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III. Executive Summary 
The most important issue for Western Michigan University and the Office for 

Sustainability is campus awareness. If students do not know about the Office for Sustainability, 
the many programs they have, the Student Sustainability Grant, or Student Sustainability Fee 
how will they be able to voice their opinions or get involved if they want. In order to get more 
students involved and sharing their opinions we need to know if they even know about these 
programs and activities happening on campus. In order for us to get relevant information about 
what students do and do not know about, what they would like to see on campus, and what 
programs they feel are most significant and important we wanted to survey the students to get 
their responses on these topics. Feedback from students about what programs they know 
about and want to see on campus can help the Office for Sustainability because it will take 
involvement from many students, faculty, and staff to keep increasing sustainability on our 
campus.  

We feel that an online survey is most affective action because we are getting direct 
feedback from many different students from many different majors and collages, not just 
Environmental Studies majors.  New and relevant data is valuable in order to know what 
sustainability programs are most important to students who are currently on campus, if 
awareness has increased about the Office for Sustainability, or if students have an increased 
desire to work on sustainability projects. Last year the Office for Sustainability ran the Student 
Sustainability Survey. They received almost 500 participants who finished the survey. The 
results were valuable but they wanted to get more relevant data and more results. We tried to 
receive approval to use a more secure survey but were unable to do so in time to release, so we 
ended up putting our survey up on SurveyMonkey.com. The survey was up from March 31st - 
April 9th.  We looked into the past survey that the Office for Sustainability had administered and 
took questions that they wanted new results on like: How many participants have received free 
EcoMugs, what programs they would like to see on campus, how much funding should go to 
each program, and how many students know about the Sustainability Fee and the Office for 
Sustainability. These questions helped us find out how many students know about the 
sustainability efforts on campus.  From our survey we found out that many students are 
interested in helping with these programs and events that the Office for Sustainability produces 
(55%). We also found it interesting how many students did not know about the office but 
wanted to get involved. We see this as a positive piece of information, knowing that students 
want to get involved, but they are unaware of how and where to do so. We also saw that a 
large group of the students were happy with how the Sustainability Fee was being spent (33%) 
and many were undecided (42%), probably due to them not knowing how it is being spent. We 
believe that the number of students who are satisfied with how the Sustainability Fee is being 
used  will increase with awareness of how it is being used. Some of our other findings 
reinforced some of the results from last year’s survey. Students ranked what they felt the 
importance of sustainability projects were. Last year and this year the number one project 
students chose was to decrease the amount of waste that is taken from campus to landfills. 
This is important to note because it means that there are many students who want to see 
projects go into place to reduce waste on campus and hopefully many students who would be 
willing to help out with these projects.  
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In addition to the survey we posted we planned on making a Green Guide as a brochure  
of information that could spotlight sustainability projects on campus, show good local 
businesses to shop at, and a map of campus to show students where all the recycling 
receptacles are located and also where the Office for Sustainability is. We felt that this would 
be a helpful guide to incoming freshman as well as upperclassmen who don’t know much about 
the sustainability movement on campus. We started the brochure and interviewed people from 
sustainability programs on campus including: Gibbs House, The Bike Stable, and Campus Beet. 
We also started the map and got information on where all the recycling receptacles are on 
campus. We did not plan for the survey to take as much time as it ended up taking so we put 
most of our time into making sure we were marketing the survey and getting it done to the best 
of our ability. We wish we could have done more with the Green Guide but we got a good start 
on it and it could easily be picked up by a future ENVS 4100 student.   

We propose that in the future participants of the survey should be increased to a goal of 
1000. The marketing tactics that we used were helpful in increasing awareness of survey and 
participation. We made posters and hung them up all over campus, chalked around campus, 
talked to our classes, put information up on Facebook, put the survey up on the Office for 
Sustainability’s website and GoWMU website, and we made cardboard cutouts shaped like 
EcoMugs and a Sustainability dollar. Ways to increase this marketing would be to go to more 
classes than just our own to inform students of the survey and possibly get WIDR radio station 
or the newspaper involved in advertising. We chose not to do the increased advertising on the 
radio or newspaper due to the cost but it would be worth it in the long run. Our group also 
decided on not buying one big incentive to get people to take the survey and instead bought 
many smaller incentives from local businesses to help promote sustainability. We feel this was 
very well received and gave people a better chance of winning. In the future we could have 
tried to get more donated prizes from local businesses to increase winning chances.   

IV. Introduction 
 We are trying to reach not only students but alumni, community members, faculty, 
President Dunn, and anyone affiliated with WMU in order to continue climbing in our campus 
sustainability excellence. By administering this survey we wanted find out how many students 
know about the sustainability efforts on campus.  We also believe that if students knew more 
about these efforts we would have many more students willing to help out with these programs 
and events. It turned out we were right in thinking that there were many students on campus 
who want to get involved but don’t know how. When we asked if students were interested in 
working on campus sustainability projects 55% of students said yes. We were very surprised to 
see that so many of the participants want to get involved. This is wonderful news for the Office 
for Sustainability and campus as a whole. With the help of around 300 students we could get 
some amazing sustainability projects going on campus like reducing the waste that is taken 
from campus and dumped into landfills which we saw as the number one concern of the 
students for this year’s survey as well as last year’s survey. This shows that students are very 
invested in the idea of wanting to reduce our waste on campus. The Office can take this 
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information and start looking into new project ideas that will encompass what students want 
and hopefully be able to put many of the students who wanted to get involved to work.  

 Our group feels that this survey is a double edge sword in not only delivering results 
about how much students know about these programs, events, fees, etc. but it will also makes 
them aware of these initiatives on campus. Only 30% of the survey participants knew where the 
Office for Sustainability is. We believe that after taking the survey that many students who did 
not know about the office or its location would look into information about the Office for 
Sustainability. After the survey ended we held a Town Hall meeting/Student Discussion in the 
Chemistry Building on April 12th for students to come and see the results of the survey and to 
discuss sustainability on campus. The event was catered by Shawarma House. We chose this 
restaurant because it is a small local restaurant to show students that we are working with local 
businesses in the community and not just focusing only on campus. We were planning around 
50 people to attend the event had 50 people attend. Not only were there a large number of 
people in attendance but many people with great ideas. We had a wonderful discussion that 
gave our group and the Office for Sustainability good feedback. The students had many great 
ideas like a campus apple orchard, incentives for faculty to waste less, and better sensors on 
the lights and bathroom faucets and toilets. We were very pleased with the turnout .At the 
event we also gave away the incentives to the randomly chosen winners who participated in 
the survey and raffled off EcoMugs and Office for Sustainability shirts. The Office for 
Sustainability gave us $500 to buy incentives. Instead of buying one big prize like an iPad, we 
chose to go with local businesses that helped promote sustainability. The incentives included 
but not limited to: $300 WMU Bookstore, $100 Gander Mountain, $50 Green Light Music, $50 
Food Dance, 5 VIP passes to the Entertainment District, $40 worth of Chili’s gift cards, 2 $10 gift 
cards to Food Co-op, 2 lunch buffets at Saffron, shirts and gift cards from Grotto and The Den, 
and some shirts and EcoMugs from the Office for Sustainability. To increase survey participants 
we marketed the survey the entire time the survey was running. We made multiple signs and 
posters to put around campus. We build large posters in the shape of an EcoMug and a 
sustainability dollar to grab student’s attention. We chalked around campus and used social 
media tools, like putting information on our Facebook pages as well. We had the survey put up 
on the GoWMU website and the Office for Sustainability website. Due to our marketing we 
were able to obtain 860 survey participants to start the survey and 777 to finish it.  We are very 
happy with these results. 

In the future we believe that the survey results should aim for 1000 finished surveys. We 
believe this is an attainable goal. With a large amount of smaller incentives and more marketing 
in the newspaper, radio station, and lecture halls and classrooms and maybe not around spring 
break time could make the difference in getting to 1000 participants or more. In the future 
questions can be added to the survey to ask how students would like to get involved: working 
on long term projects, volunteer for Office for Sustainability, clubs, or take Sustainability class 
etc. This will give the office a better idea of what students are looking for and wanting to get 
involved in and be better able to offer these opportunities to interested students. With more 
students involved in a way that they agree with and want will greatly help sustainability at 
Western Michigan University.   
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This survey has had a profoundly positive effect on the Office for Sustainability and 
Western’s campus. Many people were introduced to the Office for Sustainability through this 
survey and warmly welcomed to share their opinions and thoughts through the Town Hall 
Meeting. It is a powerful message for the Office of Sustainability to let students, alumni, and 
community members know that their ideas and opinions are valued and welcome anytime. 
Without this welcome the Office for Sustainability could keep going unnoticed by many 
students and the sustainability projects would not get many participants to help get them 
going. Without increasing awareness of the Office and the wonderful projects that are going on 
or that could start due to interest, would have a detrimental effect on campus. We need to set 
the standard high for other campuses to follow and be leaders in the sustainability movement. 
We feel the Office for Sustainability is doing this by keeping in contact with students by 
conducting surveys like this. Western Michigan University is ranked number 14 in the top 20 
Most Sustainable Campuses by Sierra Club. We can keep climbing to number 1 with the help of 
many students who we now know want to get involved and the help of faculty and staff. By 
sharing awareness we are spreading the idea of sustainability and increasing the following of 
the sustainability movement. . The mission of the Office for Sustainability is to guide and assist 
the Western Michigan University community in fulfilling and growing its sustainability 
commitments. Through building a diverse and flourishing learning community around 
sustainability, we will continually explore and develop new opportunities to create a culture of 
sustainability and improve quality of life for all. The more we can share the mission of the Office 
for Sustainability the more we can provide a higher quality of not only life but of learning for all 
students that attend Western Michigan University and also the world. Students will take what 
they have learned and use it after they graduate to continue sustainable practices.  

V. Methodology and Data 
 
 The original approach of our group project was to create a Campus Catalyst Team, and 
draft a Sustainability brochure that would aid students in better understanding the sustainable 
culture and practices on Western Michigan University’s campus.  Analyzing case studies from 
other universities, implementation of a campus wide survey at WMU then comparing results 
from the survey last year.  This was done to better understand the awareness of individuals on 
campus and their current knowledge of sustainable projects. The majority of our efforts were 
focused on conducting the survey and collecting a large data spread.   

 
Our analysis begins with looking at other college campus and their approach towards 

creating sustainable student lead awareness groups.   Websites such as National Wildlife 
Federation: Campus Ecology, a program that helps improve overall green educational 
programming and onsite sustainability.  This website was used for examples from other 
universities.  Association for the Advancement of Sustainability in Higher Education (AASHE),  
“AASHE’s mission is to empower higher education to lead the sustainability transformation. We 
do this by providing resources, professional development, and a network of support to enable 
institutions of higher education to model and advance sustainability in everything they do, from 
governance and operations to education and research.” (AASHE Mission, vision, and goals, 

http://www.wmich.edu/sustainability/about/index.html#_ftn1
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2012) This website was used to look at case studies and data collected from other universities.  
The examples collected from other universities were the building block to our approach for a 
student group.   

 
The 2012 campus wide student sustainability survey was constructed primarily of last 

year’s survey.  To gain access to the 2011 survey we contacted Matthew Hollander.  Matthew 
Hollander is the assistant director of the Office for Sustainability.  He gave us the password to 
surveymonkey, which was used to construct and collect data for both surveys.   We looked back 
at the questions and responses from last year. Based on responses from last year we edited the 
questions and added or deleted parts to better fit our needs.  The 2012 survey consisted of 21 
questions, 14 multiple choices questions relating to demographics and the students awareness 
of sustainability on campus.  Also two scale rating questions were included, inquiring opinions 
from students about current projects and allocating funds for projects.  Lastly, a fill in the blank 
question asking survey participants to give their definition of sustainability was added  ( See 
Appendix). 
  

The survey was distributed digitally and could be accessed two places,  The Office for 
Sustainability website and on students’ GoWMU personal portals.  Before the survey went live 
online Matthew Hollander informed us that a large sample size of 600 participants or more was 
needed for a valid data set.  In order to achieve high participation our group used alternative 
forms of advertising, along with press releases and verbal communication.  Alternative forms of 
advertising included large cutouts of EcoMugs and dollar bills, sidewalk chalk, quarter sheet 
handouts, and rip-off flyers (See Appendix).   Also to increase participation we contacted local 
businesses and the Office for Sustainability for donations of incentives.  A letter was drafted 
and personally given to businesses explaining our survey, how their donation would help us 
reach our goal sample size.  The letter also expressed benefits of their donations, such as cheap 
advertisement and exposure to potential new clientele (See Appendix). With several small 
prizes and a few big prizes, student’s chances of winning were greater. With a chance to win 
the incentives were used to excite and encourage the student body to take the survey.  

 

VI. Examples of Best Practice on Campus 

 
Our goals for the Student Sustainability Survey are to gain insight on how students want 

their $8.00 sustainability fee spent, and develop new projects based on interests of students in 
relation to sustainability efforts on campus. Last year was the first annual Student Sustainable 
Survey. We used the same survey but edited it in order to gain more useful information. When 
we looked at last year’s survey, we determined which questions were irrelevant or unclear and 
replaced them with questions we felt were more appropriate. By replacing the questions, it 
helped us produce more accurate results. 
 

Callie Hudson faced issues with a few questions in her survey, which she anticipated and 
suggested corrections in her report. One main adjustment we made was to the question 
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regarding how they would allocate funding for future projects. Results for this question from 
the 2011 survey were between a three and four average, making it difficult to determine which 
ones were most important to students. This year we made a slight adjustment to the question 
and added a write-in box for students to type in their top three decisions. With this information 
we can resolve the issue she faced and rank which areas the students liked most compared to 
the normal ranking method. 
 

While reading the 2011 Survey report we took into account the suggestions on 
advertising. The advertising techniques we used were variations of flyers, sidewalk chalk, and 
cardboard cutouts. One of the flyer techniques we used was the tear-off tab flyer, which has 
been proven to be very successful (See Appendix). This idea came from other flyers hung up 
around campus. We’ve come realize that students are busy people and are always on the go, so 
if they are able to quickly receive the website via tear off slip, they’re more willing to take the 
survey. Later that day when they clean out their pockets, they stumble upon our reminder, and 
take the survey.   
 

In addition to the tear off tab flyers we also implemented a QR code to help students 
access the survey (See Appendix). Students that use smart phones are able to download an app 
that allows you to scan a box that has a code within it, which will take you right to the survey 
page. This technique gives students the ability to scan the code before or after class and take 
the survey on the go. The website we used to generate our QR code is www.qrcode.kaywa.com. 
The service is free and you can produce about any kind of barcode you need.  
 

A new technique we thought of was to build a few cardboard cutouts (See Appendix) to 
place around campus. We intended for these to be vibrant and eye-catching. When students 
see the cutout they approach it in order to gain more information. Pamphlets with information 
such as what the survey was for, what prizes they could win, and where to take the survey were 
available for anyone to take. We had a hard time determining how effective this technique was 
because we weren’t paying attention to how many students actually approached it. One way 
that this technique could be improved is to put a set number of pamphlets in the holder and 
count how many are left at the end of each day. 

VII. Examples of Best Practice on Other Campuses 

 
In Western Michigan University’s effort to strive for the most productive data collection 

methods, we need to incorporate what other campuses around the country are doing into our 
current methods. In order to do this, best practice research is necessary. With access to other 
Student Sustainability Surveys around the country, we can study ways to improve our survey 
based on different ideas other campuses illustrate.  With improvement to our surveys, it helps 
identify where the problems are among eco-cultural sustainability, and how to approach and fix 
them. Once these problems are fixed, students will be more familiar with the Office for 
Sustainability. The University’s we focused on were Utah State University, Suffolk University of 
Boston and University of Nevada Las Vegas. 
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Utah State University 

At Utah State University, students conducted a weeklong sustainability survey and took 
in almost 3,000 responses. Students were asked, “What would you like the Student 
Sustainability Office make a priority of?” The five different responses they had to choose from 
were, expensive waste on campus, energy use, transportation, water use, or air quality. The top 
three initiatives students chose were water use, transportation, and air quality. This kind of 
question could be asked on our survey instead of our ranking question, which would then allow 
us to narrow down the key areas and concentrate more on those issues. 
 

Suffolk University of Boston 

 In September 2011 Suffolk Sustainability conducted its second annual survey. Their intentions 
were to raise awareness about campus environmental initiatives, gauge new student 
awareness and interest, collect feedback to find out what opportunities students see and 
enable students to connect with campus environmental initiatives. With almost a thousand 
responses, the main interests among students were waste that went to landfills, food options 
on campus, and green buildings. They also offered open-ended responses that allowed students 
to elaborate on issues they had with current sustainability acts on campus. 
 

University of Nevada Las Vegas 

 The themes included in the UNLV 2009 Sustainability Survey included general concerns, 
practices, and knowledge about environmental concerns, ranking priority of environmental 
sustainability around campus, and environmental values (NEP scale). They also observed what 
types of people were completing the survey in order to break down which groups are more 
environmentally aware. For example the NEP scale determined how many male/female, 
graduate/undergraduate, Caucasian/non-Caucasian students were more likely to have pro-
environmental values. If we practiced this, we would know which type of students to approach 
about sustainability issues. 

VIII. Discussion 
 

With the formation of the Community Catalyst Team, there is a strong push on 
generating greater awareness both on-campus and in the surrounding community pertaining to 
WMU sustainability initiatives and practices. We recognize this idea isn’t new, but rather a 
fundamental characteristic to building up support for any organization and/or movement, 
especially one focused on sustainability. We recognize that WMU administration, along with 
the Office for Sustainability, has taken steps to address awareness of sustainable progress on 
campus. However, we feel this area needs to be revisited and evolved upon. Initially there were 
three main focuses of our group; 1) Create and integrate a campus sustainability brochure, 2) 
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Analyze and retool the Student Sustainability Survey (S.S. Survey), 3) Plan a WMU sustainability 
day event. 
 

In regards to the sustainability brochure, we aimed to provide an informative tri-fold. 
The idea behind this was to have a birds-eye-view map of campus in the center (full 8’’x10’’ 
after tri-fold completely opened) that would highlight sustainable initiatives and related 
practices on-campus at WMU. Features would include depicting solar panel arrays, recycle bin 
locations, LEED certified buildings on campus, etc. In addition, each fold on the outside of the 
brochure would list and explain already existing sustainable initiatives including; Gibbs House, 
Student Garden Organization, Bike Stable, Students for a Sustainable Earth, Free Market, and 
more. The plan is to focus initial distribution to incoming freshman (inside EcoMug?), target 
specific buildings on campus, and target specific businesses/organizations/groups in the 
surrounding community. This brochure is not a guide on how to live sustainably; rather it is a 
simple, direct, and informative introduction to sustainability at WMU. 
 

Touching on the proposed implementation of a campus sustainability day, this would be 
hosted annually on National Sustainability Day in October. This event was to be planned after 
revision, implementation, and analysis of this year’s Student Sustainability Survey. However, 
time constraints limited our efforts. 
 

In regards to the Student Sustainability Survey, there is much to discuss. In the 
beginning stages, two separate tasks were divided up between group members. The first of 
these two tasks included meticulous critiquing and revision of the 2011 S.S. Survey. We were to 
reword past questions, write completely new questions, exclude irrelevant questions, reform 
answering options (bubbles, ranking, free response, etc.), and more. The second of these tasks 
was to try and obtain a new and licensed secure survey site, instead of implementing the S.S. 
Survey on surveymonkey.com. There, we made solid administrative connections and future 
leads, but were unable to obtain a license in time. The second stage of taking on the S.S. Survey 
solely focused on marketing and promotion. We looked over the 2011 strategy that mostly 
involved flyers, posters, chalk, and the web. We came up with one new form of marketing for 
this year’s 2012 survey; call it “rogue” marketing. We reused cardboard boxes to create 2-
EcoMug cutouts and 1-Sustainability Dollar cutout (See Appendix). The final stage in our 
undertaking of the S.S. Survey involved a town hall style meeting to reveal the survey data 
results, interpretations, and have an open discussion with students, factuality/staff, 
administration, and community members (all of which were represented). 

 
There are a number of important results to discuss from the survey. One of the first 

questions reveals some of the demographic participation. The question asks how long the 
survey participant has attended Western Michigan. As the graph below illustrates, the longer a 
student has been at the University, the less likely they are to take the survey. This clear 
downward trend in participation brings up a number of questions for future research. Is the 
decline simply because freshman and sophomores tend to be on campus more? Or is it that 
freshman and sophomores are perhaps more engaged/enthusiastic than upperclassmen? A 
more simple answer may be those upperclassmen are more refined in their studies. As a result, 
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they may be less likely to relate to a survey advertisement or our advertisements may not have 
reached their reduced campus travel footprint. Upperclassmen typically spend less time on 
campus and live off campus, where our group did not place any physical forms of advertising.  

Participation by ‘Length of Attendance’ 

 
The most relevant data for the Office for Sustainability concerns the students’ sustainability 

priorities. There are two sets of graphs displayed below. The first set shows the top five issues 

according to personal ranking. The second set illustrates how students ranked those same 

issues, but prioritized them according to funding importance. According to the 2011 survey, 

“reducing the amount of waste that is sent from campus to landfills” was the highest ranked 

issue. This same issue was also the highest ranked in 2012, the only tangible difference being a 

slightly stronger rank weight. The average score this issue received went up from 4.13 to 4.28. 

The survey also showed the students still had a strong interest in ‘increasing and expanding 

local, healthy, and sustainable food options on campus (including special diet options such a 

gluten-free). The ranking was very close to the 2011 survey, it went from 4.09 to 4.1. Students 

showed an increased interest in ‘reducing campus-wide greenhouse gas emissions’ from 3.82 to 

4.01. What was interesting is the students did not even list this as their top 5 in the funding 

section last year and this year it was listed as number 4 in the funding rankings. We also saw it 

interesting that students thought that renewable energy on campus was very important and 

listed it number 2 on the funding chart with ranking of 3.04 and in the new 2012 survey it is not 

even listed in the top 5. One reason for this we believe is because of the new solar panels that 

have been built in front of Miller Auditorium. Students might not find renewables as big of an 

issue because they see the University implementing renewable projects on campus.   

 We believe that the Office for Sustainability should take the students opinions into 

account when implementing new project ideas. The students want to see a reduced amount of 



 | 12 P a g e

 

waste being sent to landfills, increase the amount of local, healthy, and sustainable food 

options on campus, and decrease the automobile use to and from campus. These are all great 

projects that would drastically help sustainability on campus. With more support from students 

these project ideas could become reality.  

Top 5 Issues from 2011 Survey: Ranking 

 

Top 5 Issues from 2012 Survey: Ranking 
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Top 5 Issues from 2011 Survey: Funding 

 

Top 5 Issues from 2012 Survey: Funding 
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IX. Limitations of Your Analysis & Future Work 

 
 During our semester long project our work was limited by the lack of data pertaining to 
our end goal of sustainability awareness to all of campus.  We had to start from scratch in 
gathering the data necessary to know what angle to take to bridge the gap between the Office 
for Sustainability and Western Michigan University’s campus.  Originally we wanted to make a 
brochure, a sort of introduction to sustainability around WMU’s campus, and run the Student 
Sustainability Survey for 2012.  Upon starting the survey we ran into many obstacles to 
overcome and it engulfed all of our time, so we were unable to finish the brochure.  We have 
most of the parts for it though and hope to get a final product finished in the future. 
  
 Although already having a typed draft from last year was very helpful, we still faced 
many problems in getting this year's finished.  First off we did not have a secure site to use and 
it was very difficult to get one through Western in such short notice.  We worked hard to make 
it happen but was unsuccessful in getting a license for a secure site and this forced us to push 
back the release date of the survey.   Another setback we faced was not getting much feedback 
from our pilot survey.   We revised the survey from 2011 to pertain to 2012 and gave a pilot 
survey to our classmates.  Upon collecting the data from the pilot, most people just filled it out 
and did not give us any feedback as to what questions to change, etc.  Our group worked hard 
to change the questions and make sure that the wording was perfect for the questions we were 
trying to ask.  For next years’ survey and the future we could change some of the questions to 
make it easier to generate the data in an easier manner. 
 
 After closing the survey and collecting all of the data we had to plan a Town Hall 
meeting for students to come and discuss the survey.  We also had to plan this from scratch 
and struggled with the quick turn-around time to get everything finished.   Our group had four 
days to create a presentation and set up a discussion for the Town Hall meeting.  Although 
Matthew Hollander set up most of the details as to when and where and was very helpful, we 
still found that four days was a very short time to get everything set.  For the future we now 
know what to expect as to how much time to give to each part of the survey and will plan 
accordingly to make things run smoother.   
  
 For the future, whether we stay as a group or for someone else interested in getting out 
awareness we provide them data to go off of.  This year we had to start from scratch getting 
the data necessary to know where to start.  In the future groups will now have a direction to 
take.  We found that “rogue” marketing (we created giant eco mugs to catch students’ 
attention) works very well, and we worked very hard to get flyers up in most if not all of the 
different colleges on campus to get the word out.  This was very successful and our numbers 
from last year compared to this year nearly doubled, but our marketing could have been more 
organized.  We had so much going on at once that it was hard to keep track of everything and 
some just got put off. 
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 Another tool we found worked very well was offering incentives.  We had four main 
prizes that the Office for Sustainability bought and over twenty smaller incentives that were 
donated by local businesses.  For the future the survey should offer incentives to get the 
students interested but try to get more from local businesses to spread the word as to what is 
around town that most students do not even know about.   
 
 For whoever runs the survey in the future we gathered a lot of information on what 
students are interested in.  We would like to send out e-mails to those who showed interest in 
the survey on on-going projects on campus and make them aware of ways that they can get 
involved.  Also, from our data we feel that putting the office in a more popular location would 
help to raise students’ interest in sustainability-related projects.  We hope that the information 
collected this year, last year and the years to come can be used to help make students aware of 
sustainability projects on campus and lead Western to becoming a culture of sustainability.  

X. Conclusion / Recommendations 

 
After our semester long project has come to an end, there had been a noticeable 

change in our three main priorities we planned to undertake. It came to be apparent early in 
the project that proper and thorough undertaking of the Student Sustainability Survey was 
most important, and would take much more time than first assumed. Because of this, we have 
only generated a skeleton/outline for future work on the campus sustainability brochure and 
only partook in informal discussion involving a future sustainability day at WMU. We feel the 
adjustment to devote most of our time to the 2012 Student Sustainability Survey was justified 
in that any further progress on both the brochure and sustainability day heavily depended upon 
detailed analysis of the S.S. Survey results, which time constraints limited. 
 

Our main purpose of taking on the Student Sustainability Survey wasn’t necessarily to 
point out huge changes that need to be made; rather we were more focused on solidifying the 
process behind the survey and the connectedness between the Office for Sustainability and the 
student body. We also are trying to build up more quantitative data to support past survey 
results, which will build upon themselves in years to come and allow the Office for 
Sustainability to make better and well-informed decisions in the future. 
 

Upon completion of our semester long campus sustainability awareness project, we 
would like to lay out proposed short term and long terms goals. The two most obvious courses 
of short-term action we advise are the continuation of the WMU introduction to campus 
sustainability brochure and the formation of a WMU sustainability day. Another change that we 
recommend for the short and long term would be for a group of informed students, whether 
that is ENVS 4100 students, Office for Sustainability Interns, selected volunteers, or a 
combination of the three, to undertake future Student Sustainability Survey tasks under 
supervision of appropriate administrative members. The most important course of action that 
we highly advise is a definite and cooperative relocation of the Office for Sustainability. 
Through our research a clear bottom line was unveiled about campus sustainability, that a 
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majority of students want to get involved with WMU sustainability but most people do not 
know of sustainability projects on-campus or even where the Office for Sustainability is located. 
We also classify this relocation as both a short- and long-term action. We feel this way because 
of the immediate need for a highly visible, interactive, sustainable, living Office for 
Sustainability. If proper and solid roots are established for the Office for Sustainability we feel 
the long-term future is bright. We feel these prospered courses of action are all supported by 
findings throughout our research discussed above. 
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Appendices 
 

Appendix 1- Current Contact List 

 

Name Phone Number Email 

Marley McVey 517-581-1186 marley.e.mcvey@wmich.edu 

Courtney Carlson 231-578-2405 courtney.a.carlson@wmich.edu 

Weston Hillier 248-895-6325 weston.d.hillier@wmich.edu 

Mike Eriksen 248-721-0265 michael.d.eriksen@wmich.edu 

Caitlin Arnold 616-450-5262 caitlin.s.arnold@wmich.edu 

Joel Zilio 248-342-5586 joel.c.zilio@wmich.edu 

 
 

Appendix 2- Contact List and Logs 

 
Glasser, Harold- Professor of Environmental Studies at WMU and Executive Director for Campus 
Sustainability 
 
Hollander, Matthew-Coordinator of Sustainability Projects at WMU 
 
Brown, Charity- Office for Sustainability Assistant at WMU 
 
Spoelstra, Jeffery - Sustainability Coordinator at WMU 
 
Knutson, Lisa- Director of Marketing and Creative Development at WMU 
 
Puca, Deanne- News and Communication Specialist for University Relations at WMU 
 
Paul Terzino- Director at WMU Bernhard Center 
 
Jean Bowsky-Verschoof- Finance specialist at WMU Bernhard Center 
 
Mitchell Beare- Operations Supervisor at WMU Bernhard Center 
 
  

mailto:marley.e.mcvey@wmich.edu
mailto:courtney.a.carlson@wmich.edu
mailto:weston.d.hillier@wmich.edu
mailto:michael.d.eriksen@wmich.edu
mailto:caitlin.s.arnold@wmich.edu
mailto:joel.c.zilio@wmich.edu
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Appendix 3- “Rogue” Marketing 
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Appendix 4- Student Sustainability Survey 2012 with Results 
 

1. What is your gender? 

  answered question 778 

  skipped question 0 

  
Response 

Percent 

Response 

Count 

Male 
 

37.7% 293 

Female 
 

61.2% 476 

I prefer not to answer 
 

1.2% 9 

2. What is your student classification? 

  answered question 778 

  skipped question 0 

  
Response 

Percent 

Response 

Count 

Undergraduate 
 

85.0% 661 

Graduate 
 

14.4% 112 

Other (please specify) 

  

0.6% 5 

3. How many years have you attended WMU? 

  answered question 778 

  skipped question 0 

  
Response 

Percent 

Response 

Count 

1 
 

28.9% 225 

2 
 

21.9% 170 

3 
 

19.7% 153 

4 
 

18.1% 141 

5+ 
 

11.4% 89 
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4. Please select your college(s) from the following lists. 

  answered question 778 

  skipped question 0 

  Major/Program 1 Major/Program 2 
Response 

Count 

Arts and Sciences 88.9% (273) 33.9% (104) 307 

Aviation 92.0% (23) 24.0% (6) 25 

Business 87.7% (142) 21.0% (34) 162 

Education & Human Development 87.7% (128) 17.1% (25) 146 

Engineering & Applied Sciences 91.5% (65) 15.5% (11) 71 

Fine Arts 87.8% (36) 12.2% (5) 41 

Health & Human Services 92.5% (123) 12.8% (17) 133 

5. Are you in the Lee Honors College? 

  answered question 778 

  skipped question 0 

  
Response 

Percent 

Response 

Count 

Yes 
 

14.8% 115 

No 
 

85.2% 663 

PAGE: 3 

6. In your opinion, what is the relationship between the Office for Sustainability, students, and the Sustainability Fee? 

  answered question 778 

  skipped question 0 

  
Response 

Percent 

Response 

Count 

I pay the fee so the Office can make our campus 

more sustainable. It is their responsibility to 

determine which programs, projects, and 

initiatives will most effectively achieve this goal. As 

long as they spend my money wisely, are 

transparent, and engage students in meaningful 

research I feel comfortable with the Office for 

 

40.6% 316 
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6. In your opinion, what is the relationship between the Office for Sustainability, students, and the Sustainability Fee? 

Sustainability determining how my Sustainability 

Fee money is spent. 

I pay the Fee so the Office can help me and other 

students make our campus more sustainable. I 

want to play a direct role in determining which 

programs, projects, and initiatives will most 

effectively achieve this goal. I feel that it is the 

responsibility of students to actively participate in 

the decision-making process to determine how our 

money is spent and I am willing to commit time 

from my personal life to do so. 

 

35.3% 275 

No opinion. 
 

18.4% 143 

Other (please specify) 
 

5.7% 44 

7. Do you know where the Office for Sustainability is located? 

  answered question 778 

  skipped question 0 

  
Response 

Percent 

Response 

Count 

Yes 
 

27.6% 215 

No 
 

72.4% 563 

8. Please indicate your level of awareness of the Office for Sustainability's activities. 

  answered question 778 

  skipped question 0 

  
Response 

Percent 

Response 

Count 

Before taking this survey I did not know that 

WMU had an Office for Sustainability  

16.1% 125 

I know nothing about the Office for Sustainability 

except that it exists.  

15.9% 124 

I have a vague understanding of the Office for 

Sustainability but could not explain its function to 

others. 
 

22.0% 171 

I could give a basic explanation of the Office for 

Sustainability but could not go into detail about its 

projects, programs, or initiatives. 
 

36.8% 286 
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8. Please indicate your level of awareness of the Office for Sustainability's activities. 

I have a deep understanding of the Office for 

Sustainability and could give a detailed explanation 

of at least three of its projects, programs, or 

initiatives. 

 

9.3% 72 

9. Do you want to learn more about the Office for Sustainability, its programs, and the related opportunities available to you? 

  answered question 778 

  skipped question 0 

  
Response 

Percent 

Response 

Count 

Yes 
 

68.9% 536 

No 
 

31.1% 242 

10. Are you interested in working on campus sustainability projects? 

  answered question 758 

  skipped question 20 

  
Response 

Percent 

Response 

Count 

Yes 
 

55.4% 420 

No 
 

45.8% 347 

If no, why not? 273 

11. Are you aware that you paid an $8.00 Sustainability Fee this semester along with your tuition? 

  answered question 778 

  skipped question 0 

  
Response 

Percent 

Response 

Count 

Yes 
 

74.2% 577 

No 
 

25.8% 201 

PAGE: ECOMUG 

12. Have you received a free EcoMug? 
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12. Have you received a free EcoMug? 

  answered question 778 

  skipped question 0 

  
Response 

Percent 

Response 

Count 

Yes 
 

43.6% 339 

No 
 

56.4% 439 

PAGE: 5 

13. Please rank the importance of each of these actions. (1=least important, 5=most important) 

  answered question 778 

  skipped question 0 

  1 2 3 4 5 
Response 

Count 

1.Reduce the amount of waste that is sent from 

campus to landfills. 
2.7% (21) 2.1% (16) 

11.7% 

(91) 

28.7% 

(223) 
54.9% 

(427) 
778 

2.Reduce campus-wide greenhouse gas emissions. 3.0% (23) 6.6% (51) 
16.8% 
(131) 

31.6% 
(246) 

42.0% 

(327) 
778 

3.Decrease automobile use to, from, and around 

campus by making it easier to commute by public 

transit, carpooling, and non-motorized transit (i.e. 

bikes, walking, etc.). 

5.9% (46) 7.5% (58) 
21.0% 

(163) 

25.6% 

(199) 
40.1% 

(312) 
778 

4.Increase the number of sustainability related 

events on campus (both educational and 

entertaining). 

5.7% (44) 10.2% (79) 
31.2% 

(243) 

28.7% 
(223) 

24.3% 
(189) 

778 

5.Expand sustainable agriculture on campus (i.e. 

community gardens and/or farming on campus). 
4.5% (35) 9.9% (77) 

22.0% 
(171) 

29.9% 
(233) 

33.7% 

(262) 
778 

6.Increase the number of sustainability related 

general education courses in the curriculum. 
7.2% (56) 13.9% (108) 

28.9% 

(225) 

25.7% 

(200) 

24.3% 

(189) 
778 

7.Increase and expand local, healthy, and 

sustainable food options on campus (including 

special diet options such as gluten-free). 

4.2% (33) 5.4% (42) 
14.7% 

(114) 

26.9% 

(209) 
48.8% 

(380) 
778 

8.Expand opportunities for funded campus 

sustainability-related graduate research. 
6.3% (49) 10.0% (78) 

29.6% 

(230) 

28.7% 

(223) 

25.4% 

(198) 
778 

9.Increase the availability of space on campus for 

students to play music, display art, recite poetry, or 

express themselves in other ways. 

9.6% (75) 13.5% (105) 
25.4% 
(198) 

23.9% 
(186) 

27.5% 

(214) 
778 
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13. Please rank the importance of each of these actions. (1=least important, 5=most important) 

10.Expand opportunities for sustainability-related 

paid internships and part-time student jobs. 
4.9% (38) 5.9% (46) 

21.5% 
(167) 

32.5% 
(253) 

35.2% 

(274) 
778 

11.Increase sustainability offerings in majors, 

minors, and graduate programs. 
4.9% (38) 9.3% (72) 

28.0% 

(218) 

28.8% 

(224) 
29.0% 

(226) 
778 

Other (please specify) 19 

14. Out of the above, list your top 3. 

  answered question 668 

  skipped question 110 

  
Response 

Count 

 
668 

PAGE: 6 

15. How would you allocate funding to the following projects? (0=no funding, 4=max funding) 

  answered question 778 

  skipped question 0 

  0 1 2 3 4 
Response 

Count 

1. A student-run, sustainable, healthy, and special-

diet conscious Café on campus with space for 

students’ music, art, poetry, and other expression. 

6.6% (51) 13.1% (102) 
25.2% 

(196) 
29.0% 

(226) 

26.1% 

(203) 
778 

2. Compost food waste from WMU’s dining halls. 4.0% (31) 7.6% (59) 
21.9% 

(170) 
35.7% 

(278) 

30.8% 

(240) 
778 

3. An on-campus bike shop/co-op. 12.6% (98) 20.1% (156) 
28.7% 

(223) 

23.4% 

(182) 

15.3% 

(119) 
778 

4. A low cost, long-term bicycle rental program 

and/or bicycle sharing/bike exchange program on 

campus (bikes distributed throughout campus that 

you could grab, ride, and leave for someone else to 

ride when you reach your destination). 

8.1% (63) 12.5% (97) 
25.3% 

(197) 
27.8% 

(216) 

26.3% 

(205) 
778 

5. Continuation of the EcoMug™ Program. 12.1% (94) 14.5% (113) 
25.4% 
(198) 

26.2% 

(204) 

21.7% 
(169) 

778 

6. Student-led community garden projects. 5.8% (45) 12.3% (96) 
32.4% 

(252) 

27.6% 

(215) 

21.9% 

(170) 
778 

7. A student-managed farm to provide hyper-local 5.1% (40) 10.2% (79) 23.5% 32.6% 28.5% 778 
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15. How would you allocate funding to the following projects? (0=no funding, 4=max funding) 

produce to WMU Catering and/or WMU Dining 

Services. 

(183) (254) (222) 

8. A “Green Guide” for making more sustainable 

purchases and locating “green” services, events, etc. 

in the Kalamazoo area. 

7.8% (61) 16.6% (129) 
27.6% 

(215) 

26.3% 
(205) 

21.6% 
(168) 

778 

9. A “free store” on campus to reduce landfill waste 

and exchange clothing and other items (a second 

hand store where items are free). 

7.1% (55) 12.0% (93) 
26.0% 

(202) 

26.0% 

(202) 
29.0% 

(226) 
778 

10. Green roofs on campus buildings. 6.9% (54) 9.8% (76) 
20.3% 
(158) 

28.9% 
(225) 

34.1% 

(265) 
778 

11. New green buildings on campus and green 

retrofits of existing buildings. 
6.7% (52) 11.2% (87) 

22.0% 

(171) 

27.8% 

(216) 
32.4% 

(252) 
778 

12. Renewable energy infrastructure (i.e. solar, 

wind, geothermal, etc.). 
4.4% (34) 6.4% (50) 

17.0% 

(132) 

26.5% 

(206) 
45.8% 

(356) 
778 

13. Increase the availability of reusable bags on 

campus. 
8.6% (67) 13.6% (106) 

29.6% 

(230) 

26.7% 

(208) 

21.5% 

(167) 
778 

14. Free water bottles for students (for use with free 

filtered water dispensers). 
8.0% (62) 6.6% (51) 

19.2% 

(149) 

25.3% 

(197) 
41.0% 

(319) 
778 

15. Faculty development to create sustainability 

minors, certificates, programs, and tracks. 
8.4% (65) 20.1% (156) 

31.0% 

(241) 

22.9% 
(178) 

17.7% 
(138) 

778 

16. Office for Sustainability advertising/awareness. 8.1% (63) 19.8% (154) 
34.2% 

(266) 

22.9% 

(178) 

15.0% 

(117) 
778 

17. A "new" sustainability day on campus. 15.0% (117) 18.3% (142) 
26.2% 

(204) 

25.4% 
(198) 

15.0% 
(117) 

778 

18. Implement an introductory sustainability course 

that would fulfill a general-education credit. 
7.8% (61) 13.6% (106) 

24.3% 

(189) 
27.4% 

(213) 

26.9% 

(209) 
778 

Other (please specify) 19 

16. Out of the above, list your top 3. 

  answered question 639 

  skipped question 139 

  
Response 

Count 

 
639 

 

PAGE: 7 
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17. Do you currently use reusable bags? 

  answered question 772 

  skipped question 6 

  
Response 

Percent 

Response 

Count 

Yes 
 

65.4% 505 

No 
 

35.8% 276 

18. "I am happy with how the Sustainability Fee is being managed and spent." 

  answered question 778 

  skipped question 0 

  
Response 

Percent 

Response 

Count 

Yes 
 

33.4% 260 

No, but I support the concept 
 

19.7% 153 

Undecided 
 

41.6% 324 

I do not support the Sustainability Fee 
 

5.3% 41 

19. "I feel that my concerns regarding how to spend the Sustainability Fee are being adequately heard and responded to." 

  answered question 778 

  skipped question 0 

  
Response 

Percent 

Response 

Count 

Yes 
 

67.5% 525 

No 
 

32.5% 253 

PAGE: 8 

20. Optional: What does sustainability mean to you? 

  answered question 339 

  skipped question 439 

  Response 
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20. Optional: What does sustainability mean to you? 

Count 

 
339 

21. If you wish to qualify yourself for prizes -including $300 to the WMU Bookstore, $100 to Gander Mountain, $50 to Green Light, $50 

to Food Dance, and many more- please include your e-mail and the last four numbers of your WIN in the box below: 

  answered question 739 

  skipped question 39 
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Appendix 5- Incentives Letter and List of Sponsors 

 
February 27, 2012 

 

To Whom It May Concern: 

  

 My name is Caitlin S. Arnold and I am an undergraduate at Western Michigan University in the 

Environmental Studies department.  In order to further my studies, I am implementing a campus wide 

survey that will measure student awareness of sustainability.  In order to maximize participation, my 

colleagues and I are seeking involvement from community businesses.   

 I am inquiring to receive donations from businesses that students may receive after taking the 

survey.  If you are willing to participate your business will benefit in many ways.   Not only will those that 

receive your donations become new patrons, but also those who do not participate in the survey will be 

exposed to your name and involvement with the university.  It is important that our sample size reaches 

at least 1,000 students in order for our data to be valid.  Any donations, however small or large, will help 

us achieve necessary involvement.   

 I appreciate your consideration.   Please feel free to contact me with any questions or concerns.   

 

Sincerely, 

 

 

Caitlin S. Arnold 

(616) 450-5262 

caitlin.s.arnold@wmich.edu 

 
 
Grand Prizes: 

Office for Sustainability donated $500 dollars in gift certificates. 

  *$300 to Western Michigan University Bookstore 

  * $100 to Gander Mountain 

  * $50 to Food Dance Restaurant  

  * $50 to Green Light Music Store 

  Plus multiple eco-mugs and five t-shirts 

 

Local Sponsors include: 

  1.) Grotto: Three t-shirts and three $5 dollar gift cards 

  2.) People’s Food Co-Op: two $10 gift certificates 

  3.) Saffron: two lunch buffet gift certificates 

  4.) Chili’s: $40 dollars worth of gift cards. 

  5.) Entertainment District: 5 V.I.P passes 

  6.) Office for Sustainability at WMU: 22 Black EcoMugs and 6 t-shirts 
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Appendix 6- Sustainability Brochure  

 
Brochure Page 1 

 
 
 
 
 
  

 

Office For  
Sustainability 

Est. 2008 
 

Contacts 
Harold Glasser  

Executive Director for Campus 

Sustainability 

harold.glasser@wmich.edu  

(269) 387-2713  

 
Matt Hollander 

Coordinator of Sustainability Projects 

matthew.f.hollander@wmich.edu  

(269) 387-0941 

 
For general inquiries call (269) 387-0943 or  
email wmu-sustainability@wmich.edu 

Websites 
http://www.wmich.edu/sustainability/ 
http://www.pp.wmich.edu/rs/greenguide.pdf 
http://csap.envs.wmich.edu/ 
 

Get Involved!!! 
 

[All RSO contacts] 

Your Introduction to 
Sustainability Around 

Campus 

Campus Beet LOGO 

Student Garden 

*Campus Beet is a RSO working 
towards starting a sustainable 
student-led café initiative.  The 
Campus Beet is located in 
basement of Wesley Foundation.   
 
*The main objectives of starting 
Campus Beet and future hopes of 
creating a café include generating 
awareness of alternative food 
options, creating a campus culture, 
and offering fresh ecologically 
sound food that will help build the 
local economy and support the 
WMU community. 
 
*A new undertaking of Campus 
Beet is a lunch every Wednesday 
from 11:00-2:00, which includes the 
main dish, a side, and a dessert.  A 
suggested donation of  only $5.00. 
 
*Campus Beet has worked closely 
with Peoples Food Co-Op and has 
organized several events such as 
an open house in April, Menu 
Tasting dinners, speakers, WMU 
Framers Feast, and now the weekly 
lunches.   
 
 Get Involved! 
If you would like to be more 
involved with Campus Beet here 
are a few options: 
 1.)Become a member 
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Brochure Page 2 
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Appendix 7- Presentation 2-page Handout 

Handout Page 1 
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Handout Page 2 
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Appendix 8- Town-Hall Minutes 

 
 

2012 Student Sustainability Survey Town Hall Meeting 

Minutes of April 12, 2012 

1260 Chemistry Building 

 

Members: Courtney Carlson, Mike Eriksen, Caitlin Arnold, Marley McVey, Joel Zilio, Weston 

Hillier 

Guests: Survey participants and interested students 

Procedural Items 

Presentation of Survey Results 

Discussion of Results and Future Plans 

Introduction 

Group members introduced themselves and presented survey results. After results were 

presented and questions about results were answered there was a break for food that was 

provided by Shwarma House and was served outside of the lecture halls. After break for food 

student discussion was help back in the lecture room.  

Points of Discussion  

1. Filtered water bottle stations 

a. Student addresses concern over the filters not being changed enough in the 

water bottle filling stations. Harold Glasser mentioned that requests can be 

made online to get filters changed by maintenance.  

b. Students raised questions about tap water on campus. Glasser and Matthew 

Hollander both talked about how often tap water gets tested and ensured that 

Kalamazoo tap water is safe to drink.  

2. New Projects Discussed 

a. Student brought up idea for better sensors on bathroom sinks and censored 

lighting around campus. These censors are supposed to help conserve energy 

but the censors are too sensitive and bathroom sinks are turning on while people 

just walk past them and lights do no turn off for long periods of time after 

people have left rooms and hallways.  
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b. The idea of a campus apple orchard was brought up by an interested student. He 

brought up the idea of using all the money that the Office for Sustainability uses 

for Eco Mug to instead be put into a project like an apple orchard that could 

keep on giving to many students and faculty on campus. Many people in the 

room liked the idea and agreed. Hollander and Glasser said that they were 

pleased with that feedback because they want to know what students do and 

don’t want to see on campus. 

c. Members of the ENVS 4100 class who put on the survey asked the students their 

thoughts were on light pollution. The students showed interest in learning more 

about light pollution and coming up with ways to decease light pollution on 

campus.  

d. Students showed interest in getting a student garden going on campus. They felt 

that a garden would have a bigger effect if it were located on campus and was 

more accessible than the current student garden that is of campus. Hollander 

brought up the fact that the Office for Sustainability just received planter boxes 

and they will be placing them outside their office a Faunce Hall.  

e. One student brought up that she felt it would be a good idea for the University 

to offer faculty incentives if they choose to reduce waste. Many professors print 

many handout and make students print assignments to hand in instead of 

handing them in over email. Professors also print large course packs that are no 

double sided and they might think about how much there are wasting if they had 

incentives to reduce their waste.  

f. The idea of wind energy projects where discussed and students where interested 

in more renewable energy projects like wind energy to be present on campus. 

3. The concept of Eco Mug was discussed. Many students raised issues with the Eco Mug 

design. Some problems the students shared where leaking tops, bottoms breaking of 

and leaking, and the bottle being too small. Students also brought up ideas for more 

incentives for Eco Mugs, QR codes to get information, and more marketing to raise 

awareness of Eco Mug around campus so students know where they can find them and 

the discounts they receive with them. Hollander told students that if they have 

defective Eco Mugs that they could come into the office and trade them in for new 

ones.  Glasser and Hollander were very perceptive and interested in this feedback from 

students.  

4. The Student Sustainability Grant was discussed. Megan Walsh, the WSA Sustainability 

Chair attended the meeting and talked about the grant opportunity for students. She 

told students that students decide what projects the grant money goes toward and that 

students have power to change campus through this grant opportunity. 
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5. Students gave feedback on the survey and future ideas to make it better. Some ideas 

that were mentioned were: more marketing possibly with the marketing department, 

use more pages with less information and questions per page, talk to more classes and 

lecture halls and not just the group member’s classes, more marketing of campus, and 

get involved with WIDR. All of these ideas were well received and should be used for the 

future survey.  

6. Getting community and alumni involved was brought up by some members of the 

community. Many people saw this as a great opportunity to get community members 

involved because not only are they focusing on sustainability on campus but for the 

community as well. More information about the Office for Sustainability and its projects 

should be shared with the community. Glasser said that their office is always open to 

anyone who have ideas or are interested in helping.  

Announcements 

Some announcements were made at the end of the discussion about upcoming events and 

opportunities. 

1. SustainabiliBASH at the Gibbs House on Sunday April 15th. The event will have 

workshops, activities, food, music, and student garden will be showing the garden. This 

is a free event and they will be offering van shuttles from campus and bike rides will be 

going back and forth from campus as well.  

2. Peace Center is holding an event Sat April 14th with food and activities and they have a 

guest speaker coming Monday April 16th.  

3. Matthew Hollander brought up WeSustain Internships available for the upcoming year. 

Internships are paid and anyone interested can go to the Office for Sustainability.   
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