
Page 1 
 

 

 

 

Welcome to Western Michigan University and the Haworth College of Business! 

 

You will find many opportunities here at WMU to learn business material, but you will also learn how to gain as much as 
possible from your college experience.  

The learning begins at Orientation: You will hear (briefly) about academics at the Haworth College of Business, where 
you can choose from 15 different major areas of study. You’ll have an opportunity to shape your Haworth experience by 
choosing one or more of the additional options offered to incoming students: 

- The HCoB Cohort Groups 
- The Business Community Residence  
- Business-focused First Year Seminar  
- Career Leadership Seminar  

You’ll find more information about these options in later pages.  Each program has a limited number of spaces, so if you 
are interested, ask Paul Hildenbrand or Geralyn Heystek (paul.hildenbrand@wmich.edu or geralyn.heystek@wmich.edu) 
for more information.   

During Fall Welcome, you will meet new people from all across Michigan, many from outside Michigan, and some from 
outside the United States. They have come here to learn, just as you have, and by getting to know them, you will expand 
your own perspective immensely.  

In your courses, you will be challenged to do your best work, to express your ideas clearly, and to question your 
classmates and your teacher. You will complete projects similar to those you may work on someday in business. You will 
show that you can solve problems based on what you have learned, and use your creativity to apply that knowledge.   

We encourage you to reach out to others, to ask questions, to get involved in your courses and in student organizations, 
and to challenge ideas that differ from your own. If you do all that, you will find that your journey through college 
becomes more interesting and rewarding than you imagined. And, perhaps more important, you will have built an 
excellent foundation for your journey through life, while at the same time, preparing yourself for a profession. 

With all good wishes, 

 

 

mailto:paul.hildenbrand@wmich.edu
mailto:geralyn.heystek@wmich.edu
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The Haworth College of Business Experience                           

 
 

 FRESHMEN SOPHOMORES JUNIORS SENIORS ALUMNI 

GREAT 
ACADEMICS 

 

Pre-Business Coursework 
 

 

Business & Major 
Coursework 

 

 
Alumni  
“give back” in 
the following 
ways: 
 
Mentor 
Program 
 
Business 
Externship 
Program 
 
Career 
Olympics  
 
Practice 
Interview Day 
 
Hire an intern 

GREAT 
EXPERIENCES 

 
Á Business Bash 
Á Cohort Groups 
Á Business Community (LeFevre Hall) 
Á Professional Student Organizations 
Á Study Abroad 

 
Á Professional Student 

Organizations 
Á Internship 
Á Study Abroad 
Á International Internship 
 

GREAT 
CAREERS 

 
Á Career Center 

Orientation in 
BUS 1750 

Á Career 
Leadership 
Seminar 

Á Business 
Externship 
Program 
 

 
Á UNIV 1020 

Career 
Exploration & 
Development, 
1cr. 

Á Business 
Externship 
Program 

Á Internship Panel 
Á Career 

Assessment  

 
Á Practice Interview Day 
Á The Mentor Program 
Á Career Olympics 
Á On-Campus Interviewing  
Á Career Pathway Advising 
Á Internship Search  
Á Career Fairs and 

Networking Events 
Á STAR Interview Workshop 
Á Full-time Job Search  

 

“Taking the career assessments and meeting 

with the career advisor helped me decide on 

my major and learn about different career 

paths I can take.”  -Student in UNIV 1020 Pre-business 

Career Exploration & Development Class 

“The Career Leadership Seminar taught 

me how to find, apply and interview for an 

internship.  The practice interview with 

employers was very helpful!” –Student in 

Career Leadership Seminar, fall 2008 
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Majors and Career Pathways 

 

 
 Accountancy 

Department 
Business Information Systems Department Finance and 

Commercial 
Law 

Department 
Majors Accountancy Computer Information Systems Electronic Business 

Design 
Telecommunication 

and Information 
Management 

Finance Personal 
Financial 
Planning 

Career 
Pathways 

 Auditor  

 Tax Accountant  

 Corporate 
Accountant  

 Internal Auditor  

 Financial Planner 
Consultant 

 Business Applications Development 

 Business Intelligence & Reporting  

 Business Process Integration & 
Management 

 Database Administration & Management 

 Enterprise Systems Development 

 IT Project Management Knowledge 
Management  

 System Analysis & Design  

 Telecommunication & Network 
Administration 

 Web Application Development 

 Web Applications 
Development 

 Web Design  

 Web Performance 
Management 

 Web Security 

 e-Business Analysis e-
Business consulting 

 e-Commerce 
Development 

 Web Portal 
Architecture 

 Web Portal Content 
Management 
  

 
 

 Telecommunications – 
Convergence 
Technology 

 Information Assurance 
& Security 

 Telecommunications 
Management 

 Network & Computer                             

 Systems 
Administrations 

 

 Investments 

 Banking 

 Corporate Finance 

 Real Estate 

 Insurance 

 Personal Financial 
Planning 

 

Management Department 
 

Marketing Department 

Majors Management Human 
Resource 

Management 

Integrated 
Supply 

Management 

Food and 
Consumer 
Packaged 

Goods 
Marketing 

Advertising and 
Promotions 

Sales and 
Business 

Marketing 

Marketing 

Career 
Pathways 

Management 
prepares its 
grads to become 
effective and 
ethical managers 
by focusing on 
competencies: 
*Problem solving 
*Decision 
making 
*Leading people, 
teams and 
groups 
 

 HR Generalist or 
Specialist  

 Management 
Training  
Program 

 HR Service 
Supplier 

 

 Logistics 

 Manufacturing 

 Procurement 

 Sales and 
Marketing  

 Wholesale & 
Distribution  

 Marketing 
Information 
Technology 

 Retail 
Management 

 

 Public Relations 

 Direct Marketing  

 Interactive/Digital 

 Sales Promotion 

 Collateral Services 

 Account 
Management 

 Media Services 

 Creative Service 

 Market Research  

 Media Sales 
 

 Sales and 
Marketing 

 Wholesale & 
Distribution 

 Marketing 
Information  

 Technology 

 Retail 
Management 

 

 International 
Marketing 

 Internet Marketing 

 Market Research 

 Nonprofit Marketing 

 Product/Service 
Management 

 Public Relations 

 Retail 

 Sales 

 Sports Marketing 

 

Mission: Academic advising is dedicated to engaging students in intentional, collaborative, supportive and 

meaningful partnerships that promote personal growth, educational excellence, cultural appreciation and career 

development to facilitate self-directed, life-long learning 

Student Success Tip:  Last year, 93% of the students who completed UNIV 

1020 Pre-business Career Exploration & Development said the course helped 

them to explore and choose a major and career pathway that was a good “fit.” 
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2005 - 10 Pre- Business Administration (PBA)  
 

______________________________ will need to complete the following in order to be accepted into the 

Bachelor of Business Administration Curriculum (BBA): 

 
1. ISDP courses (if needed) ï LS 1040, BCM or ENGL 1000, MATH 1090 
2. Complete a minimum of 48 hours with a WMU GPA of at least 2.50 
3. Complete the highlighted courses listed below.  The ten courses marked with the asterisk 

(*) must be completed with grades of ñCò or higher. 
4. Complete an application to BBA in January (if you are completing PBA during Spring, Summer 

I or Summer II) or September (if you are completing PBA during Fall) 
 

First and Second Year Business Courses  
 

BUS 1750*(Business Enterprise)  

CIS 1020*(Computer)  

BCM 1420* (Writing)  

MATH* 1160, 1180/2000 or 1220  

Behavioral Sci.* (Area 5 Gen Ed)  

STAT 2160* (Statistics)  

ECON 2010* (Micro)  
 

General Education ð Two (2) of the Areas must be 3000+  
(You have until you graduate to complete General Education) 

 
A complete list of Western Michigan Universityôs general education requirements and courses is available online at: 

http://catalog.wmich.edu/ 

 

AREA 1 Fine Arts AREA 5  Social and Behavioral Sciences 

AREA 2 Humanities AREA 6 Natural Science with Lab (4 hour minimum) 

AREA 3 U.S. Cultures AREA 7 Natural Science and Technology 

AREA 4 Other Cultures AREA 8 Health and Well-being 

 

Non-Business Electives  
 

You will need 61 hours of coursework outside of Business to graduate. In addition to the non-business courses in 

General Education and PBA you will need approximately 16 hours of non-business.  Please check with your academic 

advisor for the exact number. 122 hours are required to graduate (excluding LS 1040, MATH 1090, BCM or ENGL 

1000). 
 

Advisor__________________________________________ 
Date 

Hours In Progress: ________  Hours Completed:  _______ 

 

business-adv-office@wmich.edu 

ACTY 2100* (Prin of Accounting I)   

ACTY 2110* (Prin of Accounting II)  

ECON 2020* (Macro)  

BUS 2700 (Info and Comm Infrastructure)  
  

MGMT 2500 (Organizational Behavior)  

MKTG 2500 (Principles of Marketing)  
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             Pre-Business                                  Business Administration 

Administration (PBA) Courses                (BBA)  Courses 

           

Bachelor of Business Administration (BBA)  

2005 - 2010 Catalog Year Degree Requirements 

~122 Credit Hours Minimum~ 

(LS 1040, BCM/ENGL 1000, MATH 1090 do not count toward minimum hours) 

 

Freshman Sophomore Junior Senior 

*ACTY 2100: 3 Cr. 

Prin. of Accounting I  

               -See Special Note 

 

*Math 1160/ 

1180/2000/1220: 

3 or 4 Cr. 

*ECON 2010: 3 Cr. 

Microeconomics 

 

*STAT 2160: 3 Cr. 

Business Statistics 

Prerequisite: MATH 1160/1180/1220 

 

*CIS 1020/1100 

3 or 1 Cr. 

Major Area 

Course 

3 Cr. 

Major Area 

Course 

3 Cr. 

Major Area 

Course 

3 Cr. 

Major Area 

Course 

3 Cr. 

Major Area 

Course 

3 Cr. 

Major Area 

Course 

3 Cr. 

Major Area 

Course 

3 Cr. 

BUS 3750: 3 Cr. 

Business Process Productivity  

Prerequisites: BUS 2700; MGMT 

2500; STAT 2160; Junior status 

Non-Business 

Elective 

3 Cr. 

LAW 3800: 3 Cr. 

Legal Environment 

 

ECON 3000 

or Above 

3 Cr. 

See Major Rec. 

FIN 3200: 3 Cr. 

Business Finance 

Prerequisites: ACTY 2100; 

STAT 2160 or 3660 

 

BUS 3700: 3 Cr. 

Integrated Comm. In Business 

Prerequisites: BUS 2700; Junior 

status 

 

 

BUS 4750: 3 Cr. Strategic Business Solutions 

Prerequisites: ACTY 2110; ECON 2020; MGMT 2500; 

MKTG 2500; BUS 2700, 3700, 3750; FIN 3200; LAW 3800 

(LAW 3800 may be taken concurrently) 

GEN. ED 

Distribution VI 

4 Cr. 

*ACTY 2110: 3 Cr. 

Principles of Accounting II 

Prerequisite: ACTY 2100 

            -See Special Note 

 

*Behavioral Science 

General Ed. 

Distribution V 

3 or 4 Cr. 

BUS 2700: 3 Cr.  

Business Driven Info. Technology 

Prerequisites: CIS 1020 or 1100; 

BCM 1420 or ENGL 1050  

 

 

*BUS 1750: 3 Cr. 

Business  

Enterprise 

 

*BCM 1420; 3 Cr. 

Info. Writing  

 

GEN. ED 

Distribution 

I through VIII 

3 or 4 Cr. 

MGMT 2500: 3 Cr. 

Organizational Behavior 

Prerequisite: BUS 1750 

GEN. ED 

Distribution VIII 

2 - 3 Cr. 

*ECON 2020: 3 Cr. 

Macroeconomics 

 

Major Area 

Course 

3 Cr. 

 

GEN. ED 

Distribution  

I through VIII 

3 or 4 Cr 

MKTG 2500: 3 Cr. 

Marketing  Principles 

Prerequisite: Sophomore status 

 

 
GEN. ED 

Distribution 

I through VIII 

3 or 4 Cr. 

Non-Business 

Elective 

3 Cr. 

Non-Business 

Elective 

3 Cr. 

Non-Business 

Elective 

3 Cr. 

GEN. ED 

3000 Level 

or Above 

3 Cr. 

Non-Business 

Elective 

3 Cr. 

GEN. ED 

3000 Level 

or Above 

3 Cr.  

Non-Business 

Elective 

3 Cr. 

Complete a minimum of 

48 credit hours with a 

WMU GPA of at least 

2.50 

 

All courses marked with 

an asterisk (*) must be 

completed with a grade 

of ñCò or higher. 

APPLY  for admittance 

to the Bachelor of 

Business Administration 

(BBA) Degree Program 

You must be admitted 

to BBA to take 3000-

4000 level courses.  To 

finish in four years, 

declare a major during 

your junior year and 

begin completing at 

least 24 credit hours in 

a department-

approved area of 

study. 

NOTE:  

When planning your 

curriculum, pay close 

attention to course 

prerequisites. This 

chart is a guide only. 

Individual programs 

vary by 

undergraduate 

catalog year.  

Because of the nature 

of each studentôs 

background and 

career goals, ask an 

academic advisor 

your specific 

questions.   

                     9/08 

Students should apply 

to graduate 

(graduation audit) 

when they have 88+ 

credit hours 

 FALL  2008 OR 

LATER CATALOG 

YEAR :  Students  

must earn at least a 2.5 

(ñCBò) in ACTY 2100 

and ACTY 2110 

before taking ACTY 

3100, 3220, or 3240 
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Cohort Groups 
Build a strong foundation for college success! 

with  

Haworth College of Business Block Scheduling 

V “Block” scheduling provides students a reserved seat in course sections arranged for them 

V Available exclusively to beginning freshmen 

V Opportunity for strong relationships early-on with other students  who share your interest in business 

V Cohort block students are placed in groups who share courses throughout freshmen year 

V Teams for cohorts continue in second semester  

  

If interested, email hcb-adv-office@wmich.edu or tell an academic advisor at orientation. 

Students in the 2009-10 cohort recommend the cohort program because: 

 

 

 
Business Community Residence 
The Haworth College of Business offers pre-business students the opportunity to reside in a living-learning community 

located in LeFevre Hall, part of Valley II.  

This experience provides opportunities for students to live, grow and learn with other freshmen business students and 

participate in planned social activities with other business students and guests. 

Highlights include: 
 

V Programs and meetings with faculty, staff, and upper-level business students 

V Opportunities to learn about business majors and professional student organizations 

V Business-oriented guest speakers 

V Academic support available in Valley II 

V Two floors for business students, each led by an upper-level business student 

V First Year Seminar section especially for Business Learning Residence students (optional) 

V Fitness center in LeFevre Hall 

For more information about the community, visit www.wmich.edu/housing/special/. To become part of the Business 

Community, click on the housing sign-up button and fill out the housing application. If you have already signed up for a 

residence hall and would to switch to the Business Community, e-mail your request to RL-staff@wmich.edu and include 

your name, WIN, and a note asking to change your preference to LeFevre Hall. 

“It was fun and a nice way to transition 

into college.”  - Student in the 2009-10 cohort 

“It’s a great way to start off your first 

year.” - Student in the 2009-10 cohort 
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Professional Student Organizations     
Ad Club Dedicated to providing professional and social networking opportunities for students interested in the advertising industry. 

Ad Club hosts industry speakers on a weekly basis throughout the academic year, and attends career conferences in Detroit, 

Chicago, and New York City. 

Alpha Kappa Psi teaches and emphasizes the observance of high standards of personal and professional conduct and ethics.  

Membership affords many networking opportunities and contacts with alumni members in business. 

American Marketing Association (AMA) AMA ‘s purpose is to expand students’ understanding and interest in all facets of marketing 

beyond their academic experience by providing professional, social and service activities for members. 

Association for Operations Management (APICS) The student chapter of APICS holds regular meetings that cover career 

preparation, presentations by business professionals, company visits and social activities. 

Beta Alpha Psi (BAP) is an international professional honorary organization for financial information students.  BAP strives to 

recognize outstanding academic achievements in the fields of accounting finance and information systems. 

Business Technology Network (BTN) offers opportunities for student leadership experience, partnerships with industry and 

integrating technology into the curriculum and professional events. 

Delta Sigma Pi (DSP) is a professional co-ed fraternity organized to foster the study of business in universities; encourage 

scholarship, social activity and students’ engagement in research and practice of business activities.  

Food Marketing Association (FMA) FMA exists to facilitate interaction between food industry representatives and students to 

provide opportunities for networking among its members. 

Global Business Students Association (GBSA) GBA is for all students who are interested in global business. 

Management Student Organization (MSO) The purpose of MSO is to promote character and leadership development, academic 

achievement, and lifelong bonds while providing a venue for developing relationships and seeking advice from members of the 

faculty, recruiters and fellow MSO members who share the passion to lead. 

National Association for Black Accountants (NABA) The mission of NABA is to address the professional needs which enable 

minorities to maximize their career potential in the accounting profession while providing resources, information and opportunities 

for students. 

Phi Chi Theta is a nationally known, co-ed fraternity that focuses on making each student the best professional they can be through 

resume critiques, interview skills, professional events and networks.   

Sales and Business Marketing Association (SBMA) SBMA is designed to increase knowledge of professional selling, provide 

experiential learning opportunities, promote professionalism in sales and strengthen the network among SBMA members, 

corporations, alumni and the community. 

Sigma Phi Omega is a professional business fraternity dedicated to establishing relationships between our members and the food 

and consumer packaged goods industries to promote professional development and lasting friendships. 

The Society for Excellence in Human Resources (SEHR) SEHR strives to enhance the potential of its members by providing them with 

tools necessary to excel in human resource management and other fields in the business world. 

Student Leadership Advisory Board (SLAB) Representatives from all business student organizations meet monthly with the Dean, 

Haworth College of Business, faculty advisor and career center director. This student leadership offers input and engages in activities 

that help guide the college in engaging students in decisions and improvement initiatives. 



Page 10 
 

Study Abroad    
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Internship Q & A           
1.   How do I find an internship? 

Students find internships in a variety of ways: 1) BroncoJOBS or other website that lists internship openings, 2) Attending career events and 

networking with employer representatives, 3) Word-of-mouth referral from family, friends, advisors, and faculty, or 4) Networking events 

associated with professional student organizations. 

 

2.  Do I have to complete an internship to graduate? 

In HCOB, only the Food Marketing major requires an internship for credit.  This doesn’t mean you shouldn’t apply for an internship - it just means 

you don't need to seek academic credit for it.  Employers value the experience of an internship, but are rarely concerned with whether or not you 

received academic credit. 

 

3.  Should my internship be paid or unpaid or does it matter?   

All internship experiences, paid or unpaid, for academic credit or not, go on your resume as part of your work experience.  You are in charge of 

choosing the best experience for you.  However, if you wish to receive credit for an internship in HCOB, your internship must be a paid experience.  

There are other rules that apply when you are seeking credit for your internship and the rules vary by department.  If academic credit is not part of 

your arrangement, you only need to follow the company’s rules.  

 

4.  How do I get credit for an internship? 

First, you must find an internship that is a good fit for you.  The HCOB Career Center can assist you with planning a strategy for finding and securing 

an internship.  Secondly, HCOB students must be accepted into the BBA curriculum to complete any internship for credit since all business 

internship courses are at the 3000 or 4000 level.  Finally, internships need to be approved before you begin working so that you can be registered 

in the appropriate course. See your faculty or major advisor with a written job description or letter of offer from the company with whom you have 

secured an internship.  

 

5.  Can I start the internship now and have it approved later? 

If you are seeking academic credit for your internship, you must be approved by a faculty or major advisor before you begin working.  Following 

university policy, HCOB does not award credit for past work experiences.  An internship is a temporary experience, not just a continuation of a 

current job. 

 

6. How will my approved internship credits count toward my business degree? 

Academic credit for any internship in HCOB will count either toward your major or as business elective credit.  Only Food Marketing, Finance, 

Personal Financial Planning, and Computer Information Systems majors may count internship credit toward their majors, when a major advisor 

approves. You will be registered by the department which approved your internship for the applicable internship course.  Contact your faculty or 

major advisor about any additional requirements, which vary by department.  Make sure to turn in all paperwork on time. 

 

7.  How many credits can I get for an internship? 

Internships are approved for variable credit based on the number of hours you will work.  Typically, the following ranges for minimum 

compensated work hours apply.  (75-100 hours= 1 credit; 150- 200 hours= 2 credits; 225 - 300 hours= 3 credits).  Check with your faculty or major 

advisor to find out if multiple internships for credit are an option. 

 

8.  When can I complete my internship? 

While summer internships are most common, internships may be completed at any time during the year.   

 

9. Can I intern while I study abroad? 

Approved study abroad internships are a great way to gain professional experience and enhance your study abroad experience.  See your study 

abroad advisor for specific programs and options.  Once you select your program, see your academic advisor for approval. 

 

10. As an international student, can I complete an internship as a student? 

International students must have the internship approved as part of their CPT and follow all applicable rules for Curricular Practical Training.  See 

an advisor in the International Student Services Office for more information on CPT/OPT and required forms.  Take the CPT form and your letter of 

offer to your faculty advisor once you have secured an internship. 
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Career Center Programs  
Business Bash and Major Info Night 
Coordinated by the Student Leadership Advisory Board (SLAB), students become acquainted with business departments, business 

majors/minors, and professional student organizations. Faculty, staff, and business students attend to answer questions and offer 

advice. 

 

BUS 1750: Introduction to Business 
Four career development objectives are integrated into BUS 1750 for pre-business students. They are: 

*Orientation to the Career Center, Haworth College of Business 

*BroncoJOBS registration (Register with Career Center) 

*Career planning using Focus®. Become acquainted with your career-related interests and personality and the academic programs 

and occupations that fit. 

*Group interpretation of Focus® and career development action plan 

 
Business Externship Program 
Students apply for a one- to five-day experience to shadow an alum or other business professional and learn about a business career 
including choosing a major and/or exploring a work environment. 

UNIV 1020: Pre-Business Career Exploration & Development, 1 credit 
This course, available to any undecided business student, explores business majors and careers.  Students participate in activities 

and assignments to enhance their understanding of self, explore academic majors and associated career pathways, network with 

professionals, and develop internship job search and basic interviewing skills. Students will network with alumni mentors and 

employers. 

Career Leadership Seminar 
Students are selected by application for this 6-part seminar designed to explore business careers and develop networking and job 

search skills.  This non-credit experience is similar in content to the pre-business career exploration course; but instead of elective 

credit, completion is recognized with a career leadership certificate and a financial award sponsored by employers. 

Career Events 
A wide variety of career events are offered.  See the 2010-11 calendar of important dates. 

Internship 
An internship is career-related temporary employment experience that is often full-time during the summer (10-12 weeks) and 

sometimes part-time during the academic year.   

Co-op  
A co-op is a career-related temporary employment experience that is often longer in duration (6 months) than an internship.   The 

terms “co-op” and “internship” are often used interchangeably by employers. 

Unpaid Experience 
Career-related volunteer experiences, sometimes called unpaid internships, can expose students to work environments and 

occupations. Academic credit cannot be approved for unpaid experiences. 
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Important Dates  

Fall Semester 2010    

Fall Classes Begin September  7 

Drop/Add ends; last day for 100% refund September 13 

Major Info Night and Business Bash with the Student Leadership Advisory Board                   September 21-22 

Meet the Accounting Firms with Beta Alpha Psi    September 23 

Practice Interview Day with employers with SBMA September 24 

Career Olympics with Delta Sigma Pi October 11 

Food Marketing Career Night with FMA October 13 

Integrated Supply Management (ISM) Career Night with APICS October 13 

Business Career Day with Alpha Kappa Psi  October 14 

Career Day Interviews – Career Center and Bernhard Center  October 15 

Career Leadership Seminar  October 18—November 22 

Registration Begins (for Spring 2011) October 18 

Business Internship Panel  October 27 

Last Day to withdraw from fall classes November 8 

WMU IT Forum November 12 

Thanksgiving Recess begins at noon November 24 

Exam Week December 13-17 

Semester Ends December 18 

  

Spring Semester 2011 

Spring Classes Begin January  10 

UNIV 1020: Pre-Business Career Exploration & Development, 1 credit January  12—April 20 

Drop/Add ends; last day for 100% refund January 14 

HCoB Major Info Night  January 25 

Business Bash with the Student Leadership Advisory Board (SLAB) January 26 

Practice Interview Day with employers with SEHR January 28 

Career Olympics with Delta Sigma Pi January 31 

Integrated Supply Management (ISM) Career Night with APICS February 2 

Career Fair – Bernhard Center February 3 

Career Fair Interviews – Career Center and Bernhard Center February 4 

BIS Career Development Day with BTN February 16 

Business Internship Panel February 23 

Spirit Day, no classes February 25 

Spring Break February 28—March 6 

Last Day to withdraw from spring classes March 21 

Food Marketing Pre-Conference Recruiting and Conference  March TBD  

Advertising and Promotion Career Development Night with Ad Club April TBD 

Exam Week April 25-29 

Semester Ends/Commencement April 30 
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Employment & Salary Report, 2009     
Department Employers Job Titles  Starting Salary Range 

Accountancy   $44,050 - $47,000 
 U.S. Office of Inspector General Auditor  
 Plante Moran Staff Accountant  
 Stryker  Senior Financial Analyst  
 PricewaterhouseCoopers  Tax Associate  
 Dana Holding Corp. Cost Accountant  
Business Information 
Systems 

  $42,900 ς 54,166 

 Auto-Owners Insurance Co. Programmer  
 Unisys Consultant  
 Consumers Energy  IT Analyst  
 Kohler Company  Systems Analyst  
 
 
Finance & Commercial 
Law 
 
 
 
 
 
 
Management 
 
 
 
 
 
 
 
Marketing 
 

Hormel Foods  
Accenture 
 
 
Stryker Corp. 
Wells Fargo 
GMAC 
JPMorgan Chase 
Edward Jones 
Kellogg’s 
 
Target 
J.B. Hunt 
State Farm Insurance 
Manpower 
John Deere 
Monsanto 
Whirlpool 
 
Daymon Worldwide 
Comair 
Hormel Foods 
Coyote Logistics 
Kellogg’s 
Nestle USA  
Jewel Osco  

Computer Analyst 
SAP Specialist 

 
 

Financial Analyst 
Credit Manager 
Financial Analyst 
Personal Banker 
Financial Advisor 
Financial Analyst 

 
Executive Team Leader 
Operations Supervisor 
Claims Representative 
Manager 
Supply Chain Development  
Buyer 
Procurement Specialist 

 
Management Development  
Customer Service Agent 
Sales Representative 
Account Manager 
Customer Analyst  
Sales Manager Leadership 
Manager   

 
 

$38,417 ς 42,000 
 
 
 
 
 
 
 

$31,290 ς $46,000 
 
 
 
 
 
 
 

$31,275 - $43,000 

    

 

 

 

 


