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The Assessment Committee has received data, analyses, and executive summaries of assurance of 
learning (AOL) assessments for undergraduate core courses completed in the 2010 calendar year. An 
executive summary for each course contains action(s) recommended by the department responsible for 
teaching that course. A summary of the actions arranged in the order of direct learning objectives 
(DLOs) is presented following this overview.  Below are the assessment committee’s thoughts about the 
state of assessment in the BBA. 

1. It is possible that some benchmarks we have trouble meeting are partly the result of limited 
reinforcement of key concepts across the BBA curriculum. For example, we can see that critical 
thinking and writing are challenges for our students, as they are nationwide. Knowing that, what 
role does UPC play in helping define writing standards, or define critical thinking? Further, 
should UPC (in conjunction with the assessment committee) ensure BBA faculty integrate more 
opportunities for students to engage in writing and critical thinking in other BBA courses and 
provide rubrics to help assess student development?  Overall, UPC may need to consider ways 
to integrate DLO-related content across the curriculum, not just in courses where assessments 
are conducted. 

2. There are a considerable number of benchmarks that have been met routinely for several years 
(e.g., those associated with DLO 4: functional business knowledge). What this tells us is that our 
students are proficient in accounting, marketing, finance, and other key content areas. It would 
be interesting to survey BBA faculty teaching upper-level courses about their perspectives on 
the extent to which graduating seniors deeply “know” the material.  

3. The assessment committee notes that a large number of DLOs are assessed in courses where 
the related content is being taught. One worry is that when a benchmark is met, it is because 
the assessment relied on a course embedded measure that taps recall. As an issue of validity, 
what does a course embedded measure say about knowledge held by students when they 
graduate? This is an issue for both UPC and the assessment committee, in conjunction with 
course coordinators to discuss. 

4. A challenge with our assessment framework is that, in some cases, we don’t have a handle on 
what the data tells us. For example, if we find that students meet a benchmark, is it possible 
students already were proficient coming into the BBA? Is it possible they became proficient 
through extracurricular activities gained at WMU outside of the BBA? Is it possible the 
benchmarks are too low?  For example, the benchmark for DLO 2A (teamwork) has consistently 
been met. Is this because BBA faculty do an excellent job teaching students how to be good 
team players, or is it possible that students come to the BBA with teamwork skills already in 
place? Did they gain such skills through athletic teams, intramural sports, or clubs? We use 
teamwork as an example to question the extent to which DLOs are met because of the BBA 
curriculum. How do we know? 

5. Related to point 4, the assessment committee feels there should be discussions in the college 
about the underlying purpose of assessment. Are our assessments aimed at “certifying” 
students leave HCoB with skills and knowledge (that is, they have “met the bar”)? Or, is the role 
of assessment to ascertain the extent to which students have “learned” because of the BBA 
curriculum (that is, our students have improved because of the program)? Our own committee 
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struggles with this issue of assessment purpose, suggesting to us that a conversation among the 
broader faculty is warranted. 

6. It is interesting to note that DLO 3A (ability to identify and evaluate relevant information for 
decision making) has never been met when assessed in BUS 4750. However, the benchmark was 
easily met when assessed in BUS 2700. UPC and the assessment committee, have, as a practice, 
given considerable latitude for faculty to derive assessment methods that fit their course and 
pedagogy. However, this non-intuitive finding (underclassmen meeting the benchmark while 
upperclassmen do not) suggests either lack of reliability in our measurement or that teamwork 
skills degrade while enrolled in the BBA. Neither conclusion is encouraging. 

7. The executive summary of last  year’s  BBA assessment report encouraged UPC to begin holding 
conversations in HCOB about lessons learned from assessment and to engage faculty teaching 
core BBA courses in discussions about assessment. In particular, we suggested conversations 
such as:  

“What have we learned from assessment that needs to be disseminated to all faculty 
teaching within the BBA? Where do our students show strong evidence of learning? 
Where do our students show limited evidence of learning?” 

We repeat that recommendation. HCoB needs to begin leveraging insights gained by individuals 
doing assessment with the broader BBA faculty. 

8. The assessment committee continues to feel that UPC, the committee responsible for the BBA 
assessment plan, re-visit learning goals and objectives of the BBA. Do the current DLOs reflect 
the foundation of our BBA? Do the metrics make sense? Do we have too many learning 
objectives? Too few? Surely we have learned much about the process of doing assessment over 
the past five years. If so, it makes sense for our assessment plan to be as much a work in 
progress as the curriculum. That is, closing the loop also pertains to how we do assessment.   

9. Finally, the assessment plan and data for the BBA are currently being moved to TracDat. This will 
allow us to store assessment related documents and findings in one place rather than be 
disseminated across the college. We recommend UPC and the Dean’s office identify individuals 
who will have access to the BBA plan on TracDat to ensure they can get to the assessment plan, 
and data, when needed. 
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DLO Summaries 

DLO1 (A-C): [BCM1420, BUS3700] 

Criteria not met. Faculty members will remove the intercultural component from our testing 
instrument to reduce the interference of that content with message building; revisit our 
syllabus for this course; and begin discussions about adding a new communication course into 
the HCoB offerings, perhaps one that would better address either (or both) these issues: a) the 
increased influx of transfer students and b) the gap between communication. 
 
Trend: General improvement. 
 
DLO2A: [BUS 4750] 

Overall criteria met. Given the prevalence of teamwork in HCoB, we should consider using 
similar rating forms and providing consistent guidance about what makes for effective teams. 

Trend: Improvement. 

DLO2B: [MGMT 2500] 

Criterion met. No action needed. Will continue to monitor. 

DLO2C: [MGMT 2500] 

Criterion met, continue to monitor. 

Trend: Similar to prior years. 

DLO3A: [BUS 2700, BUS 4750] 

Criteria not met. Will reinforce in class that core competencies are associated with firm inputs 
(decisions, resource allocations) not outcomes (e.g., market share) and create more exercises in 
the course that push students to use the available data to make business decisions. 

Trend: Slight improvement. 

DLO3B: [BUS 4750] 

Criteria not met. Will walk through an example of a letter to stockholders in class in order to 
see more students following my model and using data more appropriately in this exercise. 

Trend: Similar to prior years. 

DLO4A: [ACTY2110, MKTG 2500, BUS 2700, FIN3200] 
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Criteria not met. In response to low student performance the department changed the 
textbook. 

Trend: Similar to prior years in general. 

DLO4B & DLO4C: [BUS3750] 

Criteria met, continue to monitor. 

Trend: Improvement 

DLO5A: [MKTG 2500] 

Criteria met, continue to monitor. 

Trend: Similar to prior years. 

DLO5B: [MKTG 2500] 

Criteria met, continue to monitor. 

Trend: In general, similar to prior years. 

DLO6A: [CIS 1020] 

Criteria met, continue to monitor. 

Trend: In general, similar to prior years. 

DLO6B: [BUS 2700] 

Criteria met, continue to monitor. 

Trend: Similar to prior years. 

DLO7A: [LAW 3800] 

Faculty will conduct assessment in the coming semesters. 
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Executive Summary 

 

[Undergraduate Courses] 
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  Assessment Metrics 
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Haworth College of Business 

DLO 1: Students will learn to communicate professionally and effectively. 

DLO 1a: Demonstrate the ability to create written and oral communications reflecting maturity of thought and ability to analyze and 
synthesize information. 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-
mark 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

BCM1420 Allen SP 2010 70    Assessments were not conducted in 2010 
BCM1420 Allen F 2010 70     
 

Comments: 

BCM faculty decided that BCM1420 and BUS3700 will be assessed in alternate years. Therefore, assessments were not conducted in calendar year 2010 for DLO 
1a in BCM 1420. Assessments, however, will be done in calendar year 2011. 
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Haworth College of Business 

DLO: 1   Students will learn to communicate professionally and effectively. 

DLO 1b: Understand the conventional ways organizations and individuals communicate and apply them appropriately. 
DLO 1c: Understand the role of communication contexts in communicating with diverse and intercultural audiences. 
 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-
mark 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

BUS3700 Wiley F 2010 70 68 50 No We note the improvement from 54% success in 2008 
to 68% in 2010. With our benchmark set at 70%, one 
paper in our n of 50 would have made the difference 
in meeting our benchmark this year.  
That said, we propose three courses of action: 

1. remove the intercultural component from 
our testing instrument to reduce the 
interference of that content with message 
building. 

2. revisit our syllabus for this course. 
3. begin discussions about adding a new 

communication course into the HCoB 
offerings, perhaps one that would address 
either (or both) of these issues: a) the 
increased influx of transfer students and b) 
the gap between communication 

 

Comments:   

While the benchmark was not met again, the increase from 54% (in Fall 2008) to 68% (in Fall 2010) indicates progress in the area of critical analysis of 
"problems."   However, the critical analysis approach should continue to be hammered home.  Too many responses either completely ignored the problem 
presented by the case, babbling only about intercultural differences, or slightly missed the purpose of the message dictated by the facts presented in the case. 
That said, results also demonstrate an increase in understanding of conventions of effective communication in organizations, attention to audience and tone, 
and appropriate organizational and developmental strategies. 
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Haworth College of Business 

DLO 2: Students will develop effective teamwork and leadership skills. 

DLO 2A: Demonstrate the ability to work effectively in teams. 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-
mark 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

BUS4750 Palmer SP 2010 90 88 40 No1 No action needed although given the prevalence of 
teamwork in HCoB, we should consider using similar 
rating forms and providing consistent guidance about 
what makes for effective teams.  

BUS4750 Palmer F 2010 90 100 40 Yes 

 

1Students did not meet expectations. However, of the five students who were rated inadequately by their peers, one missed the second half of the semester 
because he was hospitalized with depression. The students on his team did not know why he missed class and therefore rated him poorly. Removing that 
student from the sample would have resulted in “met expectations.” My experience is that teamwork is a strength of the BBA program. 

Students in the Fall section of BUS4750 were placed on teams that competed against one another in the Capsim Foundation strategy simulation.  At the end of 
the semester, students assessed each of their teammates by answering the following questions (5=Outstanding, 1=Poor). An average rating by a teammate of 
below 2 was considered inadequate. No one was rated inadequate. 

1. Overall opinion of this person's contribution to the effort of the group. 

2. Came to group meetings prepared to solve the requirements of the project. 

3. Capacity to solve project problems. 

4. Willingness to cooperate with others (if not at meetings then cooperation would be difficult). 

5. Willingness to listen to others. 

6. Attendance at group meetings. 

7. Attitude towards project. 

8. Leadership, i.e. provided some type of direction in project. 

9. Individual effort in getting things done as assigned. 

10. Contribution of time to overall group project. 
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Haworth College of Business 

DLO 2: Students will develop effective teamwork and leadership skills 

DLO 2B: Understand different styles of leadership in today’s environment 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-
mark 

Actual 
[%] 

Total 
Students 

Criterion 
Met? 

Action Taken 

MGMT 2500 Stamper SP 2010 75 
 

84 85 Yes None needed 

MGMT 2500 Carey F 2010 75 89 296 Yes None needed 
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Haworth College of Business 

DLO 2: Students will develop effective teamwork and leadership skills 

DLO 2C: Understand group processes, leadership, conflict, power, and politics in organizations 

DLO 
Subpart 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench
-mark 

Actual 
[%] 

TOTAL 
Students 

Criterion Met? Action Taken 

Power MGMT 2500 Stamper SP 2010 75 89 85 Yes None needed 
MGMT 2500 Carey Fall 2010 75 92 296 Yes None needed 

Leadership  Theory Approaches MGMT 2500 Stamper SP 2010 75 79                          85 Yes None needed 
MGMT 2500 Carey Fall 2010 75 91 296 Yes None needed 

Group Processes - Roles MGMT 2500 Stamper SP 2010 75 83 85 Yes None needed 
MGMT 2500 Carey Fall 2010 75 76 320 Yes None needed 

Group Processes - Development MGMT 2500 Stamper SP 2010 75 80 85 Yes None needed 
MGMT 2500 Carey Fall 2010 75 91 319 Yes None needed 

Group Processes –  
Challenges to Effectiveness 

MGMT 2500 Stamper SP 2010 75 
 

87 85 Yes None needed 

MGMT 2500 Stamper F 2010 75 80 319 Yes None needed 
Managing Conflict MGMT 2500 Stamper SP 2010 75 100 85 Yes None needed 

MGMT 2500 Stamper F 2010 75 93 311 Yes None needed 
Spring Summary:  This semester’s assessment reflects significantly improved results in regard to student knowledge.  Students were assessed by one instructor 

in two different sections. Data are combined. 
Spring Actions:  None needed.  
 
Fall Summary:  Data are combined from four small sections and one large section of MGMT 2500 Organizational Behavior for Fall 2010.  The professor in the 

large section used multiple measures from quizzes and exams drawn from 390 different questions.  Students in the large section had difficulty in the 
styles of leadership and the sources and uses of power as measured by quizzes and the exams, resulting in split scores showing a weakness in learning 
and retaining these concepts.  The four small sections met or exceeded all expectations, resulting in an overall result in met expectations. 

Fall Actions:  Additional emphasis in the large section of MGMT 2500 will be placed on the styles of leadership as well as the sources of power, as tested by both 
quizzes and exams 

 
Comments:  This compound DLO had multiple metrics with which to assess student learning. 
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Haworth College of Business 

DLO 3: Students will develop critical thinking, analytical, and problem solving skills. 

DLO 3a: Demonstrate the ability to identify and evaluate relevant information for decision making. 

 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-
mark 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

BUS2700 Zemrowski SP 2010 
and  
F 2010 

70 92.9 250 Yes Action Items listed below: 
1. Use technology to identify and evaluate 

information relevant to executing business 
processes, e.g. purchasing and sales cycles.  This 
is evaluated through projects using SAP, 
Microsoft Dynamics, Microsoft Data Warehouse 
and SQL. 
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Haworth College of Business 

DLO 3: Students will develop critical thinking, analytical, and problem solving skills. 

DLO 3A: Demonstrate the ability to identify and evaluate relevant information for decision making.  

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-
mark 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

BUS 4750 Palmer SP 2010 75 68 40 No Will reinforce in class that core competencies are associated 
with firm inputs (decisions, resource allocations) not 
outcomes (e.g., market share). 

BUS 4750 Palmer F 2010 75 69 42 No Will create more exercises in the course that push students to 
use the available data to make business decisions.   
 

Note: Different instructors completed the assessments. 

Comments: 

 Spring Comment:  Students failed to meet expectations. Students were asked to identify their firm’s distinctive core competence and to indicate information 
obtained from extensive market research reports justifying their response. Overall, students who missed this question felt that core competences are indicated 
by a firm’s outcomes (e.g., market share, sales, stock price) or product prices rather than from their resources and capabilities. Correct responses indicated 
factors such as product innovation indices, defective goods rates, employee turnover, COGS (to indicate cost leadership through manufacturing efficiencies) or 
capacity utilization. This concept will be reinforced in class. 

Fall comment: Forty-two Students were given a page from a report generated by the Foundation Business Simulation (attached). They were asked a variety of 
questions and evaluated on their ability to answer correctly and explain their rationale.  The questions included as a section of an in-class exam. I am not 
surprised that the standard for DLO3a is not met.  My observation is that many of our students are not comfortable using data to understand and analyze 
problems.  Some students also do not rely on the data when they are making strategic recommendations.   
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Haworth College of Business 

DLO 3: Students will develop critical thinking, analytical, and problem solving skills. 

DLO 3B: Demonstrate the ability to use flexible, creative, critical thinking methods to analyze and solve complex problems in 
environments characterized by change and uncertainty.  

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-
mark 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

BUS 4750 Palmer SP 2010 75 90 40 Yes None needed 
BUS 45750 Palmer F 2010 75 42 33 No I am again confronted with the reality that students choose 

to avoid using data to support their decisions.  With this 
particular exercise I believe I can make some improvements 
to address this deficiency by setting up the exercise more 
completely.  I believe that if I fully walk through an example 
of a letter to stakeholders in class I will see more students 
following my model and using data more appropriately in this 
exercise. 

Note: Different instructors completed the assessments. 

Comments: 

Spring Comment: Students surpassed expectations. Students were asked to apply the concept of strategic groups analysis to their simulated firm. Students 
either grouped based on strategic variables or on financial metrics (an indicator of reputation). In the past, I would have scored this latter dimension as incorrect, 
but there is increasing evidence that cognitive strategic groups are based as much on firm strategy as on firm success. 

Fall Comment:  Students (33 total completed the assignment) were given an assignment at the end of the CAPSIM simulation to write a letter to shareholders 
describing how their team had performed and assess the effectiveness of their teams strategy in retrospect and their team’s strategic prospects going forward.  
The metric for assessing success are (1) identifying the strategic issues faced by their firm (2) using appropriate data to describe the issues (3) correctly interpret 
the data involved and (4) make clear recommendations regarding the direction their firm needs to make going forward.   14 out of 33 (42%) successfully 
achieved all four requirements of the metric. 
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Haworth College of Business 

DLO 4: Students will develop functional business knowledge. 

DLO 4A: Demonstrate the ability to identify, define, and interpret essential business concepts and principles 
 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-mark Actual 
[%] 

No. of 
Students 

Criterion Met? Action Taken 

ACTY 
2100 

Hays SU 2010 70 
Operational 
Budgeting 

80 53 Yes None needed 

ACTY 
2100 

Hays SU 2010 70 
Standard Cost 

Systems 

88 53 Yes None needed 

 
Comments:  

All questions were multiple choice questions which were either right or wrong. Range is not applicable. Percent answering correctly data is provided instead. 

Assessment is typically done in spring semester. However, data were collected in summer because of the death of the faculty who was to have reported on the 
spring term. 
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Haworth College of Business 

DLO 4: Students will develop functional business knowledge. 

DLO 4A: Ability to identify, define, and interpret essential business concepts and principles 
a. Define marketing and its role in society. 
b. Identify the basic components of a marketing plan. 
c. Explain how to implement, monitor, and evaluate marketing activities. 
d. Describe market segmentation, its purpose, and criteria for target market selection. 
e. Explain the concept of positioning and its role in marketing strategy. 
f. Understand the elements of the marketing mix including ethical implications of decisions. 

 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-
mark 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

MKTG 2500 Schultz SP 2010 70 80 177 Yes  

MKTG 2500 Schultz SU 2010 70 78 23 Yes  

MKTG 2500 Schultz F 2010 70 85 17 Yes  

 

Comments:  

For Spring 2010, assessment procedures included new in-class multiple choice quizzes using Clickers. The clickers were used throughout lectures to 
review and provide more examples based on % of correct answers.   
 
For Fall 2010, the end-of-semester, comprehensive project was used, and this project covered all MKT 2500 DLOs.    
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Haworth College of Business 

DLO 4: Students will develop functional business knowledge. 

DLO-4a: Demonstrate the ability to identify, define, and interpret essential business concepts and principles. 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-
mark 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

BUS 2700 Zemrowski SP 2010 
and 
F 2010 

70 76 250 Yes The CIS program makes frequent improvements in 
course content to introduce newer technologies and 
technology based business concepts to students. For 
instance, the Spring 2011 semester saw the addition 
of a new sustainability project. 

 

Comments:  

Students learn business concepts and principles like globalization, outsourcing, data security, data analysis, Porter value chain, Porter five forces, and enterprise 
concepts.  They learn related technology supporting those concepts and principles.   
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Haworth College of Business 

DLO 4: Students will develop functional business knowledge. 

DLO 4A: Demonstrate the ability to identify, define, and interpret essential business concepts and principles. 
 
 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-
mark 
[%] 

 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

FIN 3200 
  

Yaman 
  

SP2010 55 49 92 No In response to low student performance the 
department changed the textbook.  
 F 2010 70 61 48 No 

2010 
Summary 

   140 No 

 

Comments:  

Prior to F 2010, subcomponents of DLO 4a were randomly selected for assessment. Each component had a benchmark of 55% but the average across all 
subcomponents assessed needed to be 70% in order to meet the criterion. In order to obtain more comprehensive data, in Fall 2010 the decision was made to 
measure  all components of DLO#4A in both Fall and Spring using the same set of questions determined by FCL faculty.  

Each semester 25 % of the sections are assessed. 
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Haworth College of Business 

DLO 4: Students will develop functional business knowledge. 

DLO 4B: Demonstrate the ability to apply specific analytical techniques to continuous business process improvement and decision 
making. 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-
mark 

Actual 
[%] 

No. of 
Students 

Criterion Met? Action Taken 

BUS 3750 Landeros F 2010 75 90 
PDCA Cycle 

156 Yes  

84 
Forecasting 

162 Yes 

87 
Aggregate planning / 

S&OP 

167 Yes 

82 
Inventory Models 

173 Yes 
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Haworth College of Business 

DLO 4: Students will develop functional business knowledge. 

DLO 4C: Understand specific aspects of manufacturing and service operations. 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-
mark 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

BUS 3750 Landeros F 2010 75 89 
Process management 

175 Yes  

98 
JIT/Lean 

167 Yes 
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Haworth College of Business 

DLO 5: Students will acquire global awareness and appreciation for diverse perspectives 

DLO 5a: Understand the theory, operations, and challenges of global business 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-
mark 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

MKTG2500 Schultz 
 

SP 2010 70 
 

84 177 Yes None needed 

MKTG2500 Schultz SU 2010 70 89 23 Yes None needed 

MKTG2500 Schultz F 2010 70 85 17 Yes None needed 

 
Comments:  
 
For Fall 2010, the short case studies and in-class discussion were added into the existing assessment procedure (e.g., exam question). The short case studies 
included India infrastructure issues, Apple TV ads from the US, UK, and Japan, and discussion on cultural/executional similarities and differences. 

For Summer 2010, assessment was evaluated based on exam questions and NEPAL case study. 

Overall: MKTG2500 students exceeded expectations in all semesters that data were collected. The difference in percentages of students meeting expectations is 
likely explained by different assessments used in different sections. Overall, results suggest that the students learned the global information.  Global cases and 
class discussions will continue to be used to assess assurance of learning. 
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Haworth College of Business 

DLO 5: Students will acquire global awareness and appreciation for diverse perspectives 

DLO5b Understand and appreciate diversity - ethnic, social, gender, religious, and cultural - in problem solving, decision making, and 
group dynamics. 

 
Course 

No. 
ASMNT 
Coord 

Semester  
Assessed 

Bench-
mark 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

MKTG2500 Schultz 
 

SP 2010 70 
 

80 177 Yes None needed 

MKTG2500 Schultz F 2010 70 75 17 Yes None needed 

 

Comments:  

For Spring 2010, students were assessed using exam questions. Fall 2010 students were assessed using a combination of projects, quizzes and exam questions.   

Overall:  MKTG2500 students exceeded expectations in all semesters. The difference in percentages of students meeting expectations is likely explained by 
different peer appraisals used in different sections. Results suggest that students are grasping the buyer behavior concepts. 
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Haworth College of Business 

DLO 6: Students will understand and be able to use computer-based information systems and infrastructures. 

DLO-6A:  Demonstrate the ability to use end-user computing tools and infrastructures to apply and interpret functional business 
knowledge 

 Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-
mark 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

CIS 1020 Rienzo SP 2010 70 78 425 Yes Subject areas with mean scores under 50% were 
identified so that adjustments would be made to 
improve the teaching material 

CIS 1020 Rienzo F 2010 70 76 425 Yes 

 

Comments: 

Exams were chosen as a key assessment indicator because exams were the only activities during the semester in which students must work completely on their 
own. Subject areas with mean scores under 50% included: 

• Web folder structure 
• Relative/absolute addresses 
• Customizing clipart 
• Linking/Embedding files 
• Query and Report criteria 
• Image size, sharpness, and device resolution 

Among these subject areas – web folder structure, customizing clip art, and query criteria, were chosen for adjustments and improvement. 
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Haworth College of Business 

DLO 6: Students will understand and be able to use computer-based information systems and infrastructures. 

DLO-6b: Understand various types of information systems, e.g. collaborative software (Google docs and spreadsheets) and productivity 
software (Microsoft Office) 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-
mark 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

BUS 2700 Zemrowski SP 2010 
and  
F 2010 

70 93 250 Yes The CIS program makes frequent improvements 
in course content to introduce newer 
technologies and technology based business 
concepts to students. For instance, the Spring 
2011 semester, we will add a new sustainability 
project. 

 

Comments:   

Students learn various types of information systems, e.g. enterprise software (SAP, GP), collaborative software (Google docs and spreadsheets) and productivity 
software (Microsoft Office) 
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Haworth College of Business 

DLO 7: Students will learn to recognize and analyze ethical problems and choose and defend resolutions for practical situations that occur 

DLO 7A:  Demonstrate knowledge of the ethical behavior appropriate to specific business situations. 
 
 
Course 

No. 
ASMNT 
Coord 

Semester  
Assessed 

Bench-
mark 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

LAW 3800 Hawker SP 2010 70    Assessments were not conducted in 2010 
LAW 3800 Hawker F 2010 70    
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The Assessment Committee has received data, analyses, and executive summaries of assurance of learning (AOL) 
assessments for graduate core courses completed in the 2010 calendar year. An executive summary for each course 
contains action(s) recommended by the department responsible for teaching that course. A summary of the actions 
arranged in the order of direct learning objectives (DLOs) is presented following this overview.  Below are the 
assessment committee’s thoughts about the state of assessment in the MBA. 

1. In calendar year 2010, GPC initiated a change in DLO 5 to include sustainability. The change was subsequently 
voted on by the faculty and approved. Faculty teaching courses with sustainability content are currently 
discussing methods of assessment. Assessment of the revised DLO should commence in Fall 2011 requiring that 
assessment procedures are approved and implemented no later than summer, 2011. The current and future 
DLO 5 are: 

2010 DLO 5: Understand business ethics, social responsibility, and legal implications of 
business decisions. 
2011 DLO 5: Understand business ethics, social responsibility, sustainability, and legal 
implications of business decisions. 

2. Many DLOs are being assessed through the use of embedded measures in the courses where concepts are 
introduced. We believe there are inherent limitations of this strategy. While it simplifies data collection, to what 
extent do we gain insight about deep learning by our graduate students? 

3. GPC should begin having conversations about the curriculum among faculty teaching core MBA classes. For 
example, DLO 4 (behavioral skills) is assessed in multiple classes but do those faculty share information about 
how they teach the concepts along with assessment challenges? Such conversations are a necessary component 
of continuous improvement in the MBA. 

4. Related to point 3, DLO 4 (written communication skills) is assessed in BUS 6150, BUS 6160 and MGMT 6170.  In 
Fall 2009, (BUS 6150), the benchmark wasn't met and the faculty who conducted the assessment commented, 
"Students' skills on individual research paper fell short of desired overall mean..."  In Summer 2008 (MGMT 
6170) the benchmark was missed and the faculty commented, “More written work is suggested..." In Fall  2009 
(MGMT 6170) the benchmark was missed with the comment, "Measure relies on written communication skills. 
 Students narrowly missed benchmarks with three ESL students in class who lacked strong command of English." 
 By 2010, benchmarks were met in all three classes. The pattern of these results prompts two questions.  First, 
do we and should we have different benchmarks for communication skills depending on whether the student is 
native or international? Second, what are the standards for written communication?  GPC, in conjunction with 
the Assessment Committee, should begin implementing common rubrics across multiple courses assessing the 
same DLOs.  

5. As the college matures in our understanding of assessment, we feel it would be valuable to spend time analyzing 
the assessment methods we use. There are vastly different frameworks in place, some of which might be more 
effective than others. The goal would be for faculty to learn from each other about how to do assessment. 
Further, assessment could be simplified if different faculty assessing the same DLO relied on a shared rubric. 

6. The Assessment Committee recommends the GPC review benchmarks that have been established for each DLO. 
Benchmarks currently range from a low of 60% to a high of 95%. Would it make sense to standardize the 
benchmarks or establish a range of benchmarks for the MBA? Answering these questions will require the GPC to 
consider the rationale for having such different benchmarks for DLOs within the program.   

7. Overwhelmingly, assessment data suggests MBA students are proficient in knowledge about the DLOs. It could 
be a worthwhile exercise to validate this conclusion by talking with the graduate faculty.  Is there consensus 
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among the faculty that our graduating MBAs are as knowledgeable as our assessment data depicts? That is, are 
our assessments of student learning valid? 

8. Finally, the assessment plan and data for the MBA are currently being moved to TracDat. This will allow us to 
store assessment related documents and findings in one place rather than be disseminated across the college. 
We recommend GPC and the Dean’s office identify individuals who will have access to the MBA plan on TracDat 
to ensure they can get to the assessment plan, and data, when needed. 
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DLO Summaries 

DLO1: [ACTY 6110, FIN 6120, MKTG 6130, MGMT/MKTG 6140, BUS 6180] 
 
In general, criteria met. 
 
Trend: In general, similar to prior years. 
 
DLO2: [BUS6150] 
 
Criteria met. 
 
Trend: In general, similar to prior years. 
 
DLO3: [MGMT/MKTG 6140, BUS 6990, BUS 6180] 
 
In general, criteria met. Faculty will work to emphasize in lecture the importance of the concept and that incomplete 
answers to the question on test will lose significant credit. 
 
Trend: Similar to prior years. 
 
DLO4: [BUS 6150, BUS 6160, MGMT 6170] 
 
Criteria met.  
 
Trend: Improvement 
 
DLO5: [BUS 6150, BUS 6160] 
 
Criteria met. 
 
Trend: Similar to prior years. 
 
DLO6: [FIN 6120, BUS 6180] 
 
Criteria met. 
 
Trend: Similar to prior years. 
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Executive Summary 

 

[Graduate Courses] 
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       Assessment Metrics 
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Haworth College of Business 
 

DLO 1: Demonstrate a solid conceptual foundation in each of the functional areas of business. 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-
mark 

Actual 
[%] 

No. of 
Studen

ts 

Criterion 
Met? 

Action Taken 

ACTY 6110 Ruhl SP 2010 75 100 
ABC Case 

27 Yes  

ACTY 6110 Ruhl SP 2010 75 48 
ABC Exam 

29 No 

ACTY 6110 Ruhl SP 2010 75 43 
Service 
Exam 

30 No  

ACTY 6110 Ruhl SP 2010 75 97 
ABC Essay 

Exam 

31 Yes  

ACTY 6110 Ruhl F 2010 75 100 
Job Order 

Ex 1, Sect II 

37 Yes  

ACTY 6110 Ruhl F 2010 75 57 
Job Order 

Ex 1, Sect VI 

37 No  

ACTY 6110 Ruhl F 2010 75 53 
Job Order 
Exam 3, #4 

36 No  

ACTY 6110 Ruhl F 2010 75 83 
Cost Alloc 
Exam 3, #6 

36 Yes  
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Haworth College of Business 
 

DLO 1: Demonstrate a solid conceptual foundation in each of the functional areas of business. 

 
 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-
mark 
[%] 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

FIN6120 Yaman 

SUII 2010 60 90 32 Yes 

None needed, continue to monitor 
F 2010 60 72 33 Yes 

2010 
summary 

75 81 65 Yes 

 
 
Comments:  The overall benchmark for DLO #1 is 75% while each component for DLO#1 has a benchmark of 60%.  The DLO has three 
components measured in each of the semesters and one of the summer sessions.   
 
In order to increase consistency of the assessment data the department has decided to use the same set of questions in each section. Also, all 
DLO components will be tested in both Fall and Spring semesters. This process will begin in Spring 2010. For the 2010 assessment cycle the 
criteria are met, no action is necessary. 
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Haworth College of Business 
 

DLO 1: Demonstrate a solid conceptual foundation in each of the functional areas of business. 
 

Marketing analytics 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-
mark 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

MKTG6130 Schultz SP 2010 80 83 30 Yes  

MKTG6130 Schultz F 2010 80 81 17 Yes The criterion is met, and the faculty will continue 
with the current approach. However, faculty 
discussed adding more examples and class time to 
cover analytic topics. 

 

Comments: MKTG6130: Assessed by an in-class quiz or exam question.  Students’ performance in this area is the weakest of all DLO’s.  While their scores meet 
the requirements, the faculty agree it is important to monitor their knowledge and ability to perform marketing analytics and continue to seek ways to cover the 
material. 

Market analysis: 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-
mark 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

MKTG6130 Schultz SP 2010 80 92 30 Yes  

MKTG6130 Schultz F 2010 80 93 17 Yes Consistent, current approach recommended. Results 
indicate students are learning the concepts. 

 
Comments: MKTG6130: Assessed by exam question.  Students exceeded expectations in all semesters that data were collected. Overall, results suggest that the 
students are learning the principles listed.   

Segmentation 
Course 

No. 
ASMNT 
Coord 

Semester 
Assessed 

Bench-
mark 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

MKTG6130 Schultz SP 2010 80 86 30 Yes The criterion is met, and the faculty will continue 
with the current approach. 

MKTG6130 Schultz F 2010 80 86 17 Yes  
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Comments:  
 
MKTG6130: MKTG6130: Based on case or semester team project.   Students exceeded expectations in all semesters that data were collected. Overall, results 
suggest that the students are learning the concepts of Segmentation, Targeting and Positioning. 

Marketing Mix Strategies 
Course 

No. 
ASMNT 
Coord 

Semester 
Assessed 

Bench-
mark 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

MKTG6130 Schultz SP 2010 80 87 30 Yes  

MKTG6130 Schultz F 2010 80 88 17 Yes The criterion is me, and the faculty will continue with 
the current approach. Faculty discussed performance 
and will continue to provide semester long team 
project or cases that indicate students are learning 
the concepts. 

 

Comments: MKTG6130: Assessed by exam question/case or semester long team project.  Students exceeded expectations in all semesters that data were 
collected. Overall, results suggest that the students are learning the strategies.  Team projects and in class cases have been successful in exposing students to 
specific marketing mix strategies. 

Value, Satisfaction, Loyalty 
Course 

No. 
ASMNT 
Coord 

Semester 
Assessed 

Bench-
mark 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

MKTG6130 Schultz SP 2010 80 87 30 Yes  

MKTG6130 Schultz F 2010 80 86 17 Yes The criterion is met, and the faculty will continue 
with the current approach. However, the results 
were discussed by faculty to emphasize more on the 
importance of customer satisfaction and the loyalty 
and long term customer value that result. 

 

Comments: MKTG6130: Assessed based on case or exam questions.  Students exceeded expectations in all semesters that data were collected. Overall, results 
suggest that the students are learning the concepts of value, satisfaction and loyalty. 
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Haworth College of Business 

 
DLO 1: Demonstrate a solid conceptual foundation in each of the functional areas of business. 

Measure 1: Quality control: Calculate & interpret quality control charts (e.g., X-bar and R-charts); Project, case or exam question. 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-
mark 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

MGMT 6140 Scannell SP 2010 75 90 30 Yes Continue with current methods. 
 

Measure 2: Quality control: Calculate & interpret process capability (e.g., Cp, Cpk, Sigma level); Project, case or exam question 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-
mark 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

MGMT 6140 Scannell SP 2010 75 90 30 Yes Continue with current methods. 
 

Measure 3: Capacity Analysis: Determine capacity of a manufacturing or service production process; Project, case or exam question 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-
mark 

Actual 
[%] 

No. of 
Student

s 

Criterion 
Met? 

Action Taken 

MGMT 
6140 

Scannell Sp 2010 75 90 30 Yes Continue with current methods. 
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Haworth College of Business 
 

DLO 1: Demonstrate a solid conceptual foundation in each of the functional areas of business. 

 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-
mark 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

BUS6180 Katerattanakul F 2010 70 92 28 Yes We continued focusing on business intelligence 
and innovation. 

 
 
 

Comments: We developed the lecture explaining the different systems supporting business intelligence. We used to provide two exercises on business 
intelligence. Unfortunately, due to a technical issue in SAP R/3 systems, we needed to drop one part of the first exercise and combine the remaining of this 
exercise with the second exercise. So, students did one exercise that covered both balanced scorecard and data warehousing systems. We also adjusted the 
exam question about “Technological Innovation” to focus more on factors affecting the adoption of technologies. 
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Haworth College of Business 
 

DLO 2: Demonstrate the capability to function in a global, intercultural, and diverse environment. 

 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-mark Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

BUS 6150 Ruhl F2010 If the overall mean on the 
metrics used is at least 
85% (BA) and 75% of the 
students have an 80% 
(B) or better score, then 
MBA students have an 
acceptable level of 
performance. 

AVG = 86.3 
Range = 82.5-95 

 

32 Yes See below. 
 

 

Comments:  Action planned/taken based on assessment; BUS 6150.  Quraeshi (between fall 2007 and Fall 2008 and onwards): 

While performance of BUS 6150 students has been good, an area that needs to be additionally strengthened is ethical and social responsibilities in 
international business.  There are two steps that I have taken – The first is including 2 (instead of one) areas of the 10 contemporary research topics 
that is devoted to ethical dimensions within which students can develop group presentations and their research papers.  Within these areas, focus 
can be on issues such as bribery and corruption in international business, marketing of AIDs drugs – ethical issues, Fair trade initiatives, Business 
and the global poor and Biopiracy/bio prospecting.  In addition I have talked to a colleague that teaches the MBA Business ethics course to include 
more international components/cases.  He assures me that he and colleagues that teach that class are doing exactly that. 

In addition to the above, last year, I added a greater focus on social responsibility by including research topics such as social entrepreneurship and 
micro finance.  This is to underscore a greater recognition of the imperative need for business to focus globally on the needs of the global poor at 
“the bottom of the pyramid”.  

 
 
  



14 | A s s e s s m e n t  R e p o r t  f o r  G P C ,  M a r c h  2 0 1 1  
 

Haworth College of Business 
 
 

DLO3:  Understand the business as an integrated system and apply strategic planning tools and techniques to coordinate among the functional 
areas. 

Measure: Process Analysis: Develop a “current state” and “future state” diagram of an integrated process using one or more of the following techniques: process 
map, flow chart, value stream map; Project, case or exam question 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-
mark 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

MGMT 6140 Scannell SP 2010 75 100% 30 Yes Continue to monitor. 
 
Comments:  
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Haworth College of Business 

 
DLO 3:  Understand the business as an integrated system and apply strategic planning tools and techniques to coordinate among the functional 

areas. 
 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench
-mark 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

BUS 6990 Palmer Spring 2010 and F 
2010 (summary) 

80 83 55 Yes Additional examples needed 

 80 95 
Str Mgmt 
Process 

55 Yes  

80 80 
Cross 

functional 
cooperation 

55 Yes 

80 83 
Core 

competencies 

55 Yes 

80 76 
Firm 

performance 

55 No 

 

 

Comments for Cross-Functional Cooperation: Last year, rewriting the lecture to really drive home the definition of suboptimization across functions and adding 
an article on the topic helped but we are still just short of the benchmark. Most students are doing great with the concept. Almost all do fine with multiple 
choice questions on the topic but some seem to get sloppy on the essay and just say suboptimization is one area doing good at the expense of another area. I’m 
going to try to come up with some examples that emphasize it is one area doing good at the expense of the whole and that one area doing well at the expense 
of another could be profitable for the overall company. 
 
Comments for Understanding Firm Performance: Most students continue to do well on the multiple choice and essay. Some don’t know the balanced scorecard 
in the detail the assessment calls for and a disappointing number (still a minority) don’t clearly state that it is designed to achieve long run financial performance 
and instead just say it is about balance and performance. I have incorporated articles and cites into lecture. I will work to emphasize in lecture the importance of 
the concept and that incomplete answers to the question on tests will lose significant credit. 
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Haworth College of Business 
 
DLO 4:  Exhibit business-related behavioral skills including leadership, interpersonal, communication (written and oral), team, and lifelong 

learning skills. 
Course 

No. 
ASMNT 
Coord 

Semester  
Assessed 

Benchmark 
(Communication) 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

BUS 6150 Ruhl F2010 If the overall mean on the metrics used 
is at least 80% (B) and 75% of the 
students have an 80% (B-) or better 
score, then MBA students have an 
acceptable level of performance. 

AVG = 83.34 
Range = 77.5-

87 
 

32 Yes See below. 

 
Comments:  
 
Oral communication skills are demonstrated primarily through group presentations which also gauge team work.  The process is as follows: of designated 
contemporary global business issues (normally ten), students select one and focus on particular related topics.  Next they have to coordinate a group 
presentation with other students (2-3) that they present in class.  For example one of the issues is outsourcing.  A student might focus on the topic of health care 
outsourcing, another on the outsourcing of accounting activities, another on outsourcing of IT activities.  Each one does the written research paper with their 
focus and then the group as a team has to coordinate a group presentation on outsourcing.   
 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Benchmark 
(Teams) 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

BUS 6150 Ruhl F2010 If the overall mean on the metrics used 
is at least 80% (B) and 75% of the 
students have an 80% (B-) or better 
score, then MBA students have an 
acceptable level of performance. 

AVG = 84.6 
 

32 Yes See below. 
 

 

Comments:  
 
Class exercises are not individual exercises but group exercises to emphasize team work.  Continue to refine processes that I share with them on doing secondary 
research for their research papers and providing students with the criteria that are used to assess their group presentations, samples of a presentation and 
sample research paper.   
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Haworth College of Business 
 
 

DLO 4:  Exhibit business-related behavioral skills including leadership, interpersonal, communication, team, and lifelong learning skills. 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-
mark 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

BUS 6160 Hawker SP 2010 80 97 31 Yes Criterion met. No action needed. 
 
Comments:  Assessment comprised of peer evaluation of group projects and presentation (team skills) 
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Haworth College of Business 
 

DLO 4:  Exhibit business-related behavioral skills including leadership, interpersonal, communication, team, and lifelong learning skills. 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-mark Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

MGMT 6170 Stamper SP 2010 75 

Leadership 
90 36 Yes Continue to monitor. 

75 
Communication 

90 36 Yes  

75 
Lifelong 
Learning 

100 36 Yes  

 

Comments:  Students in Battle Creek completed assessments 
 
Benchmark system: 
Leadership 
>20% of students are able to creatively integrate theory and practical examples (A-level work) 
>75% of students are able to show some ability to integrate theory and practice (B-level work) 
>95% of students are able to show mastery of either theory or practice (C-level work) 
 
Communication 
 >20% of students have a strong overall organization of materials, with strong within-paragraph structure, introduction, and conclusion (A-level work) 
>75% of students have clear organization and good writing (B-level work) 
> 95% of students are capable of functional writing (C-level work) 
 
Lifelong Learning 
>20% of students are able to incorporate non-assigned materials into comments, discussion, or papers (A-level work) 
>75% of students are able to ask questions regarding application of material to practical events (B-level work) 
<5% of students are able to demonstrate appreciation of material (C-level work) 
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Haworth College of Business 
 

DLO 5:  Understand business ethics, social responsibility, and legal implications of business decisions. 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-mark Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

BUS 6150 Ruhl F2010 If the overall mean on the metrics 
used is at least 85% (BA) and 75% of 
the students have an 80% (B) or 
better score, then MBA students 
have an acceptable level of 
performance. 

AVG = 86.8 
Range = 79.4-

88.8 
 

32 Yes See below. 
 

 

Comments:  
 
Action planned/taken based on assessment; BUS 6150.  Quraeshi (between fall 2007 and Fall 2008 and onwards): 

While performance of BUS 6150 students has been good, an area that needs to be additionally strengthened is ethical and social responsibilities in international 
business.  There are two steps that I have taken – The first is including 2 (instead of one) areas of the 10 contemporary research topics that is devoted to ethical 
dimensions within which students can develop group presentations and their research papers.  Within these areas, focus can be on issues such as bribery and 
corruption in international business, marketing of AIDs drugs – ethical issues, Fair trade initiatives, Business and the global poor and Biopiracy/bio prospecting.  
In addition I have talked to a colleague that teaches the MBA Business ethics course to include more international components/cases.  He assures me that he 
and colleagues that teach that class are doing exactly that. 

In addition to the above, last year, I added a greater focus on social responsibility by including research topics such as social entrepreneurship and micro finance.  
This is to underscore a greater recognition of the imperative need for business to focus globally on the needs of the global poor at “the bottom of the pyramid”.  

  



20 | A s s e s s m e n t  R e p o r t  f o r  G P C ,  M a r c h  2 0 1 1  
 

Haworth College of Business 
 

DLO 5:  Understand business ethics, social responsibility, and legal implications of business decisions. 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-
mark 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

BUS 6160 Hawker SP 2010 80 93 31 Yes No action needed but will continue to monitor. 
 

Comments: Assessments based on final exam questions. 
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Haworth College of Business 
 

 
DLO 6: Apply technologies in decision making processes and create innovative business solutions. 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-
mark 
[%] 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

  Action Taken 

FIN6120 Yaman 

SUII 2010 - 85 32 Yes  
The results have been discussed with faculty. The 
criteria for this DLO have been met and no action 
is necessary. 

F 2010 - 96 33 Yes 

2010 summary 75 91 65 Yes 

 
 

Comments:  The overall benchmark for DLO #1 is 75% while each component for DLO#1 has a benchmark of 60%. For DLO#6 the overall benchmark is 75% and 
there are no benchmarks for individual components. Each DLO has three components measured in each of the semesters and one of the summer sessions.  
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Haworth College of Business 
 
 

DLO 6: Apply technologies in decision making processes and create innovative business solutions. 

 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-
mark 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

BUS6180 Katerattanakul F 2010 70 93 28 Yes We continued using the case study approach to 
focus on solving IT problems. 

 
 

Comments:  For each case, students work in groups and prepare their group reports to: 

• Identify key issues in the case 
• Analyze these key issues; then, provide suggestions about what should be done, and set the priority for each of these suggestions 
• Provide responses to all discussion questions at the end of the case 

Additionally, during class meeting the instructor also leads class discussion on each case; thus, not only those students who are in the groups that need to 
prepare reports for particular cases will conduct the case analysis, but all students in class will have a chance to participate in case analysis and share their ideas 
and opinions. 
 
 

 



 

ASSESSMENT 
BBA in Accountancy Program 

ACADEMIC YEAR: Fall 2010 /Summer II 2011 

Objective: Help students acquire knowledge and skills in the following areas: 

Direct Learning Objective Course Schedule Assessment 
Metric 

Results 

 Roles played by accountants in society providing 
and ensuring the integrity of financial and other 
information 

3100 Fall Assignment or 
Exam Question 

N=78 
R= 0-5 
M = 3.27 (65%) 

2. The ethical and regulatory environment for 
accountants 

4160 Spring Assignment or 
Exam Question 

Range: 53%- 95% Mean: 74% 
N:62 
Students have developed an 
understanding of the ethical 
and regulatory environment 
for accountants 

3. Business processes and analysis 3130 Fall Assignment or 
Exam Question 

Mean -79.2lo/o, Min 0%, Max 
100%, No. of Students -62 

4. Internal controls and security 4160 Spring Assignment or 
Exam Question 

Range: 58%- 97% Mean: 77% 
N: 62 
Students have developed an 
understanding of internal 
control and security 

5. Risk assessment and assurance for financial and 
non-financial reporting 

4160 Spring Assignment or 
Exam Question 

Range: 70%- 100% Mean: 
81% 
N:62 
Students understand how to 
perform risk assessment for 
financial and non-fmancial 
reporting. 

6. Recording, analysis, and interpretation of 
historical and prospective financial and non- 
financial information 

3110 Spring Assignment or 
Exam Question 

 

7. Project and engagement management 3220 Fall Assignment or 
Exam Question 

Mean= 84%; Min  = 37.5% 
Max IOOo/o, No of students = 
69 

8. Design and application of technology to financial 
and non-financial information management 

3130 Fall Assignment or 
Exam Question 

Mean- 78o/o, Min - OOAI Max - 
100%, No. of Students-62 



 

9. Tax policy, stmtegy, and compliance for 
individuals and enterprise 

3240 Fall Assignment or 
Exam Question 

Comprehensive Tax Return 
Problem 
N=84 
R = 8-12/12 
M==9.7% 80% 
Students understand tax policy 
and strategy in planning and 
completing tax return 
problems. 

10. International accounting issues and practices 
including roles and responsibilities played by 
accountants within a global context 

4110 Spring Assignment or 
Exam Question 

Ql:  Mean= 75.9% (n = 29) 
Q2: Mean   55.2% (n = 29) 
Q3: Mean   58.6% (n ==  29) 

 

Analysis of Results: 
(Criterion - If the average of the assessment scores is at least 70%, then students have acquired the competencies and the objectives of the program have been met.) 

 

 
 
 
 

Recommendations for Continuous Improvement of the BBA in Accountancy Program (Feedback Loop): 



Haworth College of Business Assessment Report 

2010-2012 

Executive Summary 

The Haworth College of Business (HCoB) has 5 departments, 15 majors at the undergraduate 
level falling under the auspices of the Bachelor of Business Administration degree, and 2 
graduate level degrees, the Masters of Science in Accountancy and the Masters of Business 
Administration.  The appendices of this report provide details as to the assessment efforts and 
results for each of these majors and programs over the last two years, including ‘closing the 
loop’ activities such as curriculum changes and pedagogical changes within the courses.  I will 
not repeat each department’s report.  Instead, I will summarize the ‘big picture’ of the 
assessment efforts within the college and what we hope to accomplish over the next year. 

Much of what needs to be changed regarding assessment of student learning in HCoB is the 
system itself.  This is detailed in the three points below: 

1. The department reports this year follow the formatting of the reports filed two years ago, 
despite past attempts to get departments to use TracDat for assessment reporting 
purposes.  This obviously signals the need to train faculty in each department on and 
enforce the use of the TracDat software.  This will be changed starting in August 2012. 

2. Overall, there is a need to simplify the existing system linking BBA-level assessment 
with major-level assessment.  This two-level system is difficult to manage effectively, 
and useful information can get lost in the current reporting system.  It is clear that there 
needs to be a more cohesive approach to ‘nesting’ the assessment efforts at all levels, so 
that major-level assessment aligns to the overall BBA level assessment of the 
core/foundational knowledge for all business majors.  This challenge will be addressed 
starting in the 2012-13 academic year, through the strategic use of TracDat and 
implementation of the assessment dashboard project currently being designed by Dr. 
Alan Rea and Karen Stokes-Chapo.  Future assessment efforts should make data 
collecting, analyzing, and reporting much simpler, facilitating alignment throughout the 
system. 

3. There is wide variety in the quality of assessment occurring within HCoB at the 
department level. It is clear that the quality of major-level learning goals and objectives 
needs to be improved in several areas, as does the process used to measure student 
learning.  Specifically, faculty members need to be aware of direct and indirect measures 
of student learning, and learn how to design appropriate metrics for assessing student 
learning.  This challenge will be addressed concurrently with the incorporation of 
TracDat and the assessment dashboard in the HCoB reporting system. 

Once these foundational system changes take place, resulting in a much more consistent, robust 
and sustainable assessment process across levels, it will be much easier to determine the true 
weaknesses in our students’ learning, allowing for more and varied improvements in learning 
opportunities for our students across all HCoB departments. 

 

 



Appendices: 

A. BBA assessment report 2010 (Jan-Dec) 
B. MBA assessment report 2010 (Jan-Dec) 
C. Accountancy assessment report summary 
D. BBA-Accountancy assessment outcomes 2010-2011 
E. BBA-Accountancy assessment outcomes 2011-2012 
F. MSA-Accountancy assessment outcomes 2011-2012 
G. Business Information Systems assessment summary and outcomes 2010-2011 
H. Business Information Systems assessment summary and outcomes 2011-2012 
I. Finance and Commercial Law assessment report  
J. Management assessment report  
K. Marketing assessment report 



 

ASSESSMENT 
BBA in Accountancy  Program 

ACADEMIC YEAR:  Fall 2011 /Summer II 2012 

Objective:  Help students acquire knowledge and skills in the following areas: 

Direct Learning Objective Course Schedule Assessment 
Metric 

Results 

1. Roles played by accountants  in society providing 
and ensuring the integrity of financial and other 
information 

3100 Fall Assignment or 
Exam Question 

Average 80.50; Min 48; Max 
97; # of students 72 

2. The ethical and regulatory environment  for 
accountants 

4160 Spring Assignment or 
Exam Question 

Range: 51%- 97% Mean: 76% 
N: 75 
Students have developed an 
understanding of the ethical 
and regulatory environment 
for accountants 

3. Business processes and analysis 3130 Fall Assignment or 
Exam Question 

Mean- 83.I, Min 57.9%, Max 
I 00%, No. of Students - 68 

4. Internal controls and security 4160 Spring Assignment or 
Exam Question 

Range: 54%- 94% Mean: 73% 
N: 75 
Students have developed an 
understanding of internal 
control and security 

5. Risk assessment and assurance for financial and 
non-financial reporting 

4160 Spring Assignment or 
Exam Question 

Range: 78% - I 00 % Mean: 
84% 
N: 75 
Students understand how to 
perform risk assessment for 
financial and non-financial 
reporting. 

6. Recording, analysis, and interpretation of 
historical and prospective financial and non- 
financial information 

3110 Spring Assignment or 
Exam Question 

Exam Questions 6,7 & 8 
22 pts. Possible 
Range= I 0-20 pts 
Mean= 15.6 (71%) 
N=77 

7. Project and engagement management 3220 Fall Assignment or 
Exam Question 

Mean- 84%, Min- 37.5%, 
Max 100%, No of students- 
69 



 

8. Design and application of technology to financial 
and non-financial information management 

3130 Fall Assignment or 
Exam Question 

Mean- 80.6%, Min- 32% 
Max -100%, No. of Students- 
70 

9. Tax policy, strategy, and compliance for 
individuals and enterprise 

3240 Fall Assignment or 
Exam Question 

Comprehensive  Tax 
Return Problem 
N = 75 
R= 5-12112 
M =  9.3= 78% 

 
Students understand 
tax policy, strategy, 
and compliance 
in planning and 
completing tax return 
problems. 

10. International accounting  issues and practices 
including roles and responsibilities  played by 
accountants within a global context 

4110 Spring Assignment or 
Exam Question 

 

 
Analysis of Results: 
(Criterion- If the average of the assessment scores is at least 70%, then students have acquired the competencies  and the objectives of the program have been met.) 

 
 
 
 
 

Recommendations  for Continuous improvement  of the BBA in Accountancy  Program (Feedback  Loop): 



 

ASSESSMENT 
Masters of Science in Accountancy Program 

ACADEMIC YEAR: Fall 2011/Summer D 2012 

Objective: Help students further develop their technical expertise, communication skills, and understanding of the role of accountants in organizations. 

D irect Learning Objective 
Core Competency 

 Course Schedule Assessment 
Metric 

Results 

       
 Functional Competencies     
a. Decision Modeling 6430 Fall Assignment Assignment Range= 11.7 to 20.2; N = 32; Average= 18.5. Most students have 

developed their decision modeling skills 
b. Risk Analysis 6170 Summer Assignment Mid-term Exam, N = 20; Average= 86.7. 
c. Measurement 6100 Fall* Assignment Fashion Fly Case; N = 17; Range 15-25 out of 25 possible; Mean = 20.3 pts. 

(81%) 
d. Reporting 6100 Fall* Assignment Needs Space Case, N = 19; Range= 21-24 out of25 possible; Mean= 23.5 pts. 

(94%) 
e. Research 6240 Summer Assignment - 

Tax Research 
Case 

 

f. Leveraging Technology 6240 Summer Assignment - 
Tax Research 
Case 

 

 Broad Business Perspective 
Competencies 

    

g. Strategic/Critical Thinking 6430 Fall Assignment Assignment Range= 11.7 to 20.2; N = 32; Average= 18.5. Most students have 
developed their strategic/critical thinking skills 

h. Industry/Sector Perspective 6170 Summer Assignment 18 Case Studies; One Page Summaries; N 20; All students received a passing 
grade. 

i. International/Global 
Perspective 

6210 Fall Assignment Assignment Range- 12.4 to 23.9; N = 32;  Average= 21.6. Most students have 
developed their international/global perspective. 

j. Resource Management 6220 Spring Assignment N/A 
k. Legal/Regulatory Perspective 6270 Summer Assignment  

1. Marketing/Client Focus 6170 Summer Assignment Paper on Audit Failure; N 20; Average = 90% 
m. Leveraging Technology 6220 Spring Assignment 

(Project) 
N/A 

 Personal Competencies     
n. Professional Demeanor   Assignment  
o. Problem Solving and Decision 

Making 
6210 Fall Assignment Assignment Range- 12.4 to 23.9; N = 32; Average= 21.6. Most students have 

developed their problem solving and decision making skills. 
p. Interaction   Assignment  
q. Leadership   Assignment  



 

r. Communication 6240 Summer Assignment- 
Tax Research 
Case 

 

s. Project Management 6220 Spring Assignment 
(Project) 

N/A 

t. Leveraging Technology   Assignment  

 
*Nonnally assessed in Summer. 



Analysis of Results: 
(Criterion-If the average of the assessment scores is at least 70%, then students have further developed their technical expertise, communication skills, and understanding of the 
role of accountants in organizations.) 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Recommendations for Continuous Improvement of the MSA Program (Feedback Loop): 
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MEMORANDUM 
 
 
To:  Dr. Kay Palan, Dean 
 Haworth College of Business 
 
From:  Dr. J. Michael Tarn, Chair 

Department of Business Information Systems 
 
Date:  July 7, 2012 
 
Subj:  Annual Report on the Measurement of Student Learning Outcomes (AY2010-2011) 
 
The Department of Business Information Systems consists of two academic programs, Computer 
Information Systems and Business Communication. A separate summary for each program is 
given below to address the findings and corresponding curriculum changes made as a response to 
the learning assessment conducted.  
 
 
Part I: Computer Information Systems (CIS) Program 
 
1.  What are the student learning outcomes for each program within the department. 
 
The CIS Program offers three academic majors – Computer Information Systems (CIS), e-
Business Design (eBizD), and Telecommunication & Information Management (TIM).  Since all 
three majors require a common core of three fundamental courses, and share a high number of 
elective courses, the Program applies one common learning assessment plan to measure the 
program curricula.  The 25 learning outcomes are listed in Appendix I.  
 
2.  Which student learning outcomes were measured in each year of the report (2010 - 2011 
for this report) and how were they measured. 
 
As shown in Appendix I, the first three learning outcomes are to measure the quality and content 
of the overall curriculum and teaching provided by the CIS program based on collected data.  
The remaining twenty-two (22) learning outcomes were aimed at the assessment of quality and 
student learning of the eleven (11) CIS courses that are offered to the three majors. 
 
The assessment methods, criteria and schedules are detailed in Appendix I.  The process for the 
review of assessment activities is described below:  The Student Learning Outcomes of courses 
for all three majors (CIS, TIM, eBizD) are evaluated at least once a year based on surveys 
collected from students at the beginning and at the end of a semester. The results show students’ 
learning progress during the semester.  
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3. Summarize the key findings for each year of the report, describe the changes that were 
made due to those findings and how the unit will determine if the changes improved 
learning. 
 
The assessment numbers for the first three learning outcomes which measure the quality and 
content of the overall curriculum have exceeded the assessment benchmark (Appendix I).  
Overall findings are positive, though there are a few things to follow up. In this report, our 
findings are primarily based on feedback collected from the student learning surveys.   
 
As mentioned before, the assessment numbers to the first three learning outcomes have exceeded 
the assessment benchmark. Moreover, since BIS Advisory Council did not suggest any major 
changes to the curriculum, CIS faculty feel that at this moment there is little concern for the 
curriculum and the recency of topics covered by our CIS Program. The remaining twenty-two 
(22) learning outcomes were aimed at the assessment of quality and student learning of the 
eleven (11) CIS courses that are offered to three CIS majors.  Even though each of the eleven 
courses has exceeded the benchmark, some courses such as CIS 2600, CIS 2800, and CIS 3600 
in Fall 2010 have shown decline in satisfaction. It is possible that the decline was just a onetime 
event; nevertheless, courses with declining satisfaction require further investigation. 
 
Results are analyzed in Spring/early Summer for discussion in the BIS retreat (late Summer) and 
to derive remedy plans. Action plans developed in BIS retreat including recommendations for 
curriculum changes are presented to the Annual Advisory Council in Spring. Opinions of 
Employers, Alumni, and Advisory Council members on effectiveness of CIS, TIM, eBizD 
programs are collected. The results including Student Learning Outcomes are analyzed in order 
to formulate remedy/improvement plans. Requests for curriculum change, if any, after the 
approval by the Department Curriculum Committee (DCC), will be sent to the College 
Curriculum Committee (CCC) for approval. 
 
The assessment results have been used to make changes to the curriculum of CIS unit courses in 
the past. The results also have been used to make changes to the way course materials are 
delivered for some courses. It is the understanding of the BIS faculty that any changes made to 
any course should be effective for at least four semesters in order to evaluate the full 
effectiveness of changes made to the course.  
 
It should be noted that the assessment results, in general, show genuine improvement of student 
learning over the course of each semester. Assessment results have facilitated the improvements 
and innovations of the program in the past academic year as listed below. 
 
• E-Firm Project: Implemented via CIS3600 and supported by Borgess and Bronson Hospitals. 

(completed in April) 
• High School IT Collaboration Project with Portage Northern High School 
• Computer Information Systems (CIS) major 

o Continue to improve the Business Analyst (BA) focus. 
o Collaborating with BCM faculty to embed publication presentation component in a 

section of BUS3700. 
o Enhance CIS2640 to meet the needs of both BIS and ISM majors. 
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• Telecommunications and Information Management (TIM) major 
o Excelled at ITERA national competition: National Student Case Competition Winner and 

(achieved via the networking and information security courses).  Program received the 
best undergraduate program of the year. 

o CISCO Networking Academy has supported the improvement of the networking courses 
(CIS3260 Networking & Data Communication and CIS5550 Advanced Computer 
Networking) with the industry grade curricula and learning materials. 

• e-Business Marketing (EBM) major 
o The Department continues working with Marketing Department to prepare the proposal 

of the new interdisciplinary Electronic Business Marketing major and submit to CCC in 
Fall 2011. 

• Health Informatics and Information Management (HiiM) major 
o The department continues working with Bronson School of Nursing to prepare the 

proposal of the new major and will submit to CCC in Fall 2011.  
 
 
Part II: Business Communication (BCM) Program 
 
1. What are the student learning outcomes for each program within the department. 
 
The Business Communication Program courses meet the College’s Goal 1, Objectives a & b: 
Students will write and speak effectively.  
 
Upon completion of BCM 1420, students demonstrate the ability to apply problem-solving 
strategies, including analysis of situation and   audience, to plan and write essays, research 
reports, letters, memos, and   answers to essay exams; write unified, complete, and coherent 
messages that reflect purpose and point of view; edit and proofread to ensure correct grammar, 
spelling, word choice, and sentence clarity; gather data and information using secondary research 
tools and incorporate it correctly into their written work.  
 
Upon completion of BUS 3700 students will have demonstrated understanding of effective 
business communication (written, oral, and visual) both in analysis and creation; worked 
individually and with groups, considered contemporary technologies for communication, and 
strategically addressed a variety of communication situations, audiences, and topics. 
 
See Assessment Rubric below for additional information. 
 
2. Which student learning outcomes were measured in each year of the report (2010-2011 
for this report) and how were they measured.  
 
The current BCM Program Assessment Plan focuses on the student learning assessment of two 
core courses: BCM 1420 Informational Writing and BUS 3700 Integrated Communication in 
Business.  In the past, the assessment methodology has been similar for both courses: articulating 
appropriate and shared evaluative criteria, drawing papers randomly from all sections of each 
course, ensuring blind readings from two or more raters, and compiling results. BUS 3700 was 
assessed during the 2010-2011 academic year. 
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Baccalaureate-level Writing Proficiency 
As a result of student performance in Fall 2008 in BUS 3700 Integrated Communication in 
Business, BCM program faculty met to discuss revision of the master syllabus in Fall 2009. The 
consensus was that a unified approach to implementing the current syllabus across all sections 
would provide the needed emphasis on analytical problem solving and strategic message 
creation.   
 
While improvement was noted in the Fall 2010 assessment (an increase of 13% toward meeting 
the target of 70% assessed as adequate or strong), during Spring 2011 faculty discussed the prior 
decision to include an intercultural communication component in the course assessment and 
determined it to have impeded an accurate assessment of students’ overall written 
communication abilities and, therefore, will remove it from future assessments.   
 
Objectives, Rating Scales, and Results 
A detailed summary of BCM course objectives appears in TracDat.  Here are the basic criteria 
for message evaluation and results from 2005-2011, covering both BCM 1420 Informational 
Writing and BUS 3700 Integrated Communication in Business. 
 
 

Assessment Rubric for BCM 1420/3700 Written Communications 
Criteria 
Reflects understanding of communication problem 
Purpose contextualized  to reflect problem 
Organization reflects purpose and audience 
Ideas and arguments support development of purpose 
Style is appropriate for purpose and audience 
Conventions of standard written English are used regularly 
 
Rating Scale 
Strong:  Excellent overall in meeting the criteria; a few minor weaknesses. 
Adequate:  Acceptable overall but may exhibit noticeable weaknesses in two or more 
areas in meeting the criteria 
Weak:  Unacceptable and do not meet most of the criteria 

 
Assessment Rubric for Oral Communications   
Criteria 
Demonstrates understanding of context and purpose for assignment 
Incorporates voices, eye contact and body  language effectively 
Exhibits language free of errors in grammar and structure 
Integrates visual communication elements effectively 
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Rating Scale 
Strong:  Excellent overall in meeting the criteria; a few minor weaknesses. 
Adequate:  Acceptable overall but may exhibit noticeable weaknesses in two or more 
areas in meeting the criteria 
Weak:  Unacceptable and do not meet most of the criteria 
 

 
 
BCM 1420 Informational Writing – College-level writing 

 
Results for BCM 1420 Fall 2005:  Results for BCM 1420 Fall 2007 
 

n = 50      n = 50 
Strong  12/50   24%  Strong  12/50  24% 
 

Adequate 20/50  40%  Adequate 24/50  48% 
 

Weak   18/50   36%  Weak  14/50  28% 
 
Results for BCM 1420 Fall 2009     
n=50        
Strong  14/50  28%    
 
Adequate 22/50  44%    
 
Weak  14/50  28%    
 

 
BUS 3700 Integrated Communication in Business—Baccalaureate writing 
 
Results for BUS 3700 Fall 2006:  Results for BUS 3700 Fall 2008 
 

n = 50      n = 50 
 

Strong  9/50  18%  Strong  5/50  10% 
 

Adequate 27/50  54%  Adequate 22/50  44% 
 

Weak  14/50  28%  Weak  23/50  46% 
 
 
Results for BUS 3700 Fall 2010:    
 

n = 50        
 

Strong  6/50  12%    
 

Adequate 28/50  56%    
 

Weak  16/50  32%    
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3. Summarize the key findings for each year of the report, describe the changes that were 
made due to those findings and how the unit will determine if the changes improved 
learning. 
 
We have seen a steady increase in the percent of students meeting the established benchmark.  
These general findings indicate a normal curve; however, we believe skills of our students reflect 
a more disturbing national trend of poor writing abilities in all populations. Students seem to lose 
ground between their freshman and senior year. We have often hypothesized that our students do 
not write on a consistent basis throughout their sophomore and junior years. Large class sizes in 
subjects that lend themselves to writing assignments may have a significant negative impact on 
their practice. 
 
In BUS 3700, baccalaureate writing, as a result of student performance in Fall 2010, we took the 
following actions:  removed the intercultural component from our testing instrument to reduce 
the interference of that content with message building; revisited our syllabus and began 
discussions about adding a new communication course into the HCoB offerings to address the 
increased influx of transfer students and the gap between communication classes in the first and 
third years.   
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Western Michigan University 
Appendix I 

Assessment Impact Report 
Department: Business Information Systems - CIS Program 

 
Outcome #1 (Common Learning Objective 1): To teach state-of-the-art information 
technologies 
 

Tracks: 
 

Assessment Plan Review Process: This learning outcome for all three majors (CIS, TIM, 
eBizD) will be evaluated once a year based on surveys collected from five stakeholders of the 
CIS program; Results will be analyzed in Spring/early Summer for discussion in CIS retreat (late 
Summer) to derive remedy plans; then, action plans will be presented to the Annual Advisory 
Council (late October/early November) for recommendations. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
[Student learning survey]  
Students taking CIS courses are 
surveyed two times in each regular 
semester. One survey is 
administered at the beginning of 
the semester, and another one at 
the end of the semester.  Two 
questions relating to this learning 
outcome are listed below:  
1. Understand contemporary 
information technologies in 
support of business (Question 1).  
2. Know how to use information 
technologies for business 
applications (Question 2). 

There needs to be enough 
difference in mean values 
between the two surveys for 
the question(s) relating to 
this outcome. The overall 
average of the two questions 
from the end-of-semester 
survey should be at least 3.0.  

At least once a 
year. Note that 
some courses 
are offered 
regularly, 
some are only 
offered once a 
year,and some 
others are only 
offered when 
there is 
demand.  

During the annual CIS 
faculty retreat, the faculty 
will review the findings and 
develop strategies for future 
improvements.  

[Employer survey] The overall average should 
be at least 3.0 to indicate 
employer satisfaction 
towards CIS graduates and 
CIS program.  

Once a year.  During the annual CIS 
faculty retreat, the faculty 
will review the findings and 
develop strategies for future 
improvements.  

[Alumni survey] The overall average should 
be at least 3.0 to indicate 
good alumni satisfaction 
towards CIS program.  

Once a year.  During the annual CIS 
faculty retreat, the faculty 
will review the findings and 
develop strategies for future 
improvements.  

[IT Forum survey] The overall average should 
be at least 3.0.  

Once a year.  During the annual CIS 
faculty retreat, the faculty 
will review the findings and 
develop strategies for future 
improvements.  

[CIS advisory council survey] The overall rating should be 
at least 3.0.  

Once a year.  During the annual CIS 
faculty retreat, the faculty 
will review the findings and 
develop strategies for future 
improvements.  
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Findings for Outcome #1: 
Findings should indicate how assessment data are being used to make decisions about program 
improvements. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
[Student learning survey]  
 
Fall 2010 
Two questions (Q1 and Q2) in the Student 
Learning Survey were used to assess this 
LO. These two questions are applicable for 
CIS core courses at ALL levels. (1) The 
end-of-semester survey shows that the 
average rating for Q1 and Q2 were 4.08 
and 4.11 respectively. Both ratings exceed 
3.0, indicating that courses exceed the 
minimum requirement for this LO. (2) The 
improvements between start-of-semester 
and end-of-semester surveys on these two 
questions were 0.85 for Q1 and 0.92 for 
Q2.  
 
Spring 2011 
 (1) The end-of-semester survey shows that 
the average rating for Q1 and Q2 were 4.09 
and 4.12 respectively. Both ratings 
significantly exceeded 3.0, indicating that 
courses exceed the minimum requirement 
for this LO. (2) The improvements between 
start-of-semester and end-of-semester 
surveys on these two questions were 0.80 
for Q1 and 0.68 for Q2.  

Ratings exceed 
minimum 
requirement. 
No action at 
this point is 
required. 
 

BIS Retreat 
(Aug, 2012) 

Results will 
be presented 
in the 
Annual CIS 
Retreat for 
appropriate 
action plans. 

[IT Forum]  The survey questions will be 
redesigned and refined.   

 BIS Retreat 
(Aug, 2012) 

No 

[Alumni survey] The survey questions will 
be redesigned and refined.   

 BIS Retreat 
(Aug, 2012) 

No 

[Employer survey The survey questions 
will be redesigned and refined.   

 BIS Retreat 
(Aug, 2012) 

No 

[Advisory council survey]  The survey 
questions will be redesigned and refined.   

 BIS Retreat 
(Aug, 2012) 

No 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #2 (Common Learning Objective 2): To prepare graduates for the dynamic market 
needs 
 
Tracks: 
 

Assessment Plan Review Process: This learning outcome for all three majors (CIS, TIM, 
eBizD) will be evaluated once a year based on surveys collected from five stakeholders of the 
CIS program; Results will be analyzed in Spring/early Summer for discussion in CIS retreat (late 
Summer) to derive remedy plans; then, action plans will be presented to the Annual Advisory 
Council (late October/early November) for recommendations. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
[Student learning survey] Students 
taking CIS courses are surveyed 
two times in each regular semester. 
One survey is administered at the 
beginning of the semester, and 
another one at the end of the 
semester.   Two questions relating 
to this learning outcome are listed 
below:  
1. Understand business needs 
supported by information 
technologies (Question 3).  
2. Apply information technology 
knowledge and skills to meet the 
changing market needs (Question 
4). 

There needs to be enough 
difference in mean values 
between the two surveys for 
the question(s) relating to 
this outcome. The overall 
average of the two questions 
from the end-of-semester 
survey should be at least 3.0.  

At least once a 
year. Note that 
some courses 
are offered 
regularly, some 
are only offered 
once a year, 
and some 
others are only 
offered when 
there is 
demand.  

During the annual CIS 
faculty retreat, the faculty 
will review the findings 
and develop strategies for 
future improvements.  

[Employer survey] The overall average should 
be at least 3.0 to indicate 
employer satisfaction 
towards CIS graduates and 
CIS program.  

Once a year.  During the annual CIS 
faculty retreat, the faculty 
will review the findings 
and develop strategies for 
future improvements.  

[Alumni survey] The overall average should 
be at least 3.0 to indicate 
good alumni satisfaction 
towards CIS program.  

Once a year.  During the annual CIS 
faculty retreat, the faculty 
will review the findings 
and develop strategies for 
future improvements.  

[IT Forum survey] The overall average should 
be at least 3.0.  

Once a year.  During the annual CIS 
faculty retreat, the faculty 
will review the findings 
and develop strategies for 
future improvements.  

[CIS advisory council survey] The overall rating should be 
at least 3.0.  

Once a year.  During the annual CIS 
faculty retreat, the faculty 
will review the findings 
and develop strategies for 
future improvements.  
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Findings for Outcome #2: 
Findings should indicate how assessment data are being used to make decisions about program 
improvements. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
[Student learning survey]  
Fall 2010 
Student learning survey: Two questions (Q3 
and Q4) in the Student Learning Survey were 
used to assess this LO. Note that these two 
questions are applicable for upper-level CIS 
core courses only (CIS3600, CIS4600, 
CIS4640, and CIS4990). End of the semester 
data for CIS4600 was not available, therefore, 
data from CIS4600 was not included in the 
calculation. The end-of-semester survey shows 
that the average ratings for Q3 and Q4 were 
4.32 and 4.18 respectively. Both ratings were 
above 3.0, indicating that courses exceed the 
minimum requirement for this LO. 
The improvements between start-of-semester 
and end-of-semester surveys on these two 
questions were  0.91 for Q3 and 1.13 for Q4. 
 
Spring 2011 
Student learning survey: Two questions (Q3 
and Q4) in the Student Learning Survey were 
used to assess this LO. The end-of-semester 
survey shows that the average ratings for Q3 
and Q4 were 4.18 and 4.01 respectively. Both 
ratings significantly exceeded 3.0, indicating 
that courses exceed the minimum requirement 
for this LO. 
The  improvements between start-of-semester 
and end-of-semester surveys on these two 
questions were 0.66 for Q3 and 0.74 for Q4). 
 

Ratings exceed 
minimum 
requirement. 
Spring 2010 
semester shows 
significant 
improvement 
compare to the 
Fall 2009 
semester. No 
action at this 
point is 
required. 
 

BIS Retreat 
(Aug, 2012) 

Results will 
be presented 
in the 
Annual CIS 
Retreat for 
appropriate 
action plans. 

[IT Forum]  Not available. The survey 
questions will be redesigned and refined.   

 BIS Retreat 
(Aug, 2012) 

No 

[Alumni survey] Not available. The survey 
questions will be redesigned and refined.   

 BIS Retreat 
(Aug, 2012) 

No 

[Employer survey]   Not available. The survey 
questions will be redesigned and refined.   

 BIS Retreat 
(Aug, 2012) 

No 

[Advisory council survey]  Not available. The 
survey questions will be redesigned and 
refined.   

 BIS Retreat 
(Aug, 2012) 

No 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #3 (Common Learning Objective 3): To develop IT-oriented curriculum that meets 
stakeholders’ needs  
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for all three majors (CIS, TIM, 
eBizD) will be evaluated once a year based on surveys collected from five stakeholders of the 
CIS program; Results will be analyzed in Spring/early Summer for discussion in CIS retreat (late 
Summer) to derive remedy plans; then, action plans will be presented to the Annual Advisory 
Council (late October/early November) for recommendations. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
[Student learning survey]  
Students taking CIS courses are 
surveyed two times in each 
regular semester. One survey is 
administered at the beginning of 
the semester, and another one at 
the end of the semester.   The 
question relating to this learning 
outcome is listed below:  
1. Curriculum prepares you for 
information technology-oriented 
career (Question 5). 

There needs to be enough 
difference in mean values 
between the two surveys 
for the question(s) relating 
to this outcome. The 
overall average of the 
question from the end-of-
semester survey should be 
at least 3.0.  

At least once a 
year. Note that 
some courses 
are offered 
regularly, 
some are only 
offered once a 
year, and some 
others are only 
offered when 
there is 
demand.  

During the annual CIS 
faculty retreat, the faculty 
will review the findings 
and develop strategies for 
future improvements. 

[Employer survey] The overall average should 
be at least 3.0 to indicate 
employer satisfaction 
towards CIS graduates and 
CIS program.  

Once a year.  During the annual CIS 
faculty retreat, the faculty 
will review the findings 
and develop strategies for 
future improvements.  

[Alumni survey] The overall average should 
be at least 3.0 to indicate 
good alumni satisfaction 
towards CIS program.  

Once a year.  During the annual CIS 
faculty retreat, the faculty 
will review the findings 
and develop strategies for 
future improvements.  

[IT Forum survey] The overall average should 
be at least 3.0.  

Once a year.  During the annual CIS 
faculty retreat, the faculty 
will review the findings 
and develop strategies for 
future improvements.  

[CIS advisory council survey] The overall rating should 
be at least 3.0.  

Once a year.  During the annual CIS 
faculty retreat, the faculty 
will review the findings 
and develop strategies for 
future improvements.  
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Findings for Outcome #3: 
Findings should indicate how assessment data are being used to make decisions about program 
improvements. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
[Student learning survey]  
Fall 2010 
Student learning survey: One question (Q5) in 
the Student Learning Survey was used to assess 
this LO. Note that this question is for upper-
level CIS course courses only (CIS3260 and 
above). The end-of-semester average for Q5 
was 4.09 and improvement over the beginning 
of the semester is 1.06. 
 
Spring 2011 
Student learning survey: One question (Q5) in 
the Student Learning Survey was used to assess 
this LO. The end-of-semester average was bit 
low at 4.04, which exceeded 3.0. The average 
improvement between start-of-semester and 
end-of-semester surveys was 0.59. 

Ratings exceed 
minimum 
requirement. 
Spring 2010 
semester shows 
decline in 
learning 
improvements 
compare to the 
Fall 2009 
semester. May 
need to look for 
a consistent 
pattern. 
(07/08/2010) 

BIS Retreat 
(Aug, 2012) 

Results will 
be presented 
in the 
Annual CIS 
Retreat for 
appropriate 
action plans. 

[IT Forum]  Not available. The survey 
questions will be redesigned and refined.   

 BIS Retreat 
(Aug, 2012) 

No 

[Alumni survey] Not available. The survey 
questions will be redesigned and refined.   

 BIS Retreat 
(Aug, 2012) 

No 

[Employer survey]   Not available. The survey 
questions will be redesigned and refined.   

 BIS Retreat 
(Aug, 2012) 

No 

[Advisory council survey]  Not available. The 
survey questions will be redesigned and 
refined.   

 BIS Retreat 
(Aug, 2012) 

No 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #4:  Understand programming principles, logic and control structures. 
 
Tracks: 
 

Assessment Plan Review Process: This learning outcome for this course will be evaluated at 
least once a year based on learning survey data collected from CIS students.  Results will be 
analyzed in early Summer for discussion during the CIS retreat (late Summer) to develop remedy 
plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about program 
improvements. 
 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS2600 student learning survey] 
  
[Fall 2010] One question (Q3) in the Student 
Learning Survey was used to assess this LO. The 
end-of-semester average was bit low at 3.76, which 
exceeded 3.0. The improvement between start-of-
semester and end-of-semester surveys was 0.92. 
 
 
[Spring 2011] One question (Q3) in the Student 
Learning Survey was used to assess this LO. The 
end-of-semester average was bit low at 4.00, which 
exceeded 3.0. The improvement between start-of-
semester and end-of-semester surveys was 1.48. 

 To be 
discussed in 
BIS (August 
2012) retreat. 

No 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #5:  Develop business applications using a current programming language. 
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be evaluated at 
least once a year based on learning survey data collected from CIS students.  Results will be 
analyzed in early Summer for discussion during the CIS retreat (late Summer) to develop remedy 
plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to this 
course objective is embedded 
in Student Learning Survey. 

There needs to be 
enough difference in 
mean values between the 
two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least once 
a year when 
the course is 
offered.  

During the annual CIS 
faculty retreat, the 
faculty will review the 
findings and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about program 
improvements. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
[CIS2600 student learning survey]  
 
[Fall 2010]One question (Q4) in the Student 
Learning Survey was used to assess this LO. 
The end-of-semester average was bit low at 
3.76, which exceeded 3.0. The  improvement 
between start-of-semester and end-of-semester 
surveys was 1.26. 
 
[Spring 2011]One question (Q4) in the 
Student Learning Survey was used to assess 
this LO. The end-of-semester average was bit 
low at 4.04, which exceeded 3.0. The  
improvement between start-of-semester and 
end-of-semester surveys was 2.00. 
 

  To be discussed 
in BIS (August 
2012) retreat. 

No 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #6:  Understand programming principles, logic and control structures.   
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be evaluated at 
least once a year based on learning survey data collected from CIS students.  Results will be 
analyzed in early Summer for discussion during the CIS retreat (late Summer) to develop remedy 
plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to this 
course objective is embedded 
in Student Learning Survey. 

There needs to be 
enough difference in 
mean values between the 
two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least once 
a year when 
the course is 
offered.  

During the annual CIS 
faculty retreat, the 
faculty will review the 
findings and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about program 
improvements. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
[CIS2800 student learning survey]  
 
[Fall 2010] One question (Q3) in the Student 
Learning Survey was used to assess this LO. 
The end-of-semester average was bit low at 
3.88, which exceeded 3.0. The improvement 
between start-of-semester and end-of-semester 
surveys was 1.06. 
. 
 
[Spring 2011] One question (Q3) in the 
Student Learning Survey was used to assess 
this LO. The end-of-semester average was bit 
low at 4.16, which exceeded 3.0. The 
improvement between start-of-semester and 
end-of-semester surveys was 1.59. 
 

  To be discussed 
in BIS (August 
2012) retreat. 

No 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #7:   Develop web-based applications using Internet programming languages. 
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be evaluated at 
least once a year based on learning survey data collected from CIS students.  Results will be 
analyzed in early Summer for discussion during the CIS retreat (late Summer) to develop remedy 
plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about program 
improvements. 
 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS2800 student learning survey]  
 
[Fall 20010] One question (Q4) in the 
Student Learning Survey was used to assess 
this LO. The end-of-semester average was bit 
low at 3.88, which exceeded 3.0. The  
improvement between start-of-semester and 
end-of-semester surveys was 1.50. 
 
[Spring 2011] One question (Q4) in the 
Student Learning Survey was used to assess 
this LO. The end-of-semester average was bit 
low at 3.89, which exceeded 3.0. The  
improvement between start-of-semester and 
end-of-semester surveys was 2.03. 

  To be discussed 
in BIS (August 
2012) retreat. 

No 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #8:  Understand basic concepts, fundamental principles, and functionalities of 
computer networking and data communications. 
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be evaluated at 
least once a year based on learning survey data collected from CIS students.  Results will be 
analyzed in early Summer for discussion during the CIS retreat (late Summer) to develop remedy 
plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about program 
improvements. 
 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS3260 student learning survey]  
 
[Fall 2010] End of semester Q6 data 
not available 
[Spring 2011] End of semester Q6 data 
not available. 

Ratings 
exceeded 
minimum 
requirement.  
 

To be discussed 
in BIS (August 
2012) retreat. 

No 
significant 
concerns 
on this 
course. 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #9:  Know the design, implementation, administration and security of computer 
networks and data communications. 
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be evaluated at 
least once a year based on learning survey data collected from CIS students.  Results will be 
analyzed in early Summer for discussion during the CIS retreat (late Summer) to develop remedy 
plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about program 
improvements. 
 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS3260 student learning survey]  
 
[Fall 2010]End of semester Q7 data not 
available . 
[Spring 2011] End of semester Q7 data 
not available. 

Ratings 
exceeded 
minimum 
requirement.  
 

To be discussed 
in BIS (August 
2012) retreat. 

No 
significant 
concerns 
on this 
course. 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #10:  Understand how information systems are developed in support of business. 
 
Tracks:  
Assessment Plan Review Process: This learning outcome for this course will be evaluated at 
least once a year based on learning survey data collected from CIS students.  Results will be 
analyzed in early Summer for discussion during the CIS retreat (late Summer) to develop remedy 
plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to this 
course objective is embedded 
in Student Learning Survey. 

There needs to be 
enough difference in 
mean values between the 
two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least once 
a year when 
the course is 
offered.  

During the annual CIS 
faculty retreat, the 
faculty will review the 
findings and develop 
strategies for future 
improvements.  

 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about program 
improvements. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
[CIS3600 student learning survey]  
 
[Fall 2010] Average semester end rating of 
Q6 is 3.67.  The difference between the 
beginning and end-of-semester surveys on 
this question is 0.73, which shows a 
substantial learning achievement. 
 
[Spring 2011] Average semester end rating 
of Q6 is 3.80.  The difference between the 
beginning and end-of-semester surveys on 
this question is 1.06, which shows a 
substantial learning achievement. 
 

Ratings 
exceeded 
minimum 
requirement.  
 

To be discussed in 
BIS (August 
2012) retreat. 

No 
significant 
concerns on 
this course. 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #11:  Apply major methodologies and modeling tools to analyze and design 
information systems. 
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be evaluated at 
least once a year based on learning survey data collected from CIS students.  Results will be 
analyzed in early Summer for discussion during the CIS retreat (late Summer) to develop remedy 
plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to this 
course objective is embedded 
in Student Learning Survey. 

There needs to be 
enough difference in 
mean values between the 
two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least once 
a year when 
the course is 
offered.  

During the annual CIS 
faculty retreat, the 
faculty will review the 
findings and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about program 
improvements. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
[CIS3600 student learning survey]  
 
[Fall 2010] Average semester end rating of 
Q7 is 3.58.  The difference between the 
beginning and end-of-semester surveys on 
this question was 0.63 which shows a 
significant learning achievement. 
 
[Spring 2011] Average semester end rating 
of Q7 is 3.95.  The mean difference 
between the beginning and end-of-semester 
surveys on this question was 1.56 which 
shows a substantial learning achievement. 

Ratings 
exceeded 
minimum 
requirement.  
 

To be discussed in 
BIS (August 
2012) retreat. 

No 
significant 
concerns on 
this course. 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #12:  Understand concepts, functions and requirements of information assurance and 
compliance in support of business operations 
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be evaluated at 
least once a year based on learning survey data collected from CIS students.  Results will be 
analyzed in early Summer for discussion during the CIS retreat (late Summer) to develop remedy 
plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about program 
improvements. 
 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS3660 student learning survey]  
 
 
[Fall 2010] Course was not offered. 
 
[Spring 2011] End of semester Q6 data 
not available. 

Ratings 
exceeded 
minimum 
requirement.  
 

To be discussed 
in BIS (August 
2012) retreat. 

No 
significant 
concerns 
on this 
course. 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #13:  Know how to design the elements of information security architecture and how 
to conduct risk management and comply with information security standards 
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be evaluated at 
least once a year based on learning survey data collected from CIS students.  Results will be 
analyzed in early Summer for discussion during the CIS retreat (late Summer) to develop remedy 
plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about program 
improvements. 
 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS3660 student learning survey]  
 
 
[Fall 2010] Course was not offered. 
[Spring 2011] End of semester Q6 data 
not available. 

Ratings 
exceeded 
minimum 
requirement.  
 

To be discussed 
in BIS (August 
2012) retreat. 

No 
significant 
concerns 
on this 
course. 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #14:  Understand how to apply human-computer interaction theories to the design of 
websites. 
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be evaluated at 
least once a year based on learning survey data collected from CIS students.  Results will be 
analyzed in early Summer for discussion during the CIS retreat (late Summer) to develop remedy 
plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about program 
improvements. 
 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS3900 student learning survey]  
 
 
[Fall 2010] Average semester end rating of 
Q6 was 4.54.  The difference between the 
beginning and end-of-semester surveys on 
this question was 1.07 which shows a 
substantial learning achievement. 
 
[Spring 2011] Course was not offered. 
 
 

  To be discussed 
in BIS (August 
2012) retreat. 

No 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #15:  Know how to design, develop, and implement effective Websites. 
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be evaluated at 
least once a year based on learning survey data collected from CIS students.  Results will be 
analyzed in early Summer for discussion during the CIS retreat (late Summer) to develop remedy 
plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about program 
improvements. 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS3900 student learning survey] 
  
 
[Fall 2010] Average semester end 
rating of Q7 was 4.58.  The difference 
between the beginning and end-of-
semester surveys on this question was 
1.33 which shows a substantial learning 
achievement. 
 
[Spring 2011] Course was not 
offered. 
 

  To be discussed 
in BIS (August 
2012) retreat. 

No 
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Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #16:  Demonstrate ability in database modeling (design and development) for real 
world business applications.   
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be evaluated at 
least once a year based on learning survey data collected from CIS students.  Results will be 
analyzed in early Summer for discussion during the CIS retreat (late Summer) to develop remedy 
plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

To be 
discussed in 
BIS (August 
2010) 
retreat. 

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about program 
improvements. 
 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS4600 student learning survey]  
 
[Fall 2010]  
Survey was not conducted. 
 
[Spring 2011] 
 Average semester end rating of Q6 was 
3.44.  The difference between the 
beginning and end-of-semester surveys on 
this question was 0.62 which shows a 
significant learning achievement. 
 

Ratings 
exceeded 
minimum 
requirement.  
(07/08/2010) 

To be discussed 
in BIS (August 
2010) retreat. 

No. To be 
discussed 
and 
appropriate 
actions 
taken. 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #17:   Demonstrate the ability to retrieve, analyze, and display information derived 
from databases. 
 
Tracks: 
 

Assessment Plan Review Process: This learning outcome for this course will be evaluated at 
least once a year based on learning survey data collected from CIS students.  Results will be 
analyzed in early Summer for discussion during the CIS retreat (late Summer) to develop remedy 
plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about program 
improvements. 
 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS4600 student learning survey]  
 
[Fall 2010]  
 Survey was not conducted..  
 
[Spring 2011] 
 Average semester end rating of Q7 was 
3.56.  The difference between the 
beginning and end-of-semester surveys 
on this question was 0.56 which shows a 
significant learning achievement.. 

Ratings 
exceeded 
minimum 
requirement.  
(07/08/2010) 

To be discussed 
in BIS (August 
2010) retreat. 

No. To be 
discussed and 
appropriate 
actions taken. 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #18:  Demonstrate the ability to manipulate and interpret emerging data mining tools 
and artificial intelligence methodologies in order to discover new knowledge from large data 
sets. 
 
Tracks: 
 

Assessment Plan Review Process: This learning outcome for this course will be evaluated at 
least once a year based on learning survey data collected from CIS students.  Results will be 
analyzed in early Summer for discussion during the CIS retreat (late Summer) to develop remedy 
plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to this 
course objective is embedded 
in Student Learning Survey. 

There needs to be 
enough difference in 
mean values between the 
two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least once 
a year when 
the course is 
offered.  

During the annual CIS 
faculty retreat, the 
faculty will review the 
findings and develop 
strategies for future 
improvements.  

 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about program 
improvements. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
[CIS 4640 Student learning survey]  
 
[Fall 2010]  
 Average semester end rating for Q6 
was 3.17.  The difference between the 
beginning and end-of-semester 
surveys on this question was 1.35 
which indicates a substantial learning 
achievement. 
 
[Spring 2011] 
Average semester end rating for Q6 is 
3.44.  The difference between the 
beginning and end-of-semester 
surveys on this question was 0.62 
which indicates a substantial learning 
achievement. 

Ratings exceeded 
minimum 
requirement.  
 

To be discussed in 
BIS (August 2012) 
retreat. 

No 
significant 
concerns on 
this course. 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #19:  Demonstrate ability to deploy those models in real world situations in support of 
business operations and managerial decision making. 
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be evaluated at 
least once a year based on learning survey data collected from CIS students.  Results will be 
analyzed in early Summer for discussion during the CIS retreat (late Summer) to develop remedy 
plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to this 
course objective is embedded 
in Student Learning Survey. 

There needs to be 
enough difference in 
mean values between the 
two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least once 
a year when 
the course is 
offered.  

During the annual CIS 
faculty retreat, the 
faculty will review the 
findings and develop 
strategies for future 
improvements.  

 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about program 
improvements. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
[CIS4640 student learning survey]  
 
[Fall 2010]  
 Average semester end rating for Q7 
was 3.09.  The difference between 
the beginning and end-of-semester 
surveys on this question was 1.17 
which indicates a significant learning 
achievement. 
 
[Spring 2011] 
Average semester end rating for Q7 
is 3.56.  The  difference between the 
beginning and end-of-semester 
surveys on this question was 0.56 
which indicates satisfactory learning 
achievement. 

Ratings exceeded 
minimum 
requirement.  
 

To be discussed in 
BIS (August 2012) 
retreat. 

No 
significant 
concerns on 
this course. 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #20:  Understand how to develop e-commerce applications. 
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be evaluated at 
least once a year based on learning survey data collected from CIS students.  Results will be 
analyzed in early Summer for discussion during the CIS retreat (late Summer) to develop remedy 
plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about program 
improvements. 
 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS4900 student learning survey] 
 
CIS4900 was only offered inSpring 
2011. Average semester end rating for 
Q6 was 4.64.   The difference between 
the beginning and end-of-semester 
surveys on this question was 1.78 
which indicates substantial learning 
achievement. 

Ratings 
exceeded 
minimum 
requirement.  
(07/08/2010) 

To be discussed 
in BIS (August 
2012) retreat. 

No 
significant 
concerns 
on this 
course. 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #21:  Know how to apply modern web technologies to interface e-commerce 
applications with other software systems (such as databases). 
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be evaluated at 
least once a year based on learning survey data collected from CIS students.  Results will be 
analyzed in early Summer for discussion during the CIS retreat (late Summer) to develop remedy 
plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about program 
improvements. 
 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS4900 student learning survey] 
 
 CIS4900 was only offered inSpring 
2011. Average semester end rating for 
Q7 was 4.71. The difference between 
the beginning and end-of-semester 
surveys on this question was 1.91 
which indicates substantial learning 
achievement. 

Ratings 
exceeded 
minimum 
requirement.  
 

To be discussed 
in BIS (August 
2012) retreat. 

No 
significant 
concerns 
on this 
course. 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #22:  Plan, deploy, and maintain Web systems and services in a business environment. 
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be evaluated at 
least once a year based on learning survey data collected from CIS students.  Results will be 
analyzed in early Summer for discussion during the CIS retreat (late Summer) to develop remedy 
plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about program 
improvements. 
 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS4950 student learning survey]  
 
CIS4950 was only offered inSpring 
2011. Average semester end rating 
for Q6 was 4.00. The difference 
between the beginning and end-of-
semester surveys on this question 
was 0.69 which indicates significant 
learning achievement. 

  To be discussed 
in BIS (August 
2012) retreat. 

No 
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Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #23:  Understand how to manage various information policies and procedures in a 
business environment.  
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be evaluated at 
least once a year based on learning survey data collected from CIS students.  Results will be 
analyzed in early Summer for discussion during the CIS retreat (late Summer) to develop remedy 
plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about program 
improvements. 
 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS4950 student learning survey]  
 
CIS4950 was only offered inSpring 
2011. Average semester end rating 
for Q7 was 4.14. The difference 
between the beginning and end-of-
semester surveys on this question 
was 0.91 which indicates significant 
learning achievement. 

 To be discussed 
in BIS (August 
2012) retreat. 

No 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #24:  Understand enterprise application architecture 
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be evaluated at 
least once a year based on learning survey data collected from CIS students.  Results will be 
analyzed in early Summer for discussion during the CIS retreat (late Summer) to develop remedy 
plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about program 
improvements. 
 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS4990 student learning survey]  
 
[Fall 2010]  
 Average semester end rating for Q6 is 
4.60.  The difference between the 
beginning and end-of-semester surveys 
on this question is 2.16 which indicates 
a substantial learning achievement. 
[Spring 2011] 
Average semester end rating for Q6 is 
4.35.  The mean difference between the 
beginning and end-of-semester surveys 
on this question is 1.31 which indicates 
a substantial learning achievement. 

Ratings 
exceeded 
minimum 
requirement.  
 

To be discussed 
in BIS (August 
2012) retreat. 

No 
significant 
concerns 
on this 
course. 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #25:  Know how to work with and develop enterprise systems 
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be evaluated at 
least once a year based on learning survey data collected from CIS students.  Results will be 
analyzed in early Summer for discussion during the CIS retreat (late Summer) to develop remedy 
plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about program 
improvements. 
 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS4990 student learning survey]  
 
[Fall 2010]  
 Average semester end rating for Q7 is 
4.56.  The difference between the 
beginning and end-of-semester surveys 
on this question is 2.33 which indicates 
a substantial learning achievement. 
[Spring 2011] 
Average semester end rating for Q7 is 
4.35.  The mean difference between the 
beginning and end-of-semester surveys 
on this question is 1.44 which indicates 
a substantial learning achievement. 

Ratings 
exceeded 
minimum 
requirement.  
 

To be discussed 
in BIS (August 
2012) retreat. 

No 
significant 
concerns 
on this 
course. 
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MEMORANDUM 
 
 
To:  Dr. Kay Palan, Dean 
 Haworth College of Business 
 
From:  Dr. J. Michael Tarn, Chair 

Department of Business Information Systems 
 
Date:  July 7, 2012 
 
Subj:  Annual Report on the Measurement of Student Learning Outcomes (2011-2012) 
 
The Department of Business Information Systems consists of two academic programs, 
Computer Information Systems and Business Communication. A separate summary for 
each program is given below to address the findings and corresponding curriculum 
changes made as a response to learning assessment conducted.  
 
Part I: Computer Information Systems (CIS) Program 
 
1. What are the student learning outcomes for each program within the department. 
 
Starting in Fall 2012, the CIS Program will offer four academic majors – Computer 
Information Systems (CIS), E-Business Marketing (EBM), Telecommunication & 
Information Management (TIM), and Health Informatics and Information Management 
(HiiM).  One of the existing major, e-Business Design (eBizD) will be discontinued. All 
current three majors (CIS, TIM, eBizD) require a common core of several fundamental 
courses, and also share a high number of elective courses. Therefore, it is appropriate that 
the program applies one common learning assessment plan to measure the effectiveness 
of program curricula.  The assessment plan contains 25 learning outcomes which are 
listed in Appendix I.  In short, the learning outcomes are to measure the quality and 
effectiveness of the program curricula towards achieving the goal of student learning.   
 
2. Which student learning outcomes were measured in each year of the report (2011 
- 2012 for this report) and how were they measured.  
 
The first three learning outcomes in Appendix I are used to measure the quality and 
effectiveness of the overall curriculum and teaching.  The remaining twenty-two (22) 
learning outcomes are aimed at the assessment of quality and student learning of the 
eleven (11) CIS courses that are offered to four majors. The assessment methods, criteria 
and schedules are detailed in Appendix I.   
 
The process for the review of assessment activities is that the Student Learning Outcomes 
of courses for all three majors (CIS, EBM, TIM) are evaluated at least once a year based 
on surveys collected from students at the beginning and at the end of a semester. The 
results show students’ learning progress during the semester.  
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3. Summarize the key findings for each year of the report, describe the changes that 
were made due to those findings and how the unit will determine if the changes 
improved learning. 
 
Assessment data for the Fall 2011 semester is not available, therefore, the following 
evaluation is based on Spring 2012 assessment data only. The assessment numbers for the 
first three learning outcomes which measure the quality and content of the overall 
curriculum have exceeded the assessment benchmark (Appendix I), however all three 
numbers show significant decline from the previous year numbers. Assessment findings 
will be presented to the CIS faculty during BIS Department retreat in late August 2012, 
problems will be identified and, necessary actions to bring the numbers up by improving 
quality and effectiveness in the classroom will be taken.   
 
The remaining twenty-two (22) learning outcomes were aimed at the assessment of 
quality and student learning of the 11 CIS courses that are offered to the three CIS 
majors.  It should be noted that students learning outcomes of most courses not only have 
exceeded the benchmark, but also have shown improvement over the previous year 
numbers, especially, CIS2600, CIS2800, and CIS3600 in Spring 2012 have shown 
significant improvement compared to Fall 2010 numbers.  
 
The BIS department analyzes results in Spring/early Summer for discussion in the BIS 
retreat (late Summer) and to derive remedy plans. Action plans developed in BIS retreat 
including recommendations for curriculum changes are presented to the Annual Advisory 
Council in Spring. The results including Student Learning Outcomes are analyzed in 
order to formulate remedy/improvement plans. Request for curriculum change, if any, 
after the approval by the Department Curriculum Committee (DCC), will be sent to the 
College Curriculum Committee (CCC) for its approval. 
 
The assessment results have been used to make changes to the curriculum of CIS unit 
courses in the past. The results also have been used to make changes to the way course 
materials are delivered for some courses. It is the understanding of the BIS faculty that 
any changes made to any course should be effective for at least four semesters in order to 
evaluate the full effectiveness of changes made to the course. Detailed assessment results 
and findings on each learning outcome, remedies, and resolution plans are provided in 
Appendix I. 
  
As shown in Appendix I, the feedback to the first three learning outcomes has exceeded 
the assessment criteria and the numbers have improved significantly, and at this point in 
time, there is little concern on the curriculum and the recency of topics covered by our 
CIS Program. Nevertheless, we will discuss the ups and downs of the yearly numbers 
during BIS retreat in late summer 2012. The remaining twenty-two (22) learning 
outcomes were aimed at the assessment of quality and student learning of the eleven (11) 
CIS courses that are offered to our three majors.  Overall findings are positive, though 
some adjustment in the delivery of courses may be taken due to inclusion of EBM and 
HiiM students.  
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The assessment results have been used to make changes to the curriculum of CIS unit 
courses. The results also have been used to make changes to the way course materials are 
delivered for some courses. It should be noted that the contribution of the assessment 
results to the improvement of student learning has been significant and extended to the 
improvements and innovations of the program in the past academic year as listed below. 
 
• E-Firm Project: Implemented via CIS3620 (a course innovation) and supported by 

Eaton Corporation (completed in December). 
• Industry projects: Multiple projects supplied by Supply Chain Solutions (SCS), a 

Grand Rapids based supply chain solution provider, have been used in 
CIS5550/MKTG4780 (Customer Relationship management) course.  

• High School IT Collaboration Project with Portage Northern High School continued. 
• Computer Information Systems (CIS) major 

o Business Analyst (BA) focus has been strong and industry partnerships were 
sought. 

o Collaborated with the Integrated Supply Management (ISM) program to help ISM 
students double major or minor in CIS is continuing. 

• Telecommunications and Information Management (TIM) major 
o Excelled at ITERA annual conference: A TIM student recognized by ITERA 

presented a research paper at the conference. Faculty continued their active 
participation in this professional conference.  

o CISCO Networking Academy at WMU: Continued the collaboration with Lake 
Michigan College. 

• Began to work with local community colleges, including Kalamazoo Valley 
Community College (KVCC) and Lake Michigan College (LMC) to develop the four-
year curriculum map for their students.  

• Both E-Business Marketing (EBM) and Health Informatics and Information 
Management (HiiM) received the final approval and are scheduled to debut in Fall 
2012. 

 
In summary, all assessment results will be reported to faculty during the BIS Annual 
Retreat in August 2012.  Necessary action plans will be defined for the coming academic 
year 2012-2013, especially for those courses which received a lower learning assessment 
outcome in the exit survey. 
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Part II: Business Communication (BCM) Program 
 
1. What are the student learning outcomes for each program within the 
department/school. 
 
The Business Communication Program courses meet the College’s Goal 1, Objectives a 
& b: Students will write and speak effectively.  
 
Upon completion of BCM 1420, students demonstrate the ability to apply problem-
solving strategies, including analysis of situation and   audience, to plan and write essays, 
research reports, letters, memos, and   answers to essay exams; write unified, complete, 
and coherent messages that reflect purpose and point of view; edit and proofread to 
ensure correct grammar, spelling, word choice, and sentence clarity; gather data and 
information using secondary research tools and incorporate it correctly into their written 
work.  
 
Upon completion of BUS 3700 students will have demonstrated understanding of 
effective business communication (written, oral, and visual) both in analysis and creation; 
worked individually and with groups, considered contemporary technologies for 
communication, and strategically addressed a variety of communication situations, 
audiences, and topics. 
 
See Assessment Rubric below for additional information. 

 
2. Which student learning outcomes were measured in each year of the report (2010 
- 2011 for this report) and how were they measured.  
 
The current BCM Program Assessment Plan focuses on the student learning assessment 
of two core courses: BCM 1420 Informational Writing and BUS 3700 Integrated 
Communication in Business.  In the past, the assessment methodology has been similar 
for both courses: articulating appropriate and shared evaluative criteria, drawing papers 
randomly from all sections of each course, ensuring blind readings from two or more 
raters, and compiling results. While we adjusted our assessment process during the 2011-
2012 academic year (see Question 3, below) we have continued to focus the assessment 
on analytical writings utilizing a three-tiered rating system which echoes what is done in 
other writing assessments on campus.  BCM assessment results have been reported to the 
program faculty annually and updated results are to be provided by the BCM faculty. 
 
College-level Writing Proficiency 
In Fall 2011, the faculty assessed writing samples representing student writing in the 
college-level writing proficiency class, BCM 1420 Informational Writing. As agreed 
earlier in the academic year, cases selected involved topics in informational and 
persuasive writing, meeting the HCoB Learning Goal 1 and Objective 1A. 
 
Analytical writing cases remain the focus of required compositions, and syllabi reflected 
their dominance.  The assessment cases provided in Fall 2011 required audience analysis, 
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contextual understanding, and an effective persuasive strategy.  The responses generally 
displayed adequate knowledge of audience analysis and targeted message creation, with 
73% of students correctly assessing the communication situation and providing an 
adequate solution. (70% is the target for strong and adequate results. Results are tabulated 
below.) Results indicated a marginal gain in the numbers of adequate and strong 
responses; the faculty continues to emphasize critical thinking and problem-solving skills 
in their writing assignments. 
 
During the 2011-2012 academic year, due to declining resources the decision was made 
to shift the University’s college level writing proficiency course back to the English 
Department.  Beginning Fall 2012, HCoB freshmen will enroll in ENGL 1050 and 
students’ college level writing skills will be assessed within that course.  
 
Baccalaureate-level Writing Proficiency 
 
During Spring 2011 faculty discussed the prior decision to include an intercultural 
communication component in the course assessment and determined it to have impeded 
an accurate assessment of students’ overall written communication abilities.  This 
component was removed from the case(s) selected for the Spring 2012 assessment of 
students in BUS 3700.  Instead, cases selected required students to analyze a problem and 
develop an appropriate response utilizing an indirect message structure.  Additionally, the 
assessment tool used was changed to a written communication rubric developed and used 
by college-wide faculty, and the sample size was significantly increased (see delineated 
results below). 
 
Results of this assessment show a 6% increase, from the 2010 assessment, in the number 
of students with adequate or strong responses, exceeding the benchmark of 70%.   These 
results are much more in line with earlier assessment outcomes which also did not 
include an intercultural communication component. 
 
Oral Communication Proficiency 
In Spring 2012, the faculty included oral presentations, given by students in BUS 3700, 
Integrated Communication in Business, expanding the Business Communication Program 
assessment plan to include HCoB Learning Goal 1, Objective 1B: students will speak 
effectively.  Assessment was based on students’ content heavy, persuasive presentations 
utilizing the oral communication rubric adopted by the college faculty fall 2011. 
 
The benchmark of 70% of adequate and strong student performance was easily met (see 
detailed results below).  Faculty will meet during Fall 2012 to review the results from a 
breakdown of the eleven specific assessment criteria and further strategize the program’s 
assessment plan as it pertains to the oral communication component.    
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Objectives, Rating Scales, and Results 
A detailed summary of BCM course objectives appears in TracDat.  Here are the basic 
criteria for message evaluation and results from 2005-2012, covering both BCM 1420 
Informational Writing and BUS 3700 Integrated Communication in Business. 
 
Assessment Rubric for BCM 1420/3700 Written Communications 
Criteria 
Reflects understanding of communication problem 
Purpose contextualized  to reflect problem 
Organization reflects purpose and audience 
Ideas and arguments support development of purpose 
Style is appropriate for purpose and audience 
Conventions of standard written English are used regularly 
 
Rating Scale 
Strong:  Excellent overall in meeting the criteria; a few minor weaknesses. 
Adequate:  Acceptable overall but may exhibit noticeable weaknesses in two or more 
areas in meeting the criteria 
Weak:  Unacceptable and do not meet most of the criteria 

 
Assessment Rubric for Oral Communications   
Criteria 
Demonstrates understanding of context and purpose for assignment 
Incorporates voices, eye contact and body  language effectively 
Exhibits language free of errors in grammar and structure 
Integrates visual communication elements effectively 
 
Rating Scale 
Strong:  Excellent overall in meeting the criteria; a few minor weaknesses. 
Adequate:  Acceptable overall but may exhibit noticeable weaknesses in two or more 
areas in meeting the criteria 
Weak:  Unacceptable and do not meet most of the criteria 
 

 
 
BCM 1420 Informational Writing – College-level writing 
 
Results for BCM 1420 Fall 2005:  Results for BCM 1420 Fall 2007 
 
n = 50      n = 50 
Strong  12/50   24%  Strong  12/50  24% 
 
Adequate 20/50  40%  Adequate 24/50  48% 
 
Weak   18/50   36%  Weak  14/50  28% 
 



7 
 

Results for BCM 1420 Fall 2009   Results for BCM 1420 Fall 2011 
n=50      n=99 
Strong  14/50  28%  Strong  37/99  37% 
 
Adequate 22/50  44%  Adequate 36/99  36% 
 
Weak  14/50  28%  Weak  26/99  26% 
 

 
BUS 3700 Integrated Communication in Business—Baccalaureate writing 
 
Results for BUS 3700 Fall 2006:  Results for BUS 3700 Fall 2008 
 
n = 50      n = 50 
 
Strong  9/50  18%  Strong  5/50  10% 
 
Adequate 27/50  54%  Adequate 22/50  44% 
 
Weak  14/50  28%  Weak  23/50  46% 
 
 
Results for BUS 3700 Fall 2010:  Results for BUS 3700 Spring 2012 
 
n = 50      n = 359 
 
Strong  6/50  12%  Strong  140/359  39% 
 
Adequate 28/50  56%  Adequate 126/359  35% 
 
Weak  16/50  32%  Weak  88/359  26% 
 
 
 
BUS 3700 Integrated Communication in Business— Baccalaureate writing  
Oral Communication 
 
Results for BUS 3700 Spring 2012:  
 
n = 219       
 
Strong  96/219  44%   
 
Adequate 113/219 52%   
 
Weak  10/219    4%   
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These general findings indicate a normal curve; however, we believe skills of our 
students reflect a more disturbing national trend of poor writing abilities in all 
populations. Students seem to lose ground between their freshman and senior year. We 
have often hypothesized that our students do not write on a consistent basis throughout 
their sophomore and junior years. Large class sizes in subjects that lend themselves to 
writing assignments may have a significant negative impact on their practice. 
 
 
 
3. Summarize the key findings for each year of the report, describe the changes that 
were made due to those findings and how the unit will determine if the changes 
improved learning. 
 
We have seen a steady increase in the percent of students meeting the established 
benchmark.  These general findings indicate a normal curve; however, we believe skills 
of our students reflect a more disturbing national trend of poor writing abilities in all 
populations. Students seem to lose ground between their freshman and senior year. We 
have often hypothesized that our students do not write on a consistent basis throughout 
their sophomore and junior years. Large class sizes in subjects that lend themselves to 
writing assignments may have a significant negative impact on their practice. 
 
In BUS 3700, baccalaureate writing, as a result of student performance in Fall 2010, we 
took the following actions:  removed the intercultural component from our testing 
instrument to reduce the interference of that content with message building; revisited our 
syllabus and began discussions about adding a new communication course into the HCoB 
offerings to address the increased influx of transfer students and the gap between 
communication classes in the first and third years.   
  
BCM faculty are now assessing BUS 3700 yearly, as opposed to alternating years with 
BCM 1420 (which is no longer being offered in the college).  Additionally, we have 
changed our assessment tool to the college-wide written communication rubric; however, 
the criteria is congruent with the existing policy and program objectives and papers will 
continue to be judged as Strong, Acceptable or Weak.  We also began assessing oral 
communication skills during Spring 2012. 
 
Faculty will meet during the upcoming academic year to review the results from a 
breakdown of the twelve specific assessment criteria from the new rubric and continue to 
discuss areas in need and courses of action for continual improvement. 
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Western Michigan University 
Appendix I 

Assessment Impact Report 
Department: Business Information Systems - CIS Program 

 
Outcome #1 (Common Learning Objective 1): To teach state-of-the-art information 
technologies 
 

Tracks: 
 

Assessment Plan Review Process: This learning outcome for all three majors (CIS, 
TIM, eBizD) will be evaluated once a year based on surveys collected from five 
stakeholders of the CIS program; Results will be analyzed in Spring/early Summer for 
discussion in CIS retreat (late Summer) to derive remedy plans; then, action plans will be 
presented to the Annual Advisory Council (late October/early November) for 
recommendations. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
[Student learning survey]  
Students taking CIS courses are 
surveyed two times in each regular 
semester. One survey is 
administered at the beginning of 
the semester, and another one at 
the end of the semester.  Two 
questions relating to this learning 
outcome are listed below:  
1. Understand contemporary 
information technologies in 
support of business (Question 1).  
2. Know how to use information 
technologies for business 
applications (Question 2). 

There needs to be enough 
difference in mean values 
between the two surveys for 
the question(s) relating to 
this outcome. The overall 
average of the two questions 
from the end-of-semester 
survey should be at least 3.0.  

At least once a 
year. Note that 
some courses 
are offered 
regularly, 
some are only 
offered once a 
year, and 
some others 
are only 
offered when 
there is 
demand.  

During the annual CIS 
faculty retreat, the faculty 
will review the findings and 
develop strategies for future 
improvements.  

[Employer survey] The overall average should 
be at least 3.0 to indicate 
employer satisfaction 
towards CIS graduates and 
CIS program.  

Once a year.  During the annual CIS 
faculty retreat, the faculty 
will review the findings and 
develop strategies for future 
improvements.  

[Alumni survey] The overall average should 
be at least 3.0 to indicate 
good alumni satisfaction 
towards CIS program.  

Once a year.  During the annual CIS 
faculty retreat, the faculty 
will review the findings and 
develop strategies for future 
improvements.  

[IT Forum survey] The overall average should 
be at least 3.0.  

Once a year.  During the annual CIS 
faculty retreat, the faculty 
will review the findings and 
develop strategies for future 
improvements.  

[CIS advisory council survey] The overall rating should be 
at least 3.0.  

Once a year.  During the annual CIS 
faculty retreat, the faculty 
will review the findings and 
develop strategies for future 
improvements.  
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Findings for Outcome #1: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
[Student learning survey]  
Spring 2012 
 (1) The end-of-semester survey shows that 
the average rating for Q1 and Q2 were 3.46 
and 3.49 respectively. Both ratings 
significantly exceeded 3.0, indicating that 
courses exceed the minimum requirement 
for this LO. (2) The improvements between 
start-of-semester and end-of-semester 
surveys on these two questions were 0.68 
for Q1 and 0.61 for Q2.  

Ratings exceed 
minimum 
requirement. 
No action at 
this point is 
required. 
 

BIS Retreat 
(Aug, 2012) 

Results will 
be presented 
in the 
Annual CIS 
Retreat for 
appropriate 
action plans. 

[IT Forum]  The survey questions will be 
redesigned and refined.   

 BIS Retreat 
(Aug, 2012) 

No 

[Alumni survey] The survey questions will 
be redesigned and refined.   

 BIS Retreat 
(Aug, 2012) 

No 

[Employer survey The survey questions 
will be redesigned and refined.   

 BIS Retreat 
(Aug, 2012) 

No 

[Advisory council survey]  The survey 
questions will be redesigned and refined.   

 BIS Retreat 
(Aug, 2012) 

No 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #2 (Common Learning Objective 2): To prepare graduates for the dynamic 
market needs 
 
Tracks: 
 

Assessment Plan Review Process: This learning outcome for all three majors (CIS, 
TIM, eBizD) will be evaluated once a year based on surveys collected from five 
stakeholders of the CIS program; Results will be analyzed in Spring/early Summer for 
discussion in CIS retreat (late Summer) to derive remedy plans; then, action plans will be 
presented to the Annual Advisory Council (late October/early November) for 
recommendations. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
[Student learning survey] Students 
taking CIS courses are surveyed 
two times in each regular semester. 
One survey is administered at the 
beginning of the semester, and 
another one at the end of the 
semester.   Two questions relating 
to this learning outcome are listed 
below:  
1. Understand business needs 
supported by information 
technologies (Question 3).  
2. Apply information technology 
knowledge and skills to meet the 
changing market needs (Question 
4). 

There needs to be enough 
difference in mean values 
between the two surveys for 
the question(s) relating to 
this outcome. The overall 
average of the two questions 
from the end-of-semester 
survey should be at least 3.0.  

At least once a 
year. Note that 
some courses 
are offered 
regularly, some 
are only offered 
once a year, 
and some 
others are only 
offered when 
there is 
demand.  

During the annual CIS 
faculty retreat, the faculty 
will review the findings 
and develop strategies for 
future improvements.  

[Employer survey] The overall average should 
be at least 3.0 to indicate 
employer satisfaction 
towards CIS graduates and 
CIS program.  

Once a year.  During the annual CIS 
faculty retreat, the faculty 
will review the findings 
and develop strategies for 
future improvements.  

[Alumni survey] The overall average should 
be at least 3.0 to indicate 
good alumni satisfaction 
towards CIS program.  

Once a year.  During the annual CIS 
faculty retreat, the faculty 
will review the findings 
and develop strategies for 
future improvements.  

[IT Forum survey] The overall average should 
be at least 3.0.  

Once a year.  During the annual CIS 
faculty retreat, the faculty 
will review the findings 
and develop strategies for 
future improvements.  

[CIS advisory council survey] The overall rating should be 
at least 3.0.  

Once a year.  During the annual CIS 
faculty retreat, the faculty 
will review the findings 
and develop strategies for 
future improvements.  
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Findings for Outcome #2: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
[Student learning survey]  
 
Spring 2012 
Student learning survey: Two questions (Q3 
and Q4) in the Student Learning Survey were 
used to assess this LO. The end-of-semester 
survey shows that the average ratings for Q3 
and Q4 were 3.28 and 3.21 respectively. Both 
ratings significantly exceeded 3.0, indicating 
that courses exceed the minimum requirement 
for this LO. 
The  improvements between start-of-semester 
and end-of-semester surveys on these two 
questions were 0.55 for Q3 and 0.64 for Q4). 
 

Ratings exceed 
minimum 
requirement. 
Spring 2010 
semester shows 
significant 
improvement 
compare to the 
Fall 2009 
semester. No 
action at this 
point is 
required. 
 

BIS Retreat 
(Aug, 2012) 

Results will 
be presented 
in the 
Annual CIS 
Retreat for 
appropriate 
action plans. 

[IT Forum]  Not available. The survey 
questions will be redesigned and refined.   

 BIS Retreat 
(Aug, 2012) 

No 

[Alumni survey] Not available. The survey 
questions will be redesigned and refined.   

 BIS Retreat 
(Aug, 2012) 

No 

[Employer survey]   Not available. The survey 
questions will be redesigned and refined.   

 BIS Retreat 
(Aug, 2012) 

No 

[Advisory council survey]  Not available. The 
survey questions will be redesigned and 
refined.   

 BIS Retreat 
(Aug, 2012) 

No 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #3 (Common Learning Objective 3): To develop IT-oriented curriculum that 
meets stakeholders’ needs  
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for all three majors (CIS, 
TIM, eBizD) will be evaluated once a year based on surveys collected from five 
stakeholders of the CIS program; Results will be analyzed in Spring/early Summer for 
discussion in CIS retreat (late Summer) to derive remedy plans; then, action plans will be 
presented to the Annual Advisory Council (late October/early November) for 
recommendations. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
[Student learning survey]  
Students taking CIS courses are 
surveyed two times in each 
regular semester. One survey is 
administered at the beginning of 
the semester, and another one at 
the end of the semester.   The 
question relating to this learning 
outcome is listed below:  
1. Curriculum prepares you for 
information technology-oriented 
career (Question 5). 

There needs to be enough 
difference in mean values 
between the two surveys 
for the question(s) relating 
to this outcome. The 
overall average of the 
question from the end-of-
semester survey should be 
at least 3.0.  

At least once a 
year. Note that 
some courses 
are offered 
regularly, 
some are only 
offered once a 
year, and some 
others are only 
offered when 
there is 
demand.  

During the annual CIS 
faculty retreat, the faculty 
will review the findings 
and develop strategies for 
future improvements. 

[Employer survey] The overall average should 
be at least 3.0 to indicate 
employer satisfaction 
towards CIS graduates and 
CIS program.  

Once a year.  During the annual CIS 
faculty retreat, the faculty 
will review the findings 
and develop strategies for 
future improvements.  

[Alumni survey] The overall average should 
be at least 3.0 to indicate 
good alumni satisfaction 
towards CIS program.  

Once a year.  During the annual CIS 
faculty retreat, the faculty 
will review the findings 
and develop strategies for 
future improvements.  

[IT Forum survey] The overall average should 
be at least 3.0.  

Once a year.  During the annual CIS 
faculty retreat, the faculty 
will review the findings 
and develop strategies for 
future improvements.  

[CIS advisory council survey] The overall rating should 
be at least 3.0.  

Once a year.  During the annual CIS 
faculty retreat, the faculty 
will review the findings 
and develop strategies for 
future improvements.  
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Findings for Outcome #3: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
[Student learning survey]  
 
Spring 2012 
Student learning survey: One question (Q5) in 
the Student Learning Survey was used to assess 
this LO. The end-of-semester average was bit 
low at 3.20, which barely exceeded 3.0. The 
average improvement between start-of-semester 
and end-of-semester surveys was 0.60. 

Ratings exceed 
minimum 
requirement. 
Spring 2010 
semester shows 
decline in 
learning 
improvements 
compare to the 
Fall 2009 
semester. May 
need to look for 
a consistent 
pattern. 
(07/08/2010) 

BIS Retreat 
(Aug, 2012) 

Results will 
be presented 
in the 
Annual CIS 
Retreat for 
appropriate 
action plans. 

[IT Forum]  Not available. The survey 
questions will be redesigned and refined.   

 BIS Retreat 
(Aug, 2012) 

No 

[Alumni survey] Not available. The survey 
questions will be redesigned and refined.   

 BIS Retreat 
(Aug, 2012) 

No 

[Employer survey]   Not available. The survey 
questions will be redesigned and refined.   

 BIS Retreat 
(Aug, 2012) 

No 

[Advisory council survey]  Not available. The 
survey questions will be redesigned and 
refined.   

 BIS Retreat 
(Aug, 2012) 

No 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #4:  Understand programming principles, logic and control structures. 
 
Tracks: 
 

Assessment Plan Review Process: This learning outcome for this course will be 
evaluated at least once a year based on learning survey data collected from CIS students.  
Results will be analyzed in early Summer for discussion during the CIS retreat (late 
Summer) to develop remedy plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS2600 student learning survey] 
 [Spring 2012] One question (Q3) in the Student 
Learning Survey was used to assess this LO. The 
end-of-semester average was 4.22, which 
significantly exceeded 3.0. The improvement 
between start-of-semester and end-of-semester 
surveys was 1.65. 

 To be 
discussed in 
BIS (August 
2012) retreat. 

No 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #5:  Develop business applications using a current programming language. 
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be 
evaluated at least once a year based on learning survey data collected from CIS students.  
Results will be analyzed in early Summer for discussion during the CIS retreat (late 
Summer) to develop remedy plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to this 
course objective is embedded 
in Student Learning Survey. 

There needs to be 
enough difference in 
mean values between the 
two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least once 
a year when 
the course is 
offered.  

During the annual CIS 
faculty retreat, the 
faculty will review the 
findings and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
[CIS2600 student learning survey]  
 
 
[Spring 2012]One question (Q4) in the 
Student Learning Survey was used to assess 
this LO. The end-of-semester average was  
4.11, which exceeded 3.0. The improvement 
between start-of-semester and end-of-semester 
surveys was 1.93. 
 

  To be discussed 
in BIS (August 
2012) retreat. 

No 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #6:  Understand programming principles, logic and control structures.   
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be 
evaluated at least once a year based on learning survey data collected from CIS students.  
Results will be analyzed in early Summer for discussion during the CIS retreat (late 
Summer) to develop remedy plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to this 
course objective is embedded 
in Student Learning Survey. 

There needs to be 
enough difference in 
mean values between the 
two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least once 
a year when 
the course is 
offered.  

During the annual CIS 
faculty retreat, the 
faculty will review the 
findings and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
[CIS2800 student learning survey]  
 
 
[Spring 2012] One question (Q3) in the 
Student Learning Survey was used to assess 
this LO. The end-of-semester average was 4.08, 
which exceeded 3.0. The improvement between 
start-of-semester and end-of-semester surveys 
was 1.18. 
 

  To be discussed 
in BIS (August 
2012) retreat. 

No 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #7:   Develop web-based applications using Internet programming languages. 
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be 
evaluated at least once a year based on learning survey data collected from CIS students.  
Results will be analyzed in early Summer for discussion during the CIS retreat (late 
Summer) to develop remedy plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS2800 student learning survey]  
 
 
[Spring 2012] One question (Q4) in the 
Student Learning Survey was used to assess 
this LO. The end-of-semester average was  
4.00, which exceeded 3.0. The  improvement 
between start-of-semester and end-of-semester 
surveys was 1.35. 

  To be discussed 
in BIS (August 
2012) retreat. 

No 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #8:  Understand basic concepts, fundamental principles, and functionalities of 
computer networking and data communications. 
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be 
evaluated at least once a year based on learning survey data collected from CIS students.  
Results will be analyzed in early Summer for discussion during the CIS retreat (late 
Summer) to develop remedy plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS3260 student learning survey]  
 
 [Spring 2012] Semester Q6 data not 
available. 

Ratings 
exceeded 
minimum 
requirement.  
 

To be discussed 
in BIS (August 
2012) retreat. 

No 
significant 
concerns 
on this 
course. 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #9:  Know the design, implementation, administration and security of 
computer networks and data communications. 
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be 
evaluated at least once a year based on learning survey data collected from CIS students.  
Results will be analyzed in early Summer for discussion during the CIS retreat (late 
Summer) to develop remedy plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS3260 student learning survey]  
 
 [Spring 2012] Semester Q7 data not 
available. 

Ratings 
exceeded 
minimum 
requirement.  
 

To be discussed 
in BIS (August 
2012) retreat. 

No 
significant 
concerns 
on this 
course. 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #10:  Understand how information systems are developed in support of 
business. 
 
Tracks:  
Assessment Plan Review Process: This learning outcome for this course will be 
evaluated at least once a year based on learning survey data collected from CIS students.  
Results will be analyzed in early Summer for discussion during the CIS retreat (late 
Summer) to develop remedy plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to this 
course objective is embedded 
in Student Learning Survey. 

There needs to be 
enough difference in 
mean values between the 
two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least once 
a year when 
the course is 
offered.  

During the annual CIS 
faculty retreat, the 
faculty will review the 
findings and develop 
strategies for future 
improvements.  

 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
[CIS3600 student learning survey]  
 
 
[Spring 2012] End of the semester Q6 
data not available. 
 

Ratings 
exceeded 
minimum 
requirement.  
 

To be discussed in 
BIS (August 
2012) retreat. 

No 
significant 
concerns on 
this course. 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #11:  Apply major methodologies and modeling tools to analyze and design 
information systems. 
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be 
evaluated at least once a year based on learning survey data collected from CIS students.  
Results will be analyzed in early Summer for discussion during the CIS retreat (late 
Summer) to develop remedy plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to this 
course objective is embedded 
in Student Learning Survey. 

There needs to be 
enough difference in 
mean values between the 
two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least once 
a year when 
the course is 
offered.  

During the annual CIS 
faculty retreat, the 
faculty will review the 
findings and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
[CIS3600 student learning survey]  
 
 
[Spring 2012] End of the semester Q7 
data not available. 

Ratings 
exceeded 
minimum 
requirement.  
 

To be discussed in 
BIS (August 
2012) retreat. 

No 
significant 
concerns on 
this course. 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #12:  Understand concepts, functions and requirements of information 
assurance and compliance in support of business operations 
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be 
evaluated at least once a year based on learning survey data collected from CIS students.  
Results will be analyzed in early Summer for discussion during the CIS retreat (late 
Summer) to develop remedy plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS3660 student learning survey]  
 
 
[Spring 2012] End of semester Q6 data 
not available. 

Ratings 
exceeded 
minimum 
requirement.  
 

To be discussed 
in BIS (August 
2012) retreat. 

No 
significant 
concerns 
on this 
course. 

 
  



24 
 

Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #13:  Know how to design the elements of information security architecture 
and how to conduct risk management and comply with information security standards 
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be 
evaluated at least once a year based on learning survey data collected from CIS students.  
Results will be analyzed in early Summer for discussion during the CIS retreat (late 
Summer) to develop remedy plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS3660 student learning survey]  
 
 [Spring 2012] End of semester Q7 
data not available. 

Ratings 
exceeded 
minimum 
requirement.  
 

To be discussed 
in BIS (August 
2012) retreat. 

No 
significant 
concerns 
on this 
course. 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #14:  Understand how to apply human-computer interaction theories to the 
design of websites. 
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be 
evaluated at least once a year based on learning survey data collected from CIS students.  
Results will be analyzed in early Summer for discussion during the CIS retreat (late 
Summer) to develop remedy plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS3900 student learning survey]  
 
 
[Spring 2012] Course was not offered. 
 
 

  To be discussed 
in BIS (August 
2012) retreat. 

No 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #15:  Know how to design, develop, and implement effective Websites. 
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be 
evaluated at least once a year based on learning survey data collected from CIS students.  
Results will be analyzed in early Summer for discussion during the CIS retreat (late 
Summer) to develop remedy plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS3900 student learning survey] 
  
 
[Spring 2012] Course was not 
offered. 
 

  To be discussed 
in BIS (August 
2012) retreat. 

No 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #16:  Demonstrate ability in database modeling (design and development) for 
real world business applications.   
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be 
evaluated at least once a year based on learning survey data collected from CIS students.  
Results will be analyzed in early Summer for discussion during the CIS retreat (late 
Summer) to develop remedy plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

To be 
discussed in 
BIS (August 
2010) 
retreat. 

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS4600 student learning survey]  
 
 
[Spring 2012] 
 Average semester end rating of Q6 was 
3.92.  The difference between the 
beginning and end-of-semester surveys on 
this question was 0.76 which shows 
satisfactory learning achievement. 
 

Ratings 
exceeded 
minimum 
requirement.  
(07/08/2010) 

To be discussed 
in BIS (August 
2010) retreat. 

No. To be 
discussed 
and 
appropriate 
actions 
taken. 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #17:   Demonstrate the ability to retrieve, analyze, and display information 
derived from databases. 
 
Tracks: 
 

Assessment Plan Review Process: This learning outcome for this course will be 
evaluated at least once a year based on learning survey data collected from CIS students.  
Results will be analyzed in early Summer for discussion during the CIS retreat (late 
Summer) to develop remedy plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS4600 student learning survey]  
 
 
[Spring 2012] 
 Average semester end rating of Q7 was 
4.04.  The difference between the 
beginning and end-of-semester surveys 
on this question was 0.8 which shows a 
significant learning achievement. 

Ratings 
exceeded 
minimum 
requirement.  
(07/08/2010) 

To be discussed 
in BIS (August 
2010) retreat. 

No. To be 
discussed and 
appropriate 
actions taken. 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #18:  Demonstrate the ability to manipulate and interpret emerging data mining 
tools and artificial intelligence methodologies in order to discover new knowledge from 
large data sets. 
 
Tracks: 
 

Assessment Plan Review Process: This learning outcome for this course will be 
evaluated at least once a year based on learning survey data collected from CIS students.  
Results will be analyzed in early Summer for discussion during the CIS retreat (late 
Summer) to develop remedy plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
[CIS 4640 Student learning 
survey]  
 
 
[Spring 2012] 
Average semester end rating for 
Q6 is 3.04.  The difference 
between the beginning and end-of-
semester surveys on this question 
was 0.64 which indicates 
satisfactory  learning achievement. 

Ratings 
exceeded 
minimum 
requirement.  
 

To be discussed in 
BIS (August 
2012) retreat. 

No 
significant 
concerns on 
this course. 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #19:  Demonstrate ability to deploy those models in real world situations in 
support of business operations and managerial decision making. 
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be 
evaluated at least once a year based on learning survey data collected from CIS students.  
Results will be analyzed in early Summer for discussion during the CIS retreat (late 
Summer) to develop remedy plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
[CIS4640 student learning 
survey]  
 
 
[Spring 2012] 
Average semester end rating for 
Q7 is 2.96.  The  difference 
between the beginning and end-
of-semester surveys on this 
question was 0.71 which indicates 
satisfactory learning achievement. 

Ratings 
exceeded 
minimum 
requirement.  
 

To be discussed in 
BIS (August 
2012) retreat. 

No 
significant 
concerns on 
this course. 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #20:  Understand how to develop e-commerce applications. 
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be 
evaluated at least once a year based on learning survey data collected from CIS students.  
Results will be analyzed in early Summer for discussion during the CIS retreat (late 
Summer) to develop remedy plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS4900 student learning survey] 
 
CIS4900 was only offered inSpring 
2012. Average semester end rating for 
Q6 was 3.81.   The difference between 
the beginning and end-of-semester 
surveys on this question was 1.61 
which indicates substantial learning 
achievement. 

Ratings 
exceeded 
minimum 
requirement.  
(07/08/2010) 

To be discussed 
in BIS (August 
2012) retreat. 

No 
significant 
concerns 
on this 
course. 

  



32 
 

Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #21:  Know how to apply modern web technologies to interface e-commerce 
applications with other software systems (such as databases). 
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be 
evaluated at least once a year based on learning survey data collected from CIS students.  
Results will be analyzed in early Summer for discussion during the CIS retreat (late 
Summer) to develop remedy plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS4900 student learning survey] 
 
 CIS4900 was only offered inSpring 
2012. Average semester end rating for 
Q7 was 3.81. The difference between 
the beginning and end-of-semester 
surveys on this question was 1.74 
which indicates substantial learning 
achievement. 

Ratings 
exceeded 
minimum 
requirement.  
 

To be discussed 
in BIS (August 
2012) retreat. 

No 
significant 
concerns 
on this 
course. 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #22:  Plan, deploy, and maintain Web systems and services in a business 
environment. 
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be 
evaluated at least once a year based on learning survey data collected from CIS students.  
Results will be analyzed in early Summer for discussion during the CIS retreat (late 
Summer) to develop remedy plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS4950 student learning survey]  
 
 [Spring 2012] Semester Q6 data not 
available. 

  To be discussed 
in BIS (August 
2012) retreat. 

No 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #23:  Understand how to manage various information policies and procedures 
in a business environment.  
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be 
evaluated at least once a year based on learning survey data collected from CIS students.  
Results will be analyzed in early Summer for discussion during the CIS retreat (late 
Summer) to develop remedy plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS4950 student learning survey]  
 
 [Spring 2012] Semester Q7 data not 
available. 

 To be discussed 
in BIS (August 
2012) retreat. 

No 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #24:  Understand enterprise application architecture 
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be 
evaluated at least once a year based on learning survey data collected from CIS students.  
Results will be analyzed in early Summer for discussion during the CIS retreat (late 
Summer) to develop remedy plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS4990 student learning survey]  
 
 
[Spring 2012] 
Average semester end rating for Q6 is 
4.36.  The mean difference between the 
beginning and end-of-semester surveys 
on this question is 2.11 which indicates 
a substantial learning achievement. 

Ratings 
exceeded 
minimum 
requirement.  
 

To be discussed 
in BIS (August 
2012) retreat. 

No 
significant 
concerns 
on this 
course. 
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Western Michigan University 
Assessment Impact Report 

Department: Business Information Systems - CIS Program 
 
Outcome #25:  Know how to work with and develop enterprise systems 
 
Tracks: 
 
Assessment Plan Review Process: This learning outcome for this course will be 
evaluated at least once a year based on learning survey data collected from CIS students.  
Results will be analyzed in early Summer for discussion during the CIS retreat (late 
Summer) to develop remedy plans, if any, for future improvements. 
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
One question relating to 
this course objective is 
embedded in Student 
Learning Survey. 

There needs to be 
enough difference in 
mean values between 
the two surveys for the 
question(s) relating to 
this outcome. The end-
of-semester average 
should be at least 3.0.  

At least 
once a year 
when the 
course is 
offered.  

During the annual 
CIS faculty retreat, 
the faculty will 
review the findings 
and develop 
strategies for future 
improvements.  

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
Finding (date) Remedy 

(date) 
Follow-Up 
(date) 

Resolved? 

[CIS4990 student learning survey]  
 
 
[Spring 2012] 
Average semester end rating for Q7 is 
4.27.  The mean difference between the 
beginning and end-of-semester surveys 
on this question is 1.98 which indicates 
a substantial learning achievement. 

Ratings 
exceeded 
minimum 
requirement.  
 

To be discussed 
in BIS retreat 
(August 2012). 

No 
significant 
concerns 
on this 
course. 

 



Department of Accountancy 
June 29, 2012  

 
Assessment Report 

(for 2010 - 2011 and 2011 - 2012) 
 
Note: The two programs in the Department of Accountancy are: (1) BBA-ACTY, and (2) MSA. 
 
Question 1: 
What are the student learning outcomes for each program within the department/school?  
 
Response 1: 
There are two attachments which include the direct learning objectives for each of the two 
programs. One attachment is for the BBA-ACTY program and the second attachment is for the 
MSA program.  
 
 
Question 2: 
Which student learning outcomes were measured in each year of the report (2010 – 2011 and 
2011 - 2012) and how were they measured? 
 
Response 2: 
Assessment result summaries for the BBA-ACTY program for the years 2010 – 2011 and 2011 – 
2012 are attached. An assessment result summary for the MSA program for 2011 - 2012 is 
attached. Some learning objectives are not scheduled to be assessed until Summer II 2012. Also, 
the assessment results for the MSA program for 2010 – 2011 are not yet available. 
 
 
Question 3: 
Summarize the key findings for each year of the report, describe the changes that were made due 
to those findings and how the unit will determine if the changes improved learning. 
 
Response 3: 
  
BBA-ACTY: 
International accounting is an integral part of an accounting education. In Fall 2008 we revised 
the curriculum to require all accountancy majors to complete ACTY 4110 to meet this learning 
objective. Over time teaching materials for ACTY 3100 and ACTY 3110 (both required courses 
for the accountancy major) have started to integrate international accounting material. In 2010 
the curriculum was reexamined and the faculty decided to eliminate ACTY 4110 as a required 
course. This change is effective with the Fall 2012 semester. The curriculum will continue to be 
reexamined to insure accountancy students are receiving adequate coverage of international 
accounting.  
 
Accountancy students are expected to have a basic understanding of ethics. Consequently, PHIL 
4100 (Professional Ethics) has been a required course for the accountancy major. In 2011 the 



Department of Accountancy faculty decided to permit students to gain an understanding of ethics 
by requiring one of three courses. Effective under the 2012 catalog accountancy majors must 
take one of the following three courses: PHIL 4100 (Professional Ethics), MGMT 4040 
(Business and Society), and LAW 4870 (Accounting Ethics and Legal Liability).   
 
 
MSA: 
Continually evaluating the curriculum and admission requirements of the MSA program have 
resulted in the following changes. First, a “special topics” course covering financial statement 
analysis has been offered on a regular basis for the past few years. The faculty decided to convert 
this course into a permanent course effective with the Fall 2013 catalog. Second, an advanced 
accounting information systems course was offered for the first time in Spring 2012 as a “special 
topics” course. This course will be evaluated with the intent that it will offered on a regular basis 
in the short term. Possibly this course will be converted into a permanent course at a later date. 
Third, in 2010 faculty became concerned about the English abilities of some international 
students. A discussion with International Admissions and Services resulted in modifications to 
the admission policy effective with fall 2012 applicants. Faculty will continue to evaluate the 
writing and speaking abilities of students in the MSA program.        
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Date: July 2, 2012 

From:  Dr. Judy Swisher, Chair, Dept. of Finance and Commercial Law 

To:  Dr. Christine Stamper, Associate Dean, Haworth College of Business 

Subject: 2010-11 and 2011-12 Assessment Report for the FCL Department 
 
 
The attached report describes and summarizes FCL assessment activities and results over the 

2010-11 and 2011-12 academic years. Learning outcomes for our two undergraduate majors 

(finance and personal financial planning) are listed, and results for those outcomes that were 

measured over the reporting period are provided. Key findings are summarized and changes 

made in response to the results are described. 
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2010-11 and 2011-12 Report on the Measurement of Student Learning Outcomes 
For Ongoing Program Improvement 

 
Department of Finance and Commercial Law 

Haworth College of Business 
July 2, 2012 

 
ASSESSMENT IMPACT REPORT 

 
Three sources of information were used to assess student learning. Section I reports results of 
direct assessment of student learning. Section II reports results of a survey of employers of our 
student interns. Section III discusses our graduates’ performance on the CFP exam. And Section 
IV summarizes and concludes our assessment report.  
 
I. Direct Assessment of Student Learning 

 
BBA Assessment Process: FIN 3200 Business Finance  

Finance 3200 Business Finance is part of the undergraduate business core, and is required of all 
BBA students. The Undergraduate Program Council related learning objective 4A to FIN 3200. 
The assessment committee receives from the professors the basic statistical results related to 
each learning outcome that is assessed, and the samples of the best, average, and worst 
performers. Major components 1 and 2 are measured each Fall, components 3 and 4 in Spring, 
and components 5 and 6 in one of the summer sessions. Each semester 25 % of the sections will 
be assessed and these sections will be determined by the FCL Assessment Committee. Each 
semester faculty members teaching the course will assign a term project that measures at least 
one of the learning goal components of the course. 
 
Learning Goal 4: Students will develop functional business knowledge. 
4A: Demonstrate the ability to identify, define, and interpret essential business concepts 
and principles. 
 

Major Components 
 

Metric 
 

Results Semester 
Measured 

1. Understand the concept of the 
time value of money  
 

Two exam or 
homework 
questions 

N, Range, 
Mean 

Fall 

2. Understand the information 
provided by financial statements 
and perform ratio analysis 
 

Two exam or 
homework 
questions 

N, Range, 
Mean 

Fall 

3. Know the characteristics of 
financial markets and interest rates 
 

Two exam or 
homework 
questions 

N, Range, 
Mean 

Spring 

4. Know the relation between risk 
and return and how to measure them 
 

Two exam or 
homework 
questions 

N, Range, 
Mean 

Spring 
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5. Know the characteristics and 
valuation of stock and bonds 
 

Two exam or 
homework 
questions 

N, Range, 
Mean 

Summer I and 
Summer II 

6. Calculate the cost of capital and 
perform capital budgeting analysis 

Two exam or 
homework 
questions 

N, Range, 
Mean 

Summer I and 
Summer II 

Overall Mean 
 

 

 
Benchmark for Learning Objective 4A: If the overall mean for the concepts is at least 70 % and 
the mean for any one concept is at least 55% then BBA students know the basic issues related to 
business finance.  
 
 

Assessment Results: FIN 3200 Business Finance  
 

Department of Finance and Commercial Law 
Executive Summary [Calendar year 2011] 

 
Learning Goal: Students will develop functional business knowledge. 
Learning Objective: Demonstrate the ability to identify, define, and interpret essential business 
concepts and principles. 
 

Course 
No. 

ASMNT 
Coord 

Semester  
Assessed 

Bench-
mark 

Actual 
[%] 

No. of 
Students 

Assessment Method  
 

Criterion 
Met? 

FIN3200 Yaman F 2011 70 72 125 Exam questions Yes 

Action Taken 

Proposed course changes (e.g., new 
lecture, book) in an effort to close the 
loop. 
 

Data collected by various faculty members indicate that 
among the major components of the learning goal, students 
did best in concepts related to financial statements and 
ratio analysis and worst in security valuation concepts. A 
new textbook was used this year and the student feedback 
was positive on the new textbook and may have improved 
student learning. Overall, the course meets the criteria and 
no changes are proposed at this time.  

Program (BBA or MBA) changes 
recommended to UPC or GPC in an 
effort to close the loop. 
 

 

Feedback about the assessment 
process (e.g., comments on rubrics, 
timeline, or objective being measured). 
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Assessment Process: FCL Majors 
 

i) The assessment of FCL majors will be coordinated by the FCL Department Assessment 
Committee and carried out each year. 
 
ii) The following Direct Learning Objectives (DLOs) will be assessed each Fall and Spring 
semester: 
 
Finance Major 

• Understand the structure of financial markets and intermediaries. Measured in FIN 3100. 
• Understand the financial management function of the business enterprise. Measured in 

FIN 3200. 
• Apply commonly used computer software and data systems to finance. Measured in FIN 

3450. 
• Understand the mechanisms of securities markets and characteristics and valuation of 

financial securities. Measured in FIN 3510. 
 
Financial Planning Major 

• Understand the structure of financial markets and intermediaries. Measured in FIN 3100. 
• Understand the financial management function of the business enterprise. Measured in 

FIN 3200. 
• Understand the mechanisms of securities markets and characteristics and valuation of 

financial securities. Measured in FIN 3510. 
• Understand the basic components of personal financial planning. Measured in FIN 3710. 

 
iii) The courses that will be included in the assessment process and the course coordinators are as 
follows: 
 
COURSE 
 

COURSE COORDINATOR 

FIN 3100 Mangla 
FIN 3200  Yaman 
FIN 3450 Balik 
FIN 3510 DeMello 
FIN 3710 Arugaslan  
  
Each course coordinator will maintain a file with the assessment records of the course. 
 
iv) The course coordinator for each course will determine the instructors who will do the 
assessment in the course. Before each Fall and Spring semester the coordinators will contact 
these instructors and inform them about the questions that will be included in the final exams 
(and projects for FIN 3450), the statistics that will be reported and the timetable related to 
assessment. If a course coordinator is on leave during a semester, the FCL Department 
Assessment Committee chair will contact the instructors. 
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v) Each Fall and Spring semester 25% of the sections in each course will be assessed (at least 
one course). The faculty members will report the number of observations, percentage of correct 
answers for multiple choice questions and mean and median scores for open-ended questions to 
the course coordinators. The benchmark for each course is an average score of 70% for the 
course and 55% for each DLO component.  
 
vi) Early January the FCL Department Assessment Committee will discuss the assessment 
results of the previous year and determine the actions that should be taken in each course.   
 
vii) Every year the following assessment timetable will be followed:  
 
ACTIVITY 
 

DUE BY 

Course coordinator contacts faculty members 
who will do the assessment 
 

One week before the beginning of each Fall 
and Spring semester  

Faculty members send assessment data for 
their course to the course coordinator  
 

One week after the due date of the grades. 

Course coordinators submit the executive 
summaries of the assessment data from the 
previous year to FCL Department Assessment 
Committee chair along with the actions to be 
taken in each course. 

Early January 

FCL Department Assessment Committee will 
meet to review the assessment data from the 
previous year. 
 

Mid January 

 
 
The components of each DLO and the final exam (and project for FIN 3450) questions that will 
be used in assessment for each course and the template for the executive summaries follow. 
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FIN 3100 Introduction to Financial Markets 
Learning Goal:    Students will develop functional understanding of the structure, role, and 
functioning of financial markets and intermediation. 

Major Components Question 
1.  To understand the role of 

financial intermediaries in 
financial markets and 
functioning of financial 
markets 

 

Q.1) The economic function of financial intermediation – 
transforming more risky assets into less risky ones – is called 
a. transformation 
b. securitization 
c. diversification 
d. liquidity processing 

  
2. Understand the concept and 

justification of the regulation 
of financial institutions and 
financial markets 

 

 Q.2) One aspect of the Glass-Steagall Act of 1933 as it 
relates to financial markets was to 
 
a. place pension funds and insurance companies outside of 
federal regulation and oversight responsibilities. 
b. place a wall between the banks and the securities 
industry 
c. provide the legislation that allowed for the full conversion 
of currency to gold. 
d. None of the above 
e.  All of the above 
 
Q.3) One justification for government intervention in 
financial markets is the case of market failure caused by 
“asymmetric information.”  Asymmetric information means 
that 
 
a. some investors, through greater financial strength, are able 
to buy financial instruments at per unit prices below the 
prevailing market price. 
b. the firm’s managers, who act as agents for the owners of 
the firm (the shareholders, i.e., the investors), may act in 
their own interests to the disadvantage of those investors. 
c. investors and manager have uneven access to or 
uneven possession of information, that is, mangers of the 
issuing firm have more information about the financial 
health of the firm than investors. 
d. None of the above. 
 

3. Understand the basic 
characteristics of money and 
capital markets 

 

Q.4) Bill Yates, a private investor, purchases a six-month 
(182-day) T-bill with a $10,000 par value for $9,700. If Bill 
Yates holds the Treasury bill to maturity, his annualized 
yield is ________ percent. 
 
a. 6.02 
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b. 1.54 
c. 1.50 
d. 6.20 
e.  none of the above 
 

4. Understand interest rate 
determination and Term 
structure of Interest Rates 

 

Q.5) If an investor has a one-year investment horizon and is 
faced with the following two alternatives: 
Alternative 1:  buy a one-year Treasury bill, or 
Alternative 2:  buy a six-month Treasury bill and when it 
mature in six months buy another six-month Treasury bill. 
 
The investor will be indifferent between the two alternative 
if they 
 
a. have the same spot price 
b.  produce the same return over the one-year investment 
horizon 
c.  have the same risk 
d.  none of the above 
 

5. Concept of Efficiency of 
Financial Markets 

Q.6) An investor who believes that financial markets are 
inefficient pursues an investment strategy based on the belief 
that 
a.  securities are sufficiently mispriced. 
b.  it is possible to capitalize on strategies that are designed 
to exploit the perceived inefficiency. 
c.  indexing is an optimal strategy. 
d.  Both A and B 
e.  A, B and C 
 

6.  International Capital and 
Monetary Policy 

Q.7) International flows of funds cans affect the Fed’s 
monetary policy.  If there is upward pressure on U.S. interest 
rates that can be offset by foreign _______ of funds, the Fed 
may not feel compelled to use a ________ monetary policy. 
 
a.  inflows; loose 
b.  inflows; tight 
c.  outflows; loose 
d.  outflows; tight 
e.  none of the above 
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FIN 3200 Business Finance 
Learning Goal: Understanding the financial management function of the business 
enterprise 

Major Components 
 

Question 
 

1. Understand the concept of the 
time value of money  
 

International Shippers, Inc., have forecast earnings of 
$1,233,400, $1,345,900, and $1,455,650 for the next three 
years. What is the future value of these earnings if the firm’s 
opportunity cost is 13 percent? (Round to the nearest dollar.) 
a. $4,214,360 
b. $4,551,446 
c. $3,900,865 
d. $4,875,212 
 
Solution: 
CF1=1,233,400 
CF2=1,345,900 
CF3=1,455,650 
I=13 
NPV=>$3,154,380 
 
PV=3,154,380 
N=3 
I=13 
PMT=0 
FV=>$4,551,445 
 

2. Understand the information 
provided by financial statements 
and perform ratio analysis 
 

 Ellicott City Manufacturers, Inc., has sales of $6,344,210, 
and a gross profit margin of 67.3 percent. What is the firm’s 
cost of goods sold? 
a. $2,074,557 
b. $2,745,640 
c. $274,560 
d. None of the above 
 
Solution:  

$2,074,557
)210,344,6$673.0(210,344,6$sold goods of Cost

$6,344,210
Sold Goods of Cost210,344,6$673.0

Sales
sold goods ofCost -Salesmarginprofit  Gross

=
∗−=

−
=

=

 

3. Know the characteristics of 
financial markets and interest 
rates 
 

 The nominal rate of interest is made up of 
 
a. the real rate of interest. 
b. compensation for inflation. 
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c. commodity cross-index return. 
d. both a and b above. 
 

4. Know the relation between 
risk and return and how to 
measure them 
 

The beta of Elsenore, Inc., stock is 1.6, whereas the risk-free 
rate of return is 8 percent. If the expected return on the 
market is 15 percent, then what is the expected return on 
Elsenore? 
 
a. 11.20% 
b. 19.20% 
c. 24.00% 
d. 32.00% 
 
Solution: 
With CAPM  
E(R) = Rf+β*(E(Rm)-Rf) = 0.08+1.6*(0.15-0.08) = 0.1920 = 
19.20% 
 

5. Know the characteristics and 
valuation of stock and bonds 
 

1) Johnson Corporation has just paid a dividend of $4.45. 
The company has forecasted a growth rate of 8 percent for 
the next several years. If the appropriate discount rate is 14 
percent, what is the current price of this stock? (Round to the 
nearest dollar.) 
 
a. $74 
b. $32 
c. $80 
d. $60 
 
Solution: 
P0=D1/(R-g) = 4.45*(1.08)/(0.14-0.08) = $80 
 
2) Bonds sell at a discount off the par value 
when market rates for similar bonds are 
 
a. less than the bond’s coupon rate. 
b. greater than the bond’s coupon rate. 
c. equal to the bond’s coupon rate. 
d. Market rates are irrelevant in determining a 
bond’s price. 
 

6. Calculate the cost of capital 
and perform capital budgeting 
analysis 

1) Beckham Corporation has bonds outstanding with 13 
years to maturity and are currently  
priced at $746.16. If the bonds have a coupon rate of 8.5 
percent, then what is the after-tax cost of debt for Beckham 
if its marginal tax rate is 35%? Assume that the bonds make 
semi-annual coupon payments. 
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A) 6.250% 
B) 8.125% 
C) 12.500% 
D) 12.890% 
 
Solution: 
N=13*2=26 
PMT=0.085*1000/2=42.5 
PV=-746.16 
FV=1000 
I=6.25%=>YTM=6.25%*2=12.50% 
After-tax cost of debt=12.50%*(1-0.35%)=8.125% 
 
2) Strange Manufacturing Company is purchasing a 
production facility at a cost of $21 million. The firm expects 
the project to generate annual cash flows of $7 million over 
the next five years. Its cost of capital is 18 percent. What is 
the net present value of this project? 
 
A) $890,197 
B) $1,213,909 
C) $905,888 
D) $777,713 
 
Solution: 
CF0=-21,000,000 
CF1-5=7,000,000 
I=18 
NPV=> $890,197 
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FIN 3450 Computer Applications 
DLO: Apply commonly used computer software and data systems to finance. 

Major Components Question 
1. Ability to use cell references 
and cell formulas in Excel  

Part A (cells B9, C9, C10, and C16) in the attached question. 

2. Knowledge of cash flow 
calculations using Excel. 

Part B (cells B23, B24, and B25) in the attached question. 

4. Know how to copy and paste. Part C (Cells E23-E28) in the attached question. 
3. Knowledge of Excel’s time 
value of money functions. 

Part D (Cells B30, B31) in the attached question. 

5. Know Excel’s what if 
procedures 

Part F in the attached question  

6. Know appropriate cell 
formats to use 

Formatting instruction in the attached question. 

 
QUESTION  
Create the Excel template. Use the same format in the template including the format of the 
text and numbers, alignment, borders, shading, and indenting.  
Currently Kalamazoo Turkey ships 450,000 turkeys per year. They buy ready to ship turkeys 
from local turkey farms for an average price of $7.00 per bird, have a shipping cost of $1,00 per 
bird, and have an average selling price of $12.00 per bird.  
Kalamazoo Turkey is considering building a new turkey farm. That is, Kalamazoo turkey would 
raise rather than buy 450,000 turkeys per year. The managers of Kalamazoo Turkey believe that 
their new farm would lower the cost per bird from $7.00 to $6.15, while maintaining their 
average selling price of $12.00 per bird. However, due to the centralization of operations, 
shipping expenses will increase to $1.50 per bird from the current average of $1.00. In addition, 
the firm needs to increase its inventory of live turkeys at a one-time cost of $10,000. It is 
estimated that it will cost $150,000 to purchase the land, and $300,000 to construct the buildings 
and purchase equipment. In addition, labor expense will be $90,000 per year. The buildings and 
equipment will be depreciated using the straight-line method over five years to a salvage value of 
$200,000. At the end of five years, which is also their investment time-period, the company will 
sell the farm for $400,000 ($225,000 for the buildings and equipment and $175,000 for the land.) 
Assume that the firm’s marginal tax rate is 35% and the WACC is 10%. Note, that land is not 
depreciable. 

A) Calculate the total cost per turkey, additional gross profit, and the annual depreciation 
expense by replacing the question marks with the appropriate equations. 

B) Calculate the initial outlay, annual after-tax cash flows, and terminal cash flow for this 
project by replacing the question marks with the appropriate equations. 

C) Calculate the cash flows for periods 0 to 5 by replacing the question marks with the 
appropriate equations. 

D) Calculate the NPV and IRR by replacing the question marks with the appropriate 
equations.   

E) Fill in the following blanks: 
 

Using the NPV method Kalamazoo Turkey (should/should not) _____________  build 
the new farm because __________________________________________. 
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Using the IRR method Kalamazoo Turkey (should/should not) _____________  build t
 he new farm because __________________________________________. 
 

F) The $ 6.15 cost per turkey and $1.50 shipping cost per turkey are the “Expected” figures. 
The managers of Kalamazoo Turkey estimate that in the “Best Case” scenario the cost 
per turkey will be $ 6.10 and the shipping costs will be $1.30, whereas in the “Worst 
Case” scenario the cost per turkey will be $ 6.20 and the shipping cost will be $ 1.55. Use 
the “scenario analysis” feature of Excel to create a “scenario summary” that shows the 
NPV and IRR figures in the expected case, best case and worst case scenarios. Name this 
worksheet “Q1_ScenarioSummary”.  

 
  

QUESTION 1

Kalamazoo Turkey Data
Old Situation New Situation

Turkeys per Year 450,000      450,000        
Cost per Turkey 7.00$         6.15$           
Shipping Cost per Turkey 1.00$         1.50$           
Selling Price 12.00$        12.00$          
Total Cost per Turkey ? ?
Additional Gross Profit per Turkey ?
Investment in Additional Turkeys 10,000.00$    
Land Cost 150,000.00$  
Buildings and Equipment Cost 300,000.00$  
Labor Expense  90,000.00$    
Depreciation Salvage Value (Buildings and Equipment) 200,000.00$  
Annual Depreciation Expense ?
Actual Salvage Value (Land) 175,000.00$  
Actual Salvage Value (Buildings and Equipment) 225,000.00$  
Life of Project 5
Tax Rate 35%
Weighted Average Cost of Capital 10%

Period Cash Flow
Initial Outlay ? 0 ?
Annual After-tax Cash Flow ? 1 ?
Terminal Cash Flow ? 2 ?

3 ?
4 ?
5 ?

Profitability Measures
NPV ?
IRR ?
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FIN 3510 Investment Analysis 
Learning Goal: Understand the trading mechanisms of securities markets and the 
characteristics and valuation of financial securities. 

Major Component Question 
1. Distinguish between the 
different types of orders 
placed in securities markets.  
 
 

1.Kelly wants to sell 600 shares of DeLux stock at the going market 
price after the stock reaches $42 a share. Which type of order should 
she place?  
A. stop 
B. limit 
C. market 
D. fixed 
E. loss 
 

2. Understand the 
advantages and 
disadvantages associated 
with margin trading. 
 

2.Kate just purchased $7,000 worth of stock. She paid $5,000 in cash 
and borrowed $2,000. In this example, the term margin refers to:  
A. the total amount of the purchase. 
B. the percentage of the purchase that was paid in cash. 
C. the percentage of the purchase paid with borrowed funds. 
D. any future increase in the value of the stock. 
E. any future decrease in the value of the stock. 
 

3. Read and interpret the 
price quotes associated with 
the various types of 
financial securities. 

3.   Use the following bond quotes to answer this question: 

  What is the current price of a $1,000 face value Beta Movers' bond?  
 
A. $1,000.10 
B. $1,000.13 
C. $1,033.54 
D. $1,033.64 
E. $1,034.17 
 

4. Learn about various 
strategies associated with 
the use of options. 
 

 4.  You currently own 300 shares of Microsoft stock. If you purchase 
options on this stock to protect against future declines in the price of 
the stock you are implementing which one of the following?  
 
A. covered call 
B. naked call 
C. protective put 
D. bear spread 
E. straddle 
 

5. Learn how futures 
contracts can be used to 
speculate and hedge against 

5.  Lucas owns a large farming operation which encompasses over 
5,000 acres of corn. The crop this year is abundant and will be ready 
for harvesting next month. Lucas likes the market prices today but 



14 
 

price volatility. 
 

expects the prices to decline over the next month as the supply of corn 
increases. Which one of the following positions should Lucas take to 
hedge his corn crop?  
 
A. sell in the spot market today 
B. buy in the spot market today 
C. take a long futures position 
D. take a short futures position 
E. sell in the spot today and take a long position in the futures market 

6. Calculate and interpret 
bond duration. 

6.  The modified duration:  
 
A. is equal to the Macaulay duration divided by (1 + Yield to 
maturity). 
B. multiplied by (-1  Change in the yield to maturity) equals the 
approximate percentage change in a bond's price. 
C. will be the same for any bonds that have equal times to maturity. 
D. only applies to pure discount securities. 
E. must be converted to a Macaulay duration before computing the 
percentage change in a bond's price. 
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FIN 3710 Personal Financial Planning 
Learning Goal: Understand the basic components of personal financial planning. 

Major Components Question 
1. Know how to develop 
financial statements and plans. 
 

A budget is a 
 
a. purchase plan. 
b. line of credit. 
c. financial statement. 
d. detailed financial forecast. 
e. set of personal financial objectives. 
 

2. Understand the tax 
preparation process  

Tax credits reduce your 
 
a. tax liability. 
b. adjusted gross income. 
c. tax refund. 
d. tax withholding. 
e. taxable income. 
 

 3. Understand how to use credit 
and consumer loans 
 

The 5 Cs of Credit include all of the following except 
 
a. cash. 
b. capital . 
c. character. 
d. collateral. 
e. capacity. 
 

 4. Understand the investment 
planning process 
 

 Buying on margin is buying 
 
a. at the lowest price. 
b. at the market price. 
c. with borrowed funds. 
d. by trading currently-owned stock. 
e. with a short sale process. 
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Department of Finance and Commercial Law 
Executive Summary [Calendar year 20XX -20XX] 

 
 

DLO:  State the DLO assigned to the course here. 
 
 

Course 
No. 

ASMNT 
Coord. 

Semester  
Assessed 

Assessed 
by 

Bench-
mark 

Actual 
[%] 

No. of 
Students 

Criterion 
Met? 

Action Taken 

FIN3XX0   
 

    70         
 
 
 

FIN3XX0     
 

  70       

 
 
Comments:  
 
 
  

Assessment Results: FCL Majors 
 
In the 2010-2011 academic year, assessment was done in FIN 3710 and FIN 3200. In FIN 3710, 
assessment was done in Spring 2011. The average student score on the exam questions used in 
assessment was 69.28%, very close to the benchmark. The faculty decided to increase emphasis 
in the DLO component “Know how to develop financial statements and plans” in which students 
were weakest. In FIN 3200, assessment was done in Fall 2010. The average student score on the 
exam questions used in assessment was 61%, below the 70% benchmark. In response, FCL 
faculty decided to change the textbook for this course.  
 
In the 2011-2012 academic year, several FCL faculty participated in the assessment process and 
provided assessment results. One of the required courses in the Finance major is FIN 3450-
Computer Applications in Finance and the direct learning objective (DLO) “Apply commonly 
used computer software and data systems to finance” is measured in this course. Assessment 
done in Fall 2011 shows that the average score on questions measuring this DLO was 68.5%, 
slightly below the 70% benchmark determined by the FCL department. Student performance 
ranged between 59.4% and 84.6% for the components of this DLO. In FIN 3710, assessment was 
done in Fall 2011 and Spring 2012. In Fall 2011, the average student score on the exam 
questions used in assessment was 61.41%, well below the 70% benchmark. As a result, faculty 
decided to place more emphasis and spend more class time on the DLO components in which 
students were weaker. This resulted in an increase in student performance to 78.13% in Spring 
2012, well above the benchmark. In FIN 3100, assessment was done in Spring 2011. The 
average students score was about 70%, right at the benchmark. In Finance 3200, assessment was 
done in Fall 2011 and Spring 2012. In Fall 2011, the average student performance was 72%. 
Data collected by various faculty members indicate that among the major components of the 
learning goal, students did best in concepts related to financial statements and ratio analysis and 
worst in security valuation concepts. A new textbook was used this year and the student feedback 
was positive on the new textbook and may have improved student learning. At this time, no 
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changes are proposed as faculty adjust to the new textbook that was adopted. In Spring 2012, the 
average student performance on the assessment questions in FIN 3200 was 63.24% 
  

 
II. Internship Employer Survey 
 
To assess employer satisfaction with the skills of our students, the FCL Advisory Council 
designed an employer survey during its Fall 2007 meeting. The Advisory Council is particularly 
well-qualified to design such a survey, because many of its members represent companies that 
employ our students. Thus the survey content reflects the values and skills that employers 
consider important in their young hires. Because comprehensive contact information for 
graduates is not available, we survey the employers of our student interns. Our initial survey 
request was mailed in May 2008. Subsequent survey requests were mailed in November 2008, 
May 2009, November 2009, April 2010 and June 2011. Results are reported below for the 
individual survey requests and cumulatively. The low number of responses during the later years 
reflects the low number of internships, as businesses cut back due to weak economic conditions. 
Unfortunately we have not conducted the survey since June 2011 because of staffing shortages 
and turnover. We hope to resume conducting the survey soon.  

 
Part 1: Finance and Personal Financial Planning interns from Western Michigan University: 
 
1. are effective in applying appropriate finance techniques at entry-level tasks. 
 

  2008  2008-09 2009-10 2010-11 Cumulative 
Answer 
Options % N % N % N % N % N 

Strongly 
agree 0.0% 0 50.0% 5 60.0% 3 25.0% 1 36.4% 9 

Agree 100.0
% 7 40.0% 4 20.0% 1 50.0% 2 54.5% 14 

Indiffere
nt 0.0% 0 0.0% 0 20.0% 1 0.0% 0 4.5% 1 

Disagree 0.0% 0 10.0% 1 0.0% 0 0.0% 0 4.5% 1 

Strongly 
disagree 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

N/A 0.0% 0 0.0% 0 0.0% 0 25.0% 1 0.0% 1 
answered 
question 7 

 

10 

 

5  4 

 

26 

skipped question 0 
 

0 
 

0  0 
 

0 
 

 
2. meet or exceed your expectations of entry-level knowledge in computer skills. 
 

  2008  2008-09 2009-10 2010-11 Cumulative 
Answer 
Options % N % N % N % N % N 
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Strongly 
agree 28.6% 2 90.0% 9 80.0% 4 25.0% 1 68.2% 16 

Agree 57.1% 4 10.0% 1 20.0% 1 75.0% 3 27.3% 9 

Indiffere
nt 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Disagree 14.3% 1 0.0% 0 0.0% 0 0.0% 0 4.5% 1 

Strongly 
disagree 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

N/A 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
answered 
question 7 

 

10 

 

5  4 

 

26 

skipped question 0 
 

0 
 

0  0 
 

0 
 

 
3. have adequate general business knowledge. 
 

  2008  2008-09 2009-10 2010-11 Cumulative 
Answer 
Options % N % N % N % N % N 

Strongly 
agree 14.3% 1 0.0% 3 60.0% 3 0.0% 0 31.8% 7 

Agree 71.4% 5 100.0
% 7 40.0% 2 100.0

% 4 63.6% 18 

Indiffere
nt 14.3% 1 0.0% 0 0.0% 0 0.0% 0 4.5% 1 

Disagree 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Strongly 
disagree 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

N/A 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
answered 
question 7 

 

10 

 

5 

 

4 

 

26 

skipped question 0 
 

0 
 

0 
 

0 
 

0 
 

 
4. demonstrate a desirable attitude and fit into company culture well. 
 

  2008  2008-09 2009-10 2010-11 Cumulative 
Answer 
Options % N % N % N % N % N 

Strongly 
agree 42.9% 3 20.0% 5 60.0% 3 50.0% 2 50.0% 13 

Agree 42.9% 3 60.0% 4 20.0% 1 50.0% 2 36.4% 10 

Indiffere
nt 14.3% 1 0.0% 0 0.0% 0 0.0% 0 4.5% 1 
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Disagree 0.0% 0 0.0% 0 20.0% 1 0.0% 0 4.5% 1 

Strongly 
disagree 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

N/A 0.0% 0 20.0% 1 0.0% 0 0.0% 0 4.5% 1 
answered 
question 7 

 

10 

 

5 

 

4 

 

26 

skipped question 0 
 

0 
 

0 
 

0 
 

0 
 

 
5. exhibit the characteristics and ability to continually learn and grow. 
 

  2008  2008-09 2009-10 2010-11 Cumulative 
Answer 
Options % N % N % N % N % N 

Strongly 
agree 57.1% 4 60.0% 8 60.0% 3 75.0% 3 68.2% 18 

Agree 28.6% 2 40.0% 2 20.0% 1 25.0% 1 22.7% 6 

Indiffere
nt 14.3% 1 0.0% 0 0.0% 0 0.0% 0 4.5% 1 

Disagree 0.0% 0 0.0% 0 20.0% 1 0.0% 0 4.5% 1 

Strongly 
disagree 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

N/A 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
answered 
question 7 

 

10 

 

5 

 

4 

 

26 

skipped question 0 
 

0 
 

0 
 

0 
 

0 
 

 
6. are effective communicators. 
 

  2008  2008-09 2009-10 2010-11 Cumulative 
Answer 
Options % N % N % N % N % N 

Strongly 
agree 14.3% 1 0.0% 2 40.0% 2 25.0% 1 22.7% 6 

Agree 71.4% 5 100.0
% 7 40.0% 2 75.0% 3 63.6% 17 

Indiffere
nt 0.0% 0 0.0% 1 0.0% 0 0.0% 0 4.5% 1 

Disagree 14.3% 1 0.0% 0 20.0% 1 0.0% 0 9.1% 2 

Strongly 
disagree 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

N/A 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
answered 
question 7 

 

10 

 

5 

 

4 

 

26 
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skipped question 0 
 

0 
 

0 
 

0 
 

0 
 

 
7. show awareness of regional, national, and global issues affecting his/her particular job and 

impact on our business. 
 

  2008  2008-09 2009-10 2010-11 Cumulative 
Answer 
Options % N % N % N % N % N 

Strongly 
agree 0.0% 0 0.0% 4 40.0% 2 25.0% 1 27.3% 7 

Agree 42.9% 3 60.0% 4 20.0% 1 50.0% 2 36.4% 10 

Indiffere
nt 42.9% 3 20.0% 1 20.0% 1 25.0% 1 22.7% 6 

Disagree 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Strongly 
disagree 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

N/A 14.3% 1 10.0% 1 20.0% 1 0.0% 0 13.6% 3 
answered 
question 7 

 

10 

 

5 

 

4 

 

26 

skipped question 0 
 

0 
 

0 
 

0 
 

0 
 

 
8. compare favorably with graduates of other schools. 
 

  2008  2008-09 2009-10 2010-11 Cumulative 
Answer 
Options % N % N % N % N % N 

Strongly 
agree 0.0% 0 0.0% 3 60.0% 3 75.0% 3 27.3% 9 

Agree 71.4% 5 60.0% 1 20.0% 1 0.0% 0 45.5% 7 

Indiffere
nt 28.6% 2 40.0% 2 0.0% 0 0.0% 0 18.2% 4 

Disagree 0.0% 0 0.0% 0 20.0% 1 0.0% 0 4.5% 1 

Strongly 
disagree 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

N/A 0.0% 0 0.0% 1 0.0% 0 25.0% 1 4.5% 2 
answered 
question 7 

 

10 

 

5 

 

4 

 

26 

skipped question 0 
 

0 
 

0 
 

0 
 

0 
 

 
9. Part 2: The Department of Finance and Commercial Law and the Haworth College of 

Business at Western Michigan University are effective in preparing their students for a 
business career. 
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  2008  2008-09 2009-10 2010-11 Cumulative 
Answer 
Options % N % N % N % N % N 

Strongly 
agree 14.3% 1 0.0% 4 40.0% 2 25.0% 1 31.8% 8 

Agree 85.7% 6 75.0% 4 60.0% 3 75.0% 3 59.1% 16 

Indiffere
nt 0.0% 0 25.0% 1 0.0% 0 0.0% 0 4.5% 1 

Disagree 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

Strongly 
disagree 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 

N/A 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 
answered 
question 7 

 

9 

 

5 

 

4 

 

25 

skipped question 0 
 

1 
 

0 
 

0 
 

1 
 

 
As in previous years, the sample size is too small to be statistically representative of the 
population, so results must be viewed with caution. With that qualification, results for 2010-11 
are quite positive and fairly consistent with previous results. For nearly all of the questions, the 
respondents indicated they either strongly agree or agree that the intern had the desired 
characteristic. One exception is Question #7, which addresses awareness of regional, national, 
and global issues. This question had slightly weaker results, with only 75% of respondents 
indicating they either strongly agree or agree and 25% responding they were indifferent. WMU’s 
vision includes global awareness as a priority and the Haworth College of Business seeks to 
infuse its curricula with global business knowledge. Our students continue to show some 
weakness in this area. We continue to work both in our classrooms and through the HCOB 
Global Business Center to improve our students’ global awareness. In addition, the Dean has 
funded scholarships to make study abroad programs financially accessible to more students. 
Again, a reminder of the qualification: since the number of survey respondents is small, these 
results should be interpreted with caution.   
 
III. Certified Financial Planner (CFP) Exam Results 

The major in Personal Financial Planning offered by the Department of Finance and Commercial 
Law has been approved as a Certified Financial Planner (CFP) Board-Registered Personal 
Financial Planning Program. The major began in 2003-2004.  Students who complete it are 
eligible to sit for the CFP exam. The cumulative pass rate of WMU graduates as of July 2011 
was 63%. By comparison, the national cumulative pass rate was 55%. The exam was revised by 
the CFP Board, with the new version administered beginning in March 2012.  One of our 
students has taken the exam since then and passed. Overall WMU students compare favorably 
with other CFP exam takers.   
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CUMULATIVE STATISTICS REPORTED BY THE CFP BOARD * 

2006 - 2011 

 As of July 2011 
  WMU Program National Exam Takers 
Exams Administered   19 34,590 
Exam Takers Who Passed   12 18,919 
Overall Pass Rate 63% 55% 
First Time Takers Pass Rate 60% 60% 
Repeaters Pass Rate 75% 40% 

 *Since the first administration of the current format of the exam in November 2006  

 

STATISTICS REPORTED BY THE CFP BOARD ** 

New version of the Exam: March 2012 

 March 2012 
  WMU Program National Exam Takers 
Exams Administered    1 1,753 
Exam Takers Who Passed    1 1,037 
Overall Pass Rate 100% 59% 
First Time Takers Pass Rate - 68% 
Repeaters Pass Rate 100% 42% 

**For the first administration of the current form of the exam in March 2012 

  
IV. Summary and Conclusions 
 
The purpose of assessment is continuous program improvement. As part of the assessment 
process, we continue to review our assessment tools to be sure they adequately address the 
learning objectives defined by the faculty. We standardized the questions used in assessment of a 
learning objective to assure that the level of difficulty is consistent across all students measured, 
and does not differ from one professor to another. We continue to use the intern employer 
survey, which was designed by the FCL Advisory Council, to determine whether our programs 
provide appropriate training to satisfy employers’ needs. We will continue to seek external 
feedback on both the content of our courses and the quality of education provided to our 
students. 
 
 



     
 

     
 

     
 

Date:   July  3,    2011     
 

To:   Dr.  Christina    Stamper,    Associate    Dean     
     Haworth  College    of    Business     

 
From:   Dr.  Robert    Landeros,    Chair     
     Department  of    Management     

 
The  following    is    the    Management    Department    executive    summary    of    its    assessment    activities    for    the   
 Management    major    and    the    Human    Resource    Management    major.       Attached    are    two    tables    showing    the   
 learning    outcomes    that    were    measured    in   2010---11    and    2011---12,    and    the    latest    key    findings    and    actions.                     

 
1.    What  are    the    student    learning    outcomes    for    each    program    within    the    department?     

 
Management Major  
There  are    fourteen    learning    outcomes    associated    with    the    Management    major.       Five    of    the   
 learning    outcomes    apply    to    the    leading people  construct    and    the    remaining    nine    learning   
 outcomes    are    evenly    divided    among    three    constructs:    problem---solving,    quality & process 
improvement  and    teams & groups.      The    fourteen    learning    outcomes    are    listed    in    the    attached   
 table.     

 
Human Resource Management  
There  are    six    learning    outcomes    associated    with    the    Human    Resource    Management    major.       The     
six  learning    outcomes    are    listed    in    the    attached    table.     

 
2.    Which  student    learning    outcomes    were    in    each    year    of    the    report    (2010---11    and    2011---12)    and     

how  were    they    measured?     
 

Management Major  
During  the    2010---11    academic    year,    four    of    the    five    learning    outcomes    associated    with    the    leading 
people  construct    were    measured;    however,    the    established    four    criteria    were    not    met.       In    2011-
--12,    the    four    previously    measured    learning    outcomes    were    once    again    measured    and    the    criteria   
 were    met.       The    primary    method    for    assessing    the    learning    outcomes    was    written    questions   
 administered    in    a    required    senior---level    management    course.            

 
None  of    the    three    learning    outcomes    associated    with    the    problem---solving    construct    were   
 measured    in    2010---11.       In    2011---12,    one    of    the    learning    outcomes    was    measured    and    it    met    the   
 established    criterion.          It    was    measured    using    a    course---embedded    measure    in    which    students    in     
a    required    sophomore    level    course    were    asked    to    arrange    the    steps    in    a    rational    problem    solving     
process.               



None  of    the    three    learning    outcomes    associated    with    the    quality & process improvement   
 construct    were    measured    in    2010---11.       In    2011---12,    the    three    learning    outcomes    associated    the   
 quality    &    process    improvement    construct    were    measured    and    the    established    criteria    were    met.       
 The    primary    method    for    assessing    the    learning    outcomes    was    written    questions    administered    in     
a    required    senior    management    course.     

 
The  three    learning    outcomes    associated    the    team & groups  construct    were    measured    in    both     
2010---11    and    2011---12.       In    both    years,    two    of    the    learning    outcomes    met    the    established    criteria,   
 and    one    learning    objective    either    did    not    meet    the    criterion    (2010---11)    or    had    conflicted    results   
 (2011---12).       The    measures    were    course---embedded    in    a    required    junior---level    management    course   
 and    the    CATME    instrument    administered    to    Management    students    enrolled    in    a    required    junior--- 
level    management    (2010---11)    and    in    a    required    BBA    course    (2011---12).     

 
Human Resource Management 
In  2010---11,    all    six    learning    outcomes    were    measured    using    course---embedded    measures,    and    all   
 six    outcomes    were    met.       However,    in    2011---12    the    outcomes    were    not    measured    due    to    faculty   
 deployment    into    administrative    assignments.       The    remaining    faculty    as    well    as    new    faculty   
 joining    in   Fall    2012    will    restructure    the    data    gathering    process    and    reestablish    the    TRACDAT   
 recording    procedure.     

 
3.    Summarize    the    key    findings    for    each    year    of    the    report,    describe    the    changes    that    were    made     

due  to    those    finding    and    how    the    unit    will    determine    if    the    change    improved    learning?     
 

Management Major 
Leading people:    In   2010---11    there    was    a    concern    that    the    possible    responses    to    questions    were   
 misleading;    therefore,    responses    were    adjusted.       It    was    also    determine    that    the    experiential   
 course    used    to    collect    student    responses    did    not    stress    motivational    frameworks,    which    was   
 corrected    in    later    classes.          In    2011---12,    the    criteria    were    met;    however,    the    faculty    will    continue   
 to    monitor.       Furthermore,    there    is    also    a    concern    of    the    considerable    variance    observed    in    some   
 of    the    results,    which    may    suggest    that    the    questions    might    still    require    rewording.         

 
Problem solving:        None    of    the    three    learning    outcomes    associated    with    the    problem---solving   
 construct    were    measured    in    2010---11.       In    2011---12,    one    of    the    learning    outcomes    was    measured   
 and    it    met    the    established    criterion;    nevertheless,    the    faculty    will    continue    to    monitor    as    well    as   
 measuring    the    other    two    learning    outcomes.     

 
Quality & Process Improvement:        None    of    the    three    learning    outcomes    associated    with    the   
 quality    &    process    improvement    construct    were    measured    in    2010---11.       In    2011---12,    all    three   
 learning    outcomes    were    measured    and    they    all    met  the    established    criteria;    nevertheless,    the   
 faculty    will    continue    to    monitor    these    learning    outcomes.     

 
Team & Groups:        In    2010---11    and    2011---12    two    of    the    learning    outcomes    met    the    established   
 criteria.       However,    in    2010---11,    the    effective    teamwork    skills    learning    outcome    did    not    meet    the   
 established    criterion    using    the    CATME    instrument    administered    to    students    in    a    junior---level     



course.     In    2011---12,    the    effective    teamwork    skill    was    assessed    in    two    ways.       First,    in    a    junior--- 
level    required    management    course,    student---managers    using    the    department’s    peer    appraisal   
 form    reviewed    student---subordinates,    and    the    criterion    was    met.       However,    when    the    CATME   
 instrument    was    administered    to    management    students    enrolled    in    a    required    BBA    course,    the   
 criterion    was    not    met.       Thus    resulting    in    conflicted    results.       The    faculty    will    continue    to    monitor   
 the    learning    outcomes    that    have    met    the    criteria    and    the    faculty    will    discuss    the    conflicted   
 results    in    Fall    2012.     

 
Human Resource Management 
In  2010---11,    all    six    learning    outcomes    were    met;    however,    in    2011---12    the    outcomes    were    not   
 measured    due    to    faculty    deployment    into    administrative    assignments.       In    the    Fall    2012   
 Semester,    the    faculty    will    restructure    the    data    gathering    process    and    reestablish    the    TRACDAT   
 recording    procedure.         



 
 
 

Management Major 
 

Measured 
MGMT Learning Outcome 2010-11 2011-12 2011-12 Key Findings and Actions 

 
 
Leading People LO1 – Be aware of the generally accepted 
concept of leadership in organizations. 

 
 

Yes, 
but not met 

 
 

Yes 
and met 

40 students in MGMT 4020 Spring 2012 section were asked 
two questions about the leadership definition. 95% of the 
students correctly answered the two questions. 

 
Action: Faculty will continue to monitor and discuss with 
faculty 

 
 
 
 
Leading People LO2 – Be knowledgeable of motivational 
frameworks available to leaders. 

 
 
 
 

Yes, 
but not met 

 
 
 
 

Yes 
and met 

40 students in MGMT4020 Spring section were asked two 
questions about motivational frameworks available to leaders. 
100% correctly answered the first question while only 67.5% 
correctly answered the second question about intrinsic 
motivators. On average, 83.7 provided correct responses. 

 
Action: While the criteria were met, there is considerable 
variance between the two responses. This suggests 
continued improvement is needed. 

 
 
 
Leading People LO3 – Be knowledgeable of the 
characteristics of successful leaders in today’s environment 
(behaviors, attitudes, and skills). 

 
 
 

Yes, 
but not met 

 
 
 

Yes 
and met 

40 students in MGMT4020 Spring section were asked three 
test questions about the leadership definition. While 90% 
correctly answered the first question, 92.5% correctly 
answered the second question, and 90% correctly answered 
the third question. 

 
Action: Discuss results with Management faculty at fall's 
assessment retreat. Continue to monitor. 

 
 
 
 
Leading People LO4 – Be informed of the major sources of 
power; their likely outcomes and limitations. 

 
 
 
 

Yes, 
but not met 

 
 
 
 

Yes 
and met 

40 students in MGMT 4020 were asked six questions about 
sources of organizational power. On average, 82.1% of the 
questions were correctly answered. This ranged from a high 
of 97.5% for one question to a low of 52.5% for another. 

 
Action: The Management faculty will determine if the question 
wording the led to the variance or if students need more 
emphasis in some components of power. Continue to 
monitor. 



 
 
 

Measured 
MGMT Learning Outcome 2010-11 2011-12 2011-12 Key Findings and Actions 
Leading People LO5 – Students should be able to recognize 
and articulate their own leadership experiences 

 

No 
 

No  

 
 
Problem Solving LO1 - Understand the rational problem 
solving framework 

 
 
 

No 

 
 

Yes 
and met 

Course-Embedded Measure and at least 70% of the students 
will identify the steps to use in the rational problem solving 
process and place them in the correct sequence 

 
Action: Continue to monitor and discuss results with 
management faculty. 

Problem Solving LO2 - Learn about different programs for 
process improvement. 

 

No 
 

No  

Problem Solving LO3 - Be able to measure and control 
quality. 

 

No 
 

No  

 
 
 
Quality and Process Improvement LO1 - Understand the 
definition of quality 

 
 
 

No 

 
 
 

Yes 
and met 

Course-Embedded Measure and two questions were asked 
pertaining to the definition of quality. Of 14 students, 86% 
correctly answered the first question and 93% correctly 
answered the second question for an average of 89%. 

 
Action:  Discuss results with management faculty. Continue 
to monitor. 

 
 
Quality and Process Improvement LO2 - Learn about 
different programs for process improvement. 

 
 
 

No 

 
 

Yes 
and met 

Course-Embedded Measure and two questions were asked 
pertaining to the definition of quality. Of 14 students, 86% 
correctly answered the first question and 93% correctly 
answered the second question for an average of 89%. 

 
Action: Continue to monitor. 

 
 
Quality and Process Improvement LO3 - Be able to measure 
and control quality. 

 
 
 

No 

 
 

Yes 
and met 

Course-Embedded Measure and two questions were asked 
pertaining to the definition of quality. Of 14 students, 86% 
correctly answered the first question and 93% correctly 
answered the second question for an average of 89%. 

 
Action: Continue to monitor. 



 
 
 
 
 

Measured 
MGMT Learning Outcome 2010-11 2011-12 2011-12 Key Findings and Actions 

 
 
Teams and Groups LO1 - Understand group and team 
dynamics 

 
 

Yes 
and met 

 
 

Yes 
and met 

92 students in MGMT3010 were asked multiple-choice 
questions about group and team dynamics. All 92 correctly 
answered two of the three questions. 91 of the 92 (99%) 
correctly answered all three questions correctly. 

 
Action: Continue to monitor. 

 
Teams and Groups LO2 - Understand constraints to team 
effectiveness 

 
Yes 

and met 

 
Yes 

and met 

92 students were assessed in the spring section of MGMT 
3010. All 92 (100%) correctly answered the three questions. 

 
Action: Continue to monitor. 

 
 
 
 
 
 
 
 
 
Teams and Groups LO3 - Demonstrate effective teamwork 
skills 

 
 
 
 
 
 
 
 
 

Yes, 
but not met 

 
 
 
 
 
 
 

Yes and 
met 

 
Yes, 

but not met 

96 students enrolled in MGMT 3010 during the Spring 2012 
semester. The managers using the department’s performance 
appraisal form reviewed all. Five students (5%) were rated 
between 70-74.9%. 12 students (13%) were rated between 
75-89.9%. 79 students (82%) were rated between 
90-100%. No students were rated below 70% and 95% were 
rated 75% or higher. 

 
30 management students enrolled in BUS4750 were 
administered the CATME instrument 97% attained an 
appraisal score of 3.0 or better and 80% attained an 
appraisal score of 4.0 or above, The criteria were 100% 
appraisal score of 3.0 or better and 90% attained an 
appraisal score of 4.0 or above 

 
Action: The faculty will continue to monitor the learning 
outcomes that have met the criteria and the faculty will 
discuss the conflicted results in Fall 2012 



 
 
 

Human Resource Management Major 
 

Measured 
HRM Learning Outcomes 2010-11 2011-12 2011-12 Key Findings and Actions 
HR LO1 – Job Description/Specification – Students compose 
a document that meets industry standards, including job 
summary, task statements, KSAO's, and context summary 

 

Yes 
and met 

 
No 

 

Due to faculty deployment to administrative assignments, 
remaining faculty is restructuring the data gathering activities. 

HR LO2 – Interpersonal Skills - Students demonstrate 
understanding of various beliefs, values, and personal 
experiences of diverse others through written assignments 
and exam 

 
Yes 

and met 

 
 

No 

 
 
See above. 

HR LO3 - Employment Laws - Students should demonstrate 
knowledge of important employment laws through exam 
responses 

 

Yes 
and met 

 
No 

 
See above. 

HR PO4 - Grant/scholarship money for students - Increasing 
the amount of grant and/or scholarship money available to 
HR students 

 

Yes 
and met 

 
No 

 
See above. 

HR LO5 – Market pricing a job – Students should be able to 
accurately price a job according to the current labor market 

Yes 
and met 

 

No 
 

See above. 

HR LO6 – Compa-ratio/performance rating matrix – Students 
should be able to complete a compa-ratio/performance rating 
matrix to determine salary increase guidelines 

 

Yes 
and met 

 
No 

 
See above. 
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DATE:  July 24, 2012 
 
TO:  Dr. Chris Stamper 
  Associate Dean, Haworth College of Business 
 
FROM: Department of Marketing 
 
The Department of Marketing Assessment Report is organized separately for each of its 
four majors.    
 
A.  Summarize the assessment activities during the last two years for each of the 
departmental Majors : 
 

 
Advertising and Promotion Major 

 
- Curriculum change implemented to the Advertising and Promotion major in 

Fall 2012 to include one additional course elective. 
 

- Students in MKTG 4810 continued to successfully and competitively 
participate in the AAF National Student Advertising Competition and 
EdVenture Partners National Case Study Competitions. 
 

- Greater emphasis on new media was given in MKTG 4720 to reflect the 
growth and significance of this area in the industry.   

 
- Access to specific consumer databases that are unavailable through the WMU 

library were provided to students in MKTG 4720 and 4810 via grants from 
Proper Foundation and Strategic Vision. 

 
- Guest speakers from all aspects of the industry are continually invited into the 

classroom and through the student AdClub to discuss emerging trends and 
issues. 

 
- Advisory Board meetings were held in both Fall and Spring semesters which 

resulted in additional curriculum ideas and the development of a new 
scholarship for Advertising and Promotion students . 

- Students continue to be awarded at least one annual AdCraft Club of Detroit 
scholarship, a highly coveted and prestigious honor. 
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- Faculty continued to emphasize participation in the student AdClub to 

students when signing major slips.  The organization currently has 100 plus 
members that participate in monthly campus meetings, regional (Chicago and 
Detroit) career symposiums, agency tours, and alumni gatherings.   

 
- Faculty met in late Spring 2012 to discuss enrollment trends, future 

curriculum planning and course sequencing. 
 

Food & Consumer Package Goods Marketing Major 
 
 
 -    Conduct an annual survey of our Industry Advisory Board to measure our  
       effectiveness and responsiveness to industry trends. 
 
 -    Began conducting a Senior Exit survey of all Food/CPG Marketing majors in  
       the Fall 2011 and again Spring 2012.  Feedback on the curriculum and   
       major were very positive. 
 
 -    Have begun tracking Employer Feedback on the interview quality and      
       preparation of our students 

 
Continued to give greater emphasis to the topic of Foodservice in Food/CPG 
Industry Survey course (MKTG 3970) and the required Food/CPG Internship 
(MKTG 3960); and to reflect the growth and significance of this segment in 
the Food industry. Visited various foodservice operations this year such as 
Gordon Foodservice and Donato’s Pizza.  

 
 

- Continued to offer up-to-date information technology in  MKTG 4920 
Category Management and MKTG 494 Food/CPG Issues & Strategies.  
Specifically, students access various Nielsen data bases, formerly only on 
college lab computers, on newer web-based applications.   

 
 
- Continued to build ties with the business community to increase recruitment 

and internship opportunities for our students.  This is accomplished through 
our Student Showcase at the annual Food Marketing Conference, development 
of a partnership with The Network of Executive Women, the Category 
Management Association and the National Grocers Association.   
 

- Continued to hold the Food/CPG Annual Marketing conference building on 
the Program’s 50th Anniversary.  The event was an unqualified success.     

Marketing Major  
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- Implemented revisions of course content for Consumer Behavior (MKTG 
4770)  

 
- Implemented revision of course content for the Marketing Strategy course 

(MKTG 4860)  
 

- Guest speakers invited into the classroom 
 
- Faculty leadership in the American Marketing Association Club.  Developing 

resume books and inviting specific companies to interview through the career 
center.  

 
- Faculty met in Summer 2012 to discuss new strategic focus and issues facing 

the marketing major. 
 
 
Sales & Business Marketing Major 
 
           -     Continued to administer a final semester program/employment evaluation in 
                  4700.  

 
     -     Continued to encourage student participation in national sales contests  
            throughout the country.   
 
     -     Offered the new MKTG 4100 course developed to better prepare students for 
            success in entry level sales positions.  This change was implemented as a 
            result of student, and industry feedback as well as faculty evaluation of the  
            course. 
 
 
     -     Continued to recruit students to join and participate in the SBMA.  The 
            association currently has over 100 student members.  Over 50 speakers 
            presented to students at SBMA meetings and classes in 2010-2012. 
 
    -      Continued SBMA alumni events in Chicago, Detroit and Grand Rapids. 
 
    -      Continued planning for the first SBM Advisory Board (tentative 2013). 
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B.  What key student learning outcomes results will members of the faculty 
        address during 2012-2013? 
 
 

Advertising & Promotion Major 
 

- Develop a plan to manage student enrollments in major (on-going). 
 

- Submit curriculum change suggestions for Advertising and Promotion 
MINOR to Departmental and College Curriculum Committees for discussion 
and approval (Fall 2012)  

 
- Implement a new online (web-based) alumni survey (Spring 2013). 
 
- Implement an exit survey for MKTG 4810 students to assist in better 

identifying curriculum shortcomings as well as assess post-graduation plans, 
job placement rates, and career salary levels of graduating seniors (Spring 
2013). 

 
- Develop new “Informational Meeting” event in conjunction with the Advisory 

Board, HCoB Careen Center, and local alumni to increase awareness of and 
interest in the Advertising and Promotion major (Fall 2012).  

 
- Continue to hold Advisory Board Meetings (Fall 2012 and Spring 2013). 
 

 
Food & Consumer Package Goods Marketing Major 
 

- Sent a survey to alumni from 2007-2012 to better assess program offerings 
related to the needs of recent graduates as they enter the workforce. 
(Summer 2012) 

 
- Continue to build stronger ties with industry to strengthen the Food/CPG 

Program as well as increase opportunities for student recruitment and 
internships. (On-going) 

 
- Established an exit survey for the Food/CPG Marketing Program to assist in 

better identifying curriculum shortcomings as well as asses the placement 
rates and salary levels of graduating seniors. (Fall 2011 – Spring 2012) 

 
- Continue to build stronger ties with industry to strengthen the Food/CPG 

Program as well as increase opportunities for student recruitment and 
internships. (On-going) 
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- Established an exit survey for the Food/CPG Marketing Program to assist in 
better identifying curriculum shortcomings as well as asses the placement 
rates and salary levels of graduating seniors.  

 
Marketing Major 
 

- Faculty will review assessment data collected in Spring 2012 in Mktg 2500 
sections.  This was the first data collection made under the new rubrics 
developed in the Fall of 2011.  The direct learning objective focused on global 
knowledge. 
 

- As part of the ongoing assessment efforts to assure learning, the faculty will 
propose changes that may improve learning. (Data collected Spring 2012 – 
ongoing discussions Fall 2012).   

 
 
- A main goal of the marketing major is to improve students' knowledge of the 

impact of the global business environment on marketing internationally 
(Outcome #3).  Specifically, we expect the content of the required marketing 
courses, as reflected in syllabi and documented by course instructors, to 
include more concepts and cases related to international marketing (Spring 
2013).   

 
- Set goal for the variables related to global marketing in the self-assessment of 

graduating marketing majors to be a mean of at least 4.0 (on a 5-point scale, 
with 5=strongly agree) by Spring 2013.  

 
- Improve the alumni database and maintain informal on-going communication 

with this group. 
 
- Continue to build stronger ties with the industry by soliciting industry partners 

to be scholarship providers, AMA guest speakers. 
 
- Continue to have study abroad presentations in the Mktg 2500 classes.  

Announce/support attendance at the study abroad information meetings.  
 
- Announce application process for special marketing electives such as Sport 

Marketing. 
 
- Review data from survey collected by Dr. Larson about BUS 1750 student 

views of marketing major. 
 
- Develop an exit survey for MKTG 4860 students to assist in better identifying 

curriculum shortcomings as well as assess post-graduation plans, job 
placement rates, and career salary levels of graduating seniors (Fall 2012) 
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Sales & Business Marketing Major 
 

           -    Develop a plan to increase and manage SBM student enrollment  (on-going). 
 
     -    Revise the exit survey and job placement surveys to more clearly focus our  
          curriculum (on-going). 
 
     -    Establish a Sales & Business Marketing Advisory Board (tentative 2013). 
 

            -   Develop a proposal for a sales-focused MBA concentration.  
 
      -   Develop & analyze benchmark/measure for job placement of SBM graduates   
         (on-going). 
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Western Michigan University 
Assessment Impact Report 

Department: Marketing 
Major: Advertising and Promotion 

 
Complete the following for each outcome included in your department assessment plan.   
 
Outcome #1: Understand current theory and marketplace practices in promotion.  
 
Tracks: Advertising 
 
Assessment Plan Review Process (Timeline): Information collected via the 
assessment plan will be reviewed annually by all Advertising and Promotion 
faculty members in the spring, and on an ad hoc basis by industry relationship 
partners.   
 
Assessment Methods for this Outcome: 
 
Method Criterion Schedule Feedback Loop 
Advertising/Marketing 
Courses: 3740, 4720, 
4740, 4770, 4810 

Courses 
provide theory 
and current 
practices 

Courses are 
taught annually  

Course instructor 
feedback; faculty 
meetings 

Faculty Meetings Communicate 
concerns and 
results. 

Annually, 
Spring 

N/A 

Industry Feedback Feedback has 
been sought 
from industry 
professionals, 
alumni 

Ad hoc basis;   
Bi-annually 
from Advisory 
Board  
 

Feedback provided to 
individual faculty 

Ad Club 
 

Ad Club 
sponsors 
industry 
professionals; 
career day trips; 
ad agency visits 

August-April 
annually 

Membership;  
Number of  annual 
events 

HCOB Partners Adcraft 
Scholarships; 
AAF results; 
jobs secured 

Ad hoc basis Feedback on Awards  
and number of  jobs 
landed 
 

Alumni Survey Alumni survey 
results 

Annually or 
Biannually 

Alumni provide 
feedback about their 
experiences; data 
compared year to year 
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Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
For each finding, indicate whether the finding is a strength or limitation.  Provide 
information about any remedies implemented to address limitations and any follow-up to 
the remedy. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
Major courses are 
all contributing to 
positive outcomes 

n/a n/a Ongoing 

Faculty meeting 06/2012 06/2013 All ADV major 
faculty met as 
planned 

Industry feedback 
gathered via 
Advisory Board 
Meetings 

9/2011-4/2012 9/2012-4/2013 Both meetings were 
well attended by 
Board members. 

Ad Club recruited 
over 50 students; 
held over 10 
meetings 

n/a n/a Ongoing 

HCOB partners: 
award list updated 

Awards list was 
updated in 2012 

6/2013 List to be updated 
annually 
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Outcome #2: Demonstrate a grasp of the principles of integrated marketing 
communications and their application in the marketplace.  
. 
Tracks: Advertising 
 
Assessment Plan Review Process (Timeline): Information collected via the 
assessment plan will be reviewed annually by all Advertising and Promotion 
faculty members in the spring, and on an ad hoc basis by industry relationship 
partners.   
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
Advertising/Marketing 
Courses: 3740, 4720, 
4740, 4770, 4810 

Courses 
provide theory 
and current 
practices 

Courses are 
taught annually  

Course instructor 
feedback; faculty 
meetings 

Faculty Meeting Communicate 
concerns and 
results. 

Annually, 
Spring 

N/A 

Industry Feedback Feedback has 
been sought 
from industry 
professionals, 
alumni 

Ad hoc basis Feedback provided to 
individual faculty 

Ad Club 
 

Ad Club 
sponsors 
industry 
professionals; 
career day trips; 
ad agency visits 

August-April 
annually 

Membership;  
Number of  annual 
events 

HCOB Partners Adcraft 
Scholarships; 
AAF results; 
jobs secured 

Ad hoc basis Awards won and number 
and types of jobs landed 
are feedback 
 

Alumni Survey Alumni survey 
results 

Annually or 
Biannually 

Alumni provide feedback 
about their experiences; 
data compared year to 
year 
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Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
For each finding, indicate whether the finding is a strength or limitation.  Provide 
information about any remedies implemented to address limitations and any follow-up to 
the remedy. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
Major courses are 
contributing to the 
outcome 

n/a   

Faculty meeting 06/2012 06/2013 All ADV major 
faculty met as 
planned 

Industry feedback 
gathered via 
Advisory Board 
Meetings 

9/2011-4/2012 9/2012-4/2013 Both meetings were 
well attended by 
Board members. 

Ad Club recruited 
over 50 students; 
held over 10 
meetings 

n/a n/a Ongoing 

HCOB partners: 
award list updated 

Awards list was 
updated in 2012 

6/2013 List to be updated 
annually 
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Outcome #3: Develop an understanding of ethical and socially-responsible 
principles and behaviors for promotional professionals 
 
Tracks: Advertising 
 
Assessment Plan Review Process (Timeline): Information collected via the 
assessment plan will be reviewed annually by all Advertising and Promotion 
faculty members in the spring, and on an ad hoc basis by industry relationship 
partners.   
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
Advertising/Marketing 
Courses: 3740, 4720, 
4740, 4770, 4810 

Courses 
provide theory 
and current 
practices 

Courses are 
taught annually  

Course instructor 
feedback; faculty 
meetings 

Faculty Meeting Communicate 
concerns and 
results. 

Annually, 
Spring 

N/A 

Industry Feedback Feedback has 
been sought 
from industry 
professionals, 
alumni 

Ad hoc basis Feedback provided to 
individual faculty 

Ad Club 
 

Ad Club 
sponsors 
industry 
professionals; 
career day trips; 
ad agency visits 

August-April 
annually 

Membership;  
Number of  annual 
events 

HCOB Partners Adcraft 
Scholarships; 
AAF results; 
jobs secured 

Ad hoc basis Awards won and number 
and types of jobs landed 
are feedback 
 

Alumni Survey Alumni survey 
results 

Annually or 
Biannually 

Alumni provide feedback 
about their experiences; 
data compared year to 
year 
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Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
For each finding, indicate whether the finding is a strength or limitation.  Provide 
information about any remedies implemented to address limitations and any follow-up to 
the remedy. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
Major courses are 
contributing to the 
outcome 

n/a   

Faculty meeting 06/2012 06/2013 All ADV major 
faculty met as 
planned 

Industry feedback 
gathered via 
Advisory Board 
Meetings 

9/2011-4/2012 9/2012-4/2013 Both meetings were 
well attended by 
Board members. 

Ad Club recruited 
over 50 students; 
held over 10 
meetings 

n/a n/a Ongoing 

HCOB partners: 
award list updated 

Awards list was 
updated in 2012 

6/2013 List to be updated 
annually 

 



13 
 

Outcome #4: Ability to apply knowledge of integrated marketing communications 
to the development and execution of promotional strategies and campaigns.  

Tracks: Advertising 
 
Assessment Plan Review Process (Timeline): Information collected via the 
assessment plan will be reviewed annually by all Advertising and Promotion 
faculty members in the spring, and on an ad hoc basis by industry relationship 
partners.   
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
Advertising/Marketing 
Courses: 3740, 4720, 
4740, 4770, 4810 

Courses 
provide theory 
and current 
practices 

Courses are 
taught annually  

Course instructor 
feedback; faculty 
meetings 

Faculty Meeting Communicate 
concerns and 
results. 

Annually, 
Spring 

N/A 

Industry Feedback Feedback has 
been sought 
from industry 
professionals, 
alumni 

Ad hoc basis Feedback provided to 
individual faculty 

Ad Club 
 

Ad Club 
sponsors 
industry 
professionals; 
career day 
trips; ad agency 
visits 

August-April 
annually 

Membership;  
Number of  annual events 

HCOB Partners Adcraft 
Scholarships; 
AAF results; 
jobs secured 

Ad hoc basis Awards won and number 
and types of jobs landed 
are feedback 
 

Alumni Survey Alumni survey 
results 

Annually or 
Biannually 

Alumni provide feedback 
about their experiences; 
data compared year to 
year 
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Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
For each finding, indicate whether the finding is a strength or limitation.  Provide 
information about any remedies implemented to address limitations and any follow-up to 
the remedy. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
Major courses are 
contributing to the 
outcome 

n/a   

Faculty meeting 06/2012 06/2013 All ADV major 
faculty met as 
planned 

Industry feedback 
gathered via 
Advisory Board 
Meetings 

9/2011-4/2012 9/2012-4/2013 Both meetings were 
well attended by 
Board members. 

Ad Club recruited 
over 50 students; 
held over 10 
meetings 

n/a n/a Ongoing 

HCOB partners: 
award list updated 

Awards list was 
updated in 2012 

6/2013 List to be updated 
annually 
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Outcome #5: Develop a positive attitude toward the promotion profession.  
 
Tracks: Advertising 
 
Assessment Plan Review Process (Timeline): Information collected via the 
assessment plan will be reviewed annually by all Advertising and Promotion 
faculty members in the spring, and on an ad hoc basis by industry relationship 
partners.   
 
Assessment Methods for this Outcome: 
 
Method Criterion Schedule Feedback Loop 
Advertising/Marketing 
Courses: 3740, 4720, 
4740, 4770, 4810 

Courses 
provide theory 
and current 
practices 

Courses are 
taught annually  

Course instructor 
feedback; faculty 
meetings 

Faculty Meeting Communicate 
concerns and 
results. 

Annually, 
Spring 

N/A 

Industry Feedback Feedback has 
been sought 
from industry 
professionals, 
alumni 

Ad hoc basis Feedback provided to 
individual faculty 

Ad Club 
 

Ad Club 
sponsors 
industry 
professionals; 
career day trips; 
ad agency visits 

August-April 
annually 

Membership;  
Number of  annual 
events 

HCOB Partners Adcraft 
Scholarships; 
AAF results; 
jobs secured 

Ad hoc basis Awards won and 
number and types of 
jobs landed are 
feedback 
 

Alumni Survey Alumni survey 
results 

Annually or 
Biannually 

Alumni provide 
feedback about their 
experiences; data 
compared year to year 
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Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
For each finding, indicate whether the finding is a strength or limitation.  Provide 
information about any remedies implemented to address limitations and any follow-up to 
the remedy. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
Major courses are 
contributing to the 
outcome 

n/a   

Faculty meeting 06/2012 06/2013 All ADV major 
faculty met as 
planned 

Industry feedback 
gathered via 
Advisory Board 
Meetings 

9/2011-4/2012 9/2012-4/2013 Both meetings were 
well attended by 
Board members. 

Ad Club recruited 
over 50 students; 
held over 10 
meetings 

n/a n/a Ongoing 

HCOB partners: 
award list updated 

Awards list was 
updated in 2012 

6/2013 List to be updated 
annually 
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Outcome #6: Acquire an appreciation for the contributions of the promotion 
profession to business, not-for-profit organizations, the economy and society.  
  
Tracks: Advertising 
 
Assessment Plan Review Process (Timeline): Information collected via the 
assessment plan will be reviewed annually by all Advertising and Promotion 
faculty members in the spring, and on an ad hoc basis by industry relationship 
partners.   
 
Assessment Methods for this Outcome: 
Method Criterion Schedule Feedback Loop 
Advertising/Marketing 
Courses: 3740, 4720, 
4740, 4770, 4810 

Courses 
provide theory 
and current 
practices 

Courses are 
taught annually  

Course instructor 
feedback; faculty 
meetings 

Faculty Meeting Communicate 
concerns and 
results. 

Annually, 
Spring 

N/A 

Industry Feedback Feedback has 
been sought 
from industry 
professionals, 
alumni 

Ad hoc basis Feedback provided to 
individual faculty 

Ad Club 
 

Ad Club 
sponsors 
industry 
professionals; 
career day 
trips; ad agency 
visits 

August-April 
annually 

Membership;  
Number of  annual 
events 

HCOB Partners Adcraft 
Scholarships; 
AAF results; 
jobs secured 

Ad hoc basis Awards won and 
number and types of 
jobs landed are 
feedback 
 

Alumni Survey Alumni survey 
results 

Annually or 
Biannually 

Alumni provide 
feedback about their 
experiences; data 
compared year to year 
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Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
For each finding, indicate whether the finding is a strength or limitation.  Provide 
information about any remedies implemented to address limitations and any follow-up to 
the remedy. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
Major courses are 
contributing to the 
outcome 

n/a   

Faculty meeting 06/2012 06/2013 All ADV major 
faculty met as 
planned 

Industry feedback 
gathered via 
Advisory Board 
Meetings 

9/2011-4/2012 9/2012-4/2013 Both meetings were 
well attended by 
Board members. 

Ad Club recruited 
over 50 students; 
held over 10 
meetings 

n/a n/a Ongoing 
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Western Michigan University 
 Assessment Impact Report 

Department:  Marketing 
Major: Food & Consumer Package Goods Marketing 

 
Complete the following for each outcome included in your department assessment plan.   
 
Outcome:  1) Comprehend the structural organization of the U.S. food system and the 
essential characteristics of international markets. 
 
Tracks: Food & Consumer Package Goods Marketing 
 
Assessment Plan Review Process: Data will be evaluated at least annually and be 
used to improve the program 
 
Assessment Methods for this Outcome: 
 
Method Criterion Schedule Feedback 

Loop 
Capstone Course – 
Senior Exit Survey 

Students work, including exams, 
oral presentations, and written 
reports, will be evaluated to 
determine if students have 
mastered the program’s 
objectives 

Student’s senior year Findings will be 
communicated to 
faculty 

Faculty Retreat Faculty will review syllabi of 
the required courses, as well as 
overall program requirements, 
to evaluate the program and 
recommend changes at both the 
individual course and the 
overall program level 

Annually in Summer Findings will be 
communicated to 
faculty 

Advisory Board  
Feedback 

Members of the Food/CPG 
Marketing Program Advisory 
Board will review course 
content on a regular basis to 
determine if the courses are 
meeting the needs of industry 
 
 

Every required course 
will be reviewed at least 
once every three years 

Feedback from 
advisory board 
will be reviewed 
by faculty 
following board 
meetings to 
consider changes 
to program and 
courses 

Alumni Feedback A survey of recent alumni who 
graduated in the past 5 years 
will be conducted annually to 
better understand program 
shortcomings  

Annually Alumni feedback 
will be 
communicated to 
faculty 
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Monitoring of 
Alumni 
Accomplishments 
 
 

The career paths of alumni will 
be tracked and recorded.   One 
or two outstanding alumni will 
be inducted into the Food/CPG 
Marketing Hall of Fame 
annually, as available.   

On an ongoing basis Findings will be 
communicated to 
faculty 

Employment 
Placement 
 

The job placement rate of 
graduates will be monitored and 
recorded. 

On an ongoing basis Findings will be 
communicated to 
faculty 

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
For each finding, indicate whether the finding is a strength or limitation.  Provide 
information about any remedies implemented to address limitations and any follow-up to 
the remedy. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
Advisory board and 
alumni continue to 
provide positive 
feedback  

Continue to monitor 
industry changes to 
incorporate in 
curriculum 
(ongoing) 

Summer 2012 Yes 
On-Going 

Strong student 
participation in 
industry events (e.g. 
NGA, WMU Food 
Marketing 
Conference)  

 Summer 2012 Yes 
On-Going 
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Western Michigan University 
 Assessment Impact Report 

Department:  Marketing 
Major: Food & Consumer Package Goods Marketing 

 
Complete the following for each outcome included in your department assessment plan.   
 
Outcome:  2) Interpret how marketing and logistics decisions made by food producers, 
manufacturers, wholesalers, and retailers affect organizational performance and customer 
satisfaction. 
 
Tracks: Food & Consumer Package Goods Marketing 
 
Assessment Plan Review Process: Data will be evaluated at least annually and be 
used to improve the program 
 
Assessment Methods for this Outcome: 
 
Method Criterion Schedule Feedback 

Loop 
Capstone Course – 
Senior Exit Survey 

Students work, including exams, 
oral presentations, and written 
reports, will be evaluated to 
determine if students have 
mastered the program’s 
objectives 

Student’s senior year Findings will be 
communicated to 
instructors 

Faculty Retreat Faculty will review syllabi of 
the required courses, as well as 
overall program requirements, 
to evaluate the program and 
recommend changes at both the 
individual course and the 
overall program level 

Annually in Summer Findings will be 
communicated to 
instructors 

Advisory Board  
Feedback 

Members of the Food/CPG 
Marketing Program Advisory 
Board will review course 
content on a regular basis to 
determine if the courses are 
meeting the needs of industry 
 
 

Every required course 
will be reviewed at least 
once every three years 

Feedback from 
advisory board 
will be reviewed 
by faculty 
following board 
meetings to 
consider changes 
to program and 
courses 

Alumni Feedback A survey of recent alumni who 
graduated in the past 5 years 
will be conducted annually to 
better understand program 
shortcomings  

On an ongoing basis Alumni feedback 
will be 
communicated to 
faculty 

Monitoring of 
Alumni 
Accomplishments 

The career paths of alumni will 
be tracked and recorded.   One 
or two outstanding alumni will 

On an ongoing basis Findings will be 
communicated to 
faculty 
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Method Criterion Schedule Feedback 
Loop 

 
 

be inducted into the Food/CPG 
Marketing Hall of Fame 
annually, as available.   

Employment 
Placement 
 

The job placement rate of 
graduates will be monitored and 
recorded. 

On an ongoing basis Findings will be 
communicated to 
faculty 

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
For each finding, indicate whether the finding is a strength or limitation.  Provide 
information about any remedies implemented to address limitations and any follow-up to 
the remedy. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
Based on alumni 
and employee 
feedback and 
student performance 
in the capstone 
course, this outcome 
is being met  

Continue to monitor 
(ongoing) 

Summer 2012 Yes 
On-Going 
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Western Michigan University 
Assessment Impact Report 
Department:  Marketing 

Major: Food & Consumer Package Goods Marketing 
 
 

Complete the following for each outcome included in your department assessment plan.   
 
Outcome:  3) Employ critical thinking to analyze Food/CPG Marketing issues and cases 
 
Tracks: Food & Consumer Package Goods Marketing 
 
Assessment Plan Review Process: Data will be evaluated at least annually and be 
used to improve the program 
 
Assessment Methods for this Outcome: 
 
Method Criterion Schedule Feedback 

Loop 
Capstone Course – 
Senior Exit Survey 

Students work, including exams, 
oral presentations, and written 
reports, will be evaluated to 
determine if students have 
mastered the program’s 
objectives 

Student’s senior year Findings will be 
communicated to 
faculty 

Internship 
(required of each 
student) 

The intern, internship 
coordinator, and site supervisor  
will each complete an 
evaluation to determine the 
preparedness of the intern and 
the value of the experience 

Upon completion of 
internship (at least one 
internship required for 
graduation) 

Findings will be 
communicated to 
faculty 

Faculty Retreat Faculty will review syllabi of 
the required courses, as well as 
overall program requirements, 
to evaluate the program and 
recommend changes at both the 
individual course and the 
overall program level 

Annually in Summer Findings will be 
communicated to 
faculty 

Advisory Board  
Feedback 

Members of the Food/CPG 
Marketing Program Advisory 
Board will review course 
content on a regular basis to 
determine if the courses are 
meeting the needs of industry 
 
 

Every required course 
will be reviewed at least 
once every three years 

Feedback from 
advisory board 
will be reviewed 
by faculty 
following board 
meetings to 
consider changes 
to program and 
courses 
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Alumni Feedback A survey of recent alumni who 
graduated in the past 5 years 
will be conducted annually to 
better understand program 
shortcomings and  recommend 
changes 

On an ongoing basis Alumni feedback 
will be 
communicated to 
faculty 

Monitoring of 
Alumni 
Accomplishments 
 
 

The career paths of alumni will 
be tracked and recorded.   One 
or two outstanding alumni will 
be inducted into the Food/CPG 
Marketing Hall of Fame 
annually, as available.   

On an ongoing basis Findings will be 
communicated to 
faculty 

Employment 
Placement 
 

The job placement rate of 
graduates will be monitored and 
recorded. 

On an ongoing basis Findings will be 
communicated to 
faculty 

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
For each finding, indicate whether the finding is a strength or limitation.  Provide 
information about any remedies implemented to address limitations and any follow-up to 
the remedy. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
Based on alumni 
and employee 
feedback and 
student performance 
in the capstone 
course, this outcome 
is being met  

Continue to monitor 
(ongoing) 

Summer 2012 Yes 
On-Going 
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Western Michigan University 
Assessment Impact Report 
Department:  Marketing 

Major: Food & Consumer Package Goods Marketing 
 
 

Complete the following for each outcome included in your department assessment plan.   
 
Outcome:  4)  Apply computer-based information systems to the processes of market  
  segmentation, merchandising, and inventory management. 
 
Tracks: Food & Consumer Package Goods Marketing 
 
Assessment Plan Review Process: Data will be evaluated at least annually and be 
used to improve the program 
 
Assessment Methods for this Outcome: 
 
Method Criterion Schedule Feedback 

Loop 
Capstone Course – 
Senior Exit Survey 

Students work, including exams, 
oral presentations, and written 
reports, will be evaluated to 
determine if students have 
mastered the program’s 
objectives 

Student’s senior year Findings will be 
communicated to 
faculty 

Faculty Retreat Faculty will review syllabi of 
the required courses, as well as 
overall program requirements, 
to evaluate the program and 
recommend changes at both the 
individual course and the 
overall program level 

Annually in Summer Findings will be 
communicated to 
faculty 

Advisory Board  
Feedback 

Members of the Food/CPG 
Marketing Program Advisory 
Board will review course 
content on a regular basis to 
determine if the courses are 
meeting the needs of industry 
 
 

Every required course 
will be reviewed at least 
once every three years 

Feedback from 
advisory board 
will be reviewed 
by faculty 
following board 
meetings to 
consider changes 
to program and 
courses 

Alumni Feedback A survey of recent alumni who 
graduated in the past 5 years 
will be conducted annually to 
better understand program 
shortcomings and  recommend 
changes 

On an ongoing basis Alumni feedback 
will be 
communicated to 
faculty 

Monitoring of 
Alumni 

The career paths of alumni will 
be tracked and recorded.   One 

On an ongoing basis Findings will be 
communicated to 
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Method Criterion Schedule Feedback 
Loop 

Accomplishments 
 
 

or two outstanding alumni will 
be inducted into the Food/CPG 
Marketing Hall of Fame 
annually, as available.   

faculty 

Employment 
Placement 
 

The job placement rate of 
graduates will be monitored and 
recorded. 

On an ongoing basis Findings will be 
communicated to 
faculty 

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
For each finding, indicate whether the finding is a strength or limitation.  Provide 
information about any remedies implemented to address limitations and any follow-up to 
the remedy. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
Based on industry  
feedback on student 
projects and 
performance in the 
capstone course, this 
outcome is being 
met (05/13/05) 

Continue to monitor 
(ongoing) 

Summer 2012 Yes 
On-Going 
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Western Michigan University 
Assessment Impact Report 
Department:  Marketing 

Major: Food & Consumer Package Goods Marketing 
 
 

Complete the following for each outcome included in your department assessment plan.   
 
Outcome:  5) Apply food-marketing knowledge in industry internships. 
 
 
Tracks: Food & Consumer Package Goods Marketing 
 
Assessment Plan Review Process: Data will be evaluated at least annually and be used to 
improve the program 
 
Assessment Methods for this Outcome: 
 
Method Criterion Schedule Feedback 

Loop 
Capstone Course – 
Senior Exit Survey 

Students work, including exams, 
oral presentations, and written 
reports, will be evaluated to 
determine if students have 
mastered the program’s 
objectives 

Student’s senior year Findings will be 
communicated to 
faculty 

Internship 
(required of each 
student) 

The intern, internship 
coordinator, and site supervisor  
will each complete an 
evaluation to determine the 
preparedness of the intern and 
the value of the experience 

Upon completion of 
internship (at least one 
internship required for 
graduation) 

Findings will be 
communicated to 
faculty 

Faculty Retreat Faculty will review syllabi of 
the required courses, as well as 
overall program requirements, 
to evaluate the program and 
recommend changes at both the 
individual course and the 
overall program level 

Annually in Summer Findings will be 
communicated to 
faculty 

Advisory Board  
Feedback 

Members of the Food/CPG 
Marketing Program Advisory 
Board will review course 
content on a regular basis to 
determine if the courses are 
meeting the needs of industry 
 
 

Every required course 
will be reviewed at least 
once every three years 

Feedback from 
advisory board 
will be reviewed 
by faculty 
following board 
meetings to 
consider changes 
to program and 
courses 
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Alumni Feedback A survey of recent alumni who 
graduated in the past 5 years 
will be conducted annually to 
better understand program 
shortcomings and  recommend 
changes  

On an ongoing basis Alumni feedback 
will be 
communicated to 
faculty 

Monitoring of 
Alumni 
Accomplishments 
 
 

The career paths of alumni will 
be tracked and recorded.  One or 
two outstanding alumni will be 
inducted into the Food/CPG 
Marketing Hall of Fame 
annually, as available.    

On an ongoing basis Findings will be 
communicated to 
faculty 

Employment 
Placement 
 

The job placement rate of 
graduates will be monitored and 
recorded. 

On an ongoing basis Findings will be 
communicated to 
faculty 

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
For each finding, indicate whether the finding is a strength or limitation.  Provide 
information about any remedies implemented to address limitations and any follow-up to 
the remedy. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
100% placement 
and  satisfactory 
completion of 
internships 

Exit Survey Summer 2012 Pending 
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Western Michigan University 
 Assessment Impact Report 

Department:  Marketing 
Major: Food & Consumer Package Goods Marketing 

 
 

Complete the following for each outcome included in your department assessment plan.   
 
Outcome:  6) Analyze logistics costs and service requirements for marketing decisions. 
 
 
Tracks: Food & Consumer Package Goods Marketing 
 
Assessment Plan Review Process: Data will be evaluated at least annually and be used to 
improve the program 
 
Assessment Methods for this Outcome: 
 
Method Criterion Schedule Feedback 

Loop 
Capstone Course – 
Senior Exit Survey 

Students work, including exams, 
oral presentations, and written 
reports, will be evaluated to 
determine if students have 
mastered the program’s 
objectives 

Student’s senior year Findings will be 
communicated to 
faculty 

Faculty Retreat Faculty will review syllabi of 
the required courses, as well as 
overall program requirements, 
to evaluate the program and 
recommend changes at both the 
individual course and the 
overall program level 

Annually in Summer Findings will be 
communicated to 
faculty 

Advisory Board  
Feedback 

Members of the Food/CPG 
Marketing Program Advisory 
Board will review course 
content on a regular basis to 
determine if the courses are 
meeting the needs of industry 
 
 

Every required course 
will be reviewed at least 
once every three years 

Feedback from 
advisory board 
will be reviewed 
by faculty 
following board 
meetings to 
consider changes 
to program and 
courses 

Alumni Feedback A survey of recent alumni who 
graduated in the past 5 years 
will be conducted annually to 
better understand program 
shortcomings and  recommend 
changes  

On an ongoing basis Alumni feedback 
will be 
communicated to 
faculty 
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Monitoring of 
Alumni 
Accomplishments 
 
 

The career paths of alumni will 
be tracked and recorded.  One or 
two outstanding alumni will be 
inducted into the Food/CPG 
Marketing Hall of Fame 
annually, as available.     

On an ongoing basis Findings will be 
communicated to 
faculty 

Employment 
Placement 
 

The job placement rate of 
graduates will be monitored and 
recorded. 

On an ongoing basis Findings will be 
communicated to 
faculty 

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
For each finding, indicate whether the finding is a strength or limitation.  Provide 
information about any remedies implemented to address limitations and any follow-up to 
the remedy. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
Objective is being 
met, but there is a 
recognized need to 
improve students’ 
analytical 
capabilities  

On-going formal 
and informal 
discussions.  

Summer 2012 Yes 
On-Going 
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Western Michigan University 
Assessment Impact Report 
Department:  Marketing 

Major: Food & Consumer Package Goods Marketing 
 

Complete the following for each outcome included in your department assessment plan.   
 
Outcome:  7) Appreciate the food industry’s vital role in the economy. 
 
 
Tracks: Food & Consumer Package Goods Marketing  
 
Assessment Plan Review Process: Data will be evaluated at least annually and be used to 
improve the program 
 
Assessment Methods for this Outcome: 
 
Method Criterion Schedule Feedback 

Loop 
Capstone Course – 
Senior Exit Survey 

Students work, including exams, 
oral presentations, and written 
reports, will be evaluated to 
determine if students have 
mastered the program’s 
objectives 

Student’s senior year Findings will be 
communicated to 
faculty 

Faculty Retreat Faculty will review syllabi of 
the required courses, as well as 
overall program requirements, 
to evaluate the program and 
recommend changes at both the 
individual course and the 
overall program level 

Annually in Summer Findings will be 
communicated to 
faculty 

Advisory Board  
Feedback 

Members of the Food/CPG 
Marketing Program Advisory 
Board will review course 
content on a regular basis to 
determine if the courses are 
meeting the needs of industry 
 
 

Every required course 
will be reviewed at least 
once every three years 

Feedback from 
advisory board 
will be reviewed 
by faculty 
following board 
meetings to 
consider changes 
to program and 
courses 

Alumni Feedback A survey of recent alumni who 
graduated in the past 5 years 
will be conducted annually to 
better understand program 
shortcomings and  recommend 
changes 

On an ongoing basis Alumni feedback 
will be 
communicated to 
faculty 
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Monitoring of 
Alumni 
Accomplishments 
 
 

The career paths of alumni will 
be tracked and recorded.  One or 
two outstanding alumni will be 
inducted into the Food/CPG 
Marketing Hall of Fame 
annually, as available.    

On an ongoing basis Findings will be 
communicated to 
faculty 

Employment 
Placement 
 

The job placement rate of 
graduates will be monitored and 
recorded. 

On an ongoing basis Findings will be 
communicated to 
faculty 

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
For each finding, indicate whether the finding is a strength or limitation.  Provide 
information about any remedies implemented to address limitations and any follow-up to 
the remedy. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
Based on industry  
feedback on student 
projects and 
performance in the 
capstone course, this 
outcome is being 
met  

Continue to monitor 
(ongoing) 

Summer 2012 Yes 
On-Going 
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Western Michigan University 
Assessment Impact Report 
Department:  Marketing 

Major: Food & Consumer Package Goods Marketing 
 

Complete the following for each outcome included in your department assessment plan.   
 
Outcome:  8) Participate actively and thoughtfully in extra curricular activities that seek 
to advance the goals and practices of Food/CPG Marketing education. 

 
Tracks: Food & Consumer Package Goods Marketing 
 
Assessment Plan Review Process: Data will be evaluated at least annually and be used to 
improve the program 
 
Assessment Methods for this Outcome: 
 
Method Criterion Schedule Feedback 

Loop 
Capstone Course – 
Senior Exit Survey 

Students work, including exams, 
oral presentations, and written 
reports, will be evaluated to 
determine if students have 
mastered the program’s 
objectives 

Student’s senior year Findings will be 
communicated to 
faculty 

Faculty Retreat Faculty will review syllabi of 
the required courses, as well as 
overall program requirements, 
to evaluate the program and 
recommend changes at both the 
individual course and the 
overall program level 

Annually in Summer Findings will be 
communicated to 
faculty 

Advisory Board  
Feedback 

Members of the Food/CPG 
Marketing Program Advisory 
Board will review course 
content on a regular basis to 
determine if the courses are 
meeting the needs of industry 
 
 

Every required course 
will be reviewed at least 
once every three years 

Feedback from 
advisory board 
will be reviewed 
by faculty 
following board 
meetings to 
consider changes 
to program and 
courses 

Alumni Feedback A survey of recent alumni who 
graduated in the past 5 years 
will be conducted annually to 
better understand program 
shortcomings and  recommend 
changes 

On an ongoing basis Alumni feedback 
will be 
communicated to 
faculty 

 
Monitoring of 
Alumni 

The career paths of alumni will 
be tracked and recorded.  One or 

On an ongoing basis Findings will be 
communicated to 
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Accomplishments 
 
 

two outstanding alumni will be 
inducted into the Food/CPG 
Marketing Hall of Fame 
annually, as available.    

faculty 

Employment 
Placement 
 

The job placement rate of 
graduates will be monitored and 
recorded. 

On an ongoing basis Findings will be 
communicated to 
faculty 

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
For each finding, indicate whether the finding is a strength or limitation.  Provide 
information about any remedies implemented to address limitations and any follow-up to 
the remedy. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
Significant student 
involvement in 
industry-related 
activities (e.g. 
student 
organizations, the 
industry tour, NGA,  
Category 
Management 
Conference and  the 
WMU Food 
Marketing 
Conference, 
executive food 
speaking series)  

Strive for even 
greater participation 
(ongoing) 

Summer 2012 Yes 
On-Going 
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Western Michigan University 
Assessment Impact Report 
Department:  Marketing 

Major: Food & Consumer Package Goods Marketing 
 

Complete the following for each outcome included in your department assessment plan.   
 

Outcome:  9) Commit to a code of professional behavior based on ethical principals and 
characterized by the professional values of individuals who occupy Food/CPG Marketing 
management positions. 

 
 

Tracks: Food & Consumer Package Goods Marketing 
 
Assessment Plan Review Process: Data will be evaluated at least annually and be 
used to improve the program 
 
Assessment Methods for this Outcome: 
 
Method Criterion Schedule Feedback 

Loop 
Capstone Course  
– Senior Exit 
Survey 

Students work, including exams, 
oral presentations, and written 
reports, will be evaluated to 
determine if students have 
mastered the program’s 
objectives 

Student’s senior year Findings will be 
communicated to 
faculty 

Internship 
(required of each 
student) 

The intern, internship 
coordinator, and site supervisor  
will each complete an 
evaluation to determine the 
preparedness of the intern and 
the value of the experience 

Upon completion of 
internship (at least one 
internship required for 
graduation) 

Findings will be 
communicated to 
faculty 

Faculty Retreat Faculty will review syllabi of 
the required courses, as well as 
overall program requirements, 
to evaluate the program and 
recommend changes at both the 
individual course and the 
overall program level 

Annually in Summer Findings will be 
communicated to 
faculty 

Advisory Board  
Feedback 

Members of the Food/CPG 
Marketing Program Advisory 
Board will review course 
content on a regular basis to 
determine if the courses are 
meeting the needs of industry 
 
 

Every required course 
will be reviewed at least 
once every three years 

Feedback from 
advisory board 
will be reviewed 
by faculty 
following board 
meetings to 
consider changes 
to program and 
courses 
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Alumni Feedback A survey of recent alumni who 
graduated in the past 5 years 
will be conducted annually to 
better understand program 
shortcomings and  recommend 
changes 

On an ongoing basis Alumni feedback 
will be 
communicated to 
faculty 

Monitoring of 
Alumni 
Accomplishments 
 
 

The career paths of alumni will 
be tracked and recorded.  One or 
two outstanding alumni will be 
inducted into the Food/CPG 
Marketing Hall of Fame 
annually, as available.    

On an ongoing basis Findings will be 
communicated to 
faculty 

Employment 
Placement 
 

The job placement rate of 
graduates will be monitored and 
recorded. 

On an ongoing basis Findings will be 
communicated to 
faculty 

 
 
Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
For each finding, indicate whether the finding is a strength or limitation.  Provide 
information about any remedies implemented to address limitations and any follow-up to 
the remedy. 
 
Finding (date) Remedy (date) Follow-Up (date) Resolved? 
Positive feedback 
from employees and 
alumni  

Continue to monitor 
(ongoing) 

Summer 2012 Yes 
On-Going 
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Western Michigan University 
Assessment Impact Report 
Department:  Marketing 

Major:  Marketing  
 

Outcome: 1. Apply current concepts - Apply current concepts in the field of marketing 
especially in terms of defining target markets, identifying and evaluating market 
segments and in demonstrating knowledge about elements of the marketing mix in 
terms of buyer behavior.  

Tracks: Marketing 

  
  
  
Assessment Plan 
Review Process: Review spring semester annually 

Related Courses: MKTG 2500 - Marketing Principles   
MKTG 3710 - Market Research    
MKTG 3730 - Internet Marketing    
MKTG 3740 - Introduction to Advertising & Promotion    
MKTG 4770 - Consumer Behavior    
MKTG 4860 - Marketing Strategy    

Assessment Methods 
Method Criterion Schedule Feedback Loop 
1.Assess graduating 
seniors in capstone 
course (4860) 

exit interview of 
graduating seniors - 
qualitative comments of 
students-  
comments of faculty 
teaching capstone course  
comments of faculty 
assessing case 
competition in capstone 
course  
questionnaire 
administered to seniors 
and graduating seniors  

On-going, Spring 
semester, annually  

Dept. meetings; contact 
with individual faculties; 
e-mail  

2.survey seniors in 
capstone course (4860) 

Qualitative comments of 
student  
Questionnaire 
administered to students  

On-going spring semester 
annually  

Dept. meetings; contact 
with individual faculties; 
e-mail  

3. Dedicated faculty 
meeting 

Review syllabi; review 
program/ course 
requirements -suggest 
changes  

On-going, annual 
meetings  

Dept. meetings; contact 
with individual faculties; 
e-mail  
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Findings 

Finding Remedy Follow-Up Resolved 

Spring 2012 -- Faculty 
evaluation of students' ability 
to apply current concepts 
DESCRIPTION: Faculty 
feel that students perform 
satisfactorily in this area 
TYPE: Distinction / Strength 
 

On-going  - Continue to 
monitor students' 
performance 

   

 

No 

 
Spring 2012 -- Departmental 
faculty evaluation of course 
content 
DESCRIPTION: Content of 
the required courses for 
marketing department support 
this outcome 
TYPE: Distinction / Strength 
 

On-going  - Continue to 
monitor course content 

   

 

No 

 
Spring 2012 -- Students' self-
assessment of ability to apply 
current concepts 
DESCRIPTION: Findings 
indicated that students' 
perceptions of their ability to 
apply current concepts has 
improved  
 
Assessment of students 
indicate that students perform 
satisfactorily in this area. 
TYPE: Distinction / Strength 
NOTES: Would like to 
maintain or improve current 
student ratings  

On-going-- Continue to 
monitor 

   

 

No 
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Outcome: 2. Demonstrate knowledge about customer orientation - Demonstrate knowledge 
about customer attraction, retention, satisfaction and loyalty using various analytical 
tools and skills.  

Tracks: Marketing 

  
  
Status: On-Going 
Assessment Plan 
Review Process: Review Spring Semester Annually 

Related Courses: MKTG 2500 - Marketing Principles    
MKTG 3710 - Market Research    
MKTG 3740 - Introduction to Advertising & Promotion    
MKTG 4770 - Consumer Behavior    
MKTG 4860 - Marketing Strategy    

Assessment Methods 
Method Criterion Schedule Feedback Loop 
1. Assess graduating 
seniors in capstone 
course 

exit interview of 
graduating seniors-
qualitative comments of 
students, April 2012  
comments of faculty 
teaching capstone course  

On-going, Review in 
spring  

Dept. meetings; contact 
with individual faculties; 
e-mail  

2. Survey seniors in 
capstone course (4860) 

focus group/interviews-
qualitative comments of 
students  
questionnaire 
administered to students  

On-going, review last 
week of spring semester 
annually  

Dept. meetings; contact 
with individual faculty; 
e-mail  

3. Dedicated faculty 
meeting 

Review syllabi; review 
program/course 
requirements suggest 
changes  

On-going, review spring 
semester annually 

Dept. meetings; contact 
with individual faculty; 
e-mail  

 

Findings 

Finding Remedy Follow-Up Resolved 

Spring 2012 -- Departmental 
evaluation of course content 
DESCRIPTION: Content of 
the required courses for 
marketing deparment support 
this outcome 
TYPE: Distinction / Strength 
 

  No 

 
Spring 2012 -- Faculty 
evaluation of students 
DESCRIPTION: Faculty 
feel that students perform 
satisfactorily in this area 

On-going - Continue to 
monitor students' 
performance 

   

 

No 
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TYPE: Distinction / Strength 
 

 
Spring 2012 -- Student self-
assessment of knowledge of 
customer orientation 
DESCRIPTION: Students 
self-assessment of their 
ability to demonstrate 
knowledge about customer 
orientation has improved  
 
TYPE: Distinction / Strength 
NOTES: Would like to 
maintain or improve student 
ratings  

On-going - Continue to 
monitor 

   

 

No 
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Outcome: 3. Assessing impact of global business environment on marketing 
internationally - Assess the impact of the multinational global business environment 
(economic, socio-cultural, political) in adapting marketing programs internationally.  

Tracks: Marketing 

Status: On-Going 
Assessment Plan 
Review Process: Review spring semester annually – Done in Mktg 2500 Spring 2012 

Assessment Methods 
Method Criterion Schedule Feedback Loop 
1. Assess graduating 
seniors in capstone 
course 

exit interview of 
graduating seniors- 
qualitative comments of 
students , Spring 2012  
comments of faculty 
teaching capstone course  
questionnaire 
administered to seniors 
and graduating seniors  

On-going, review last 
week of spring semester 
annually  

Dept. meetings; contact 
with individual faculty; 
e-mail  

2. Survey seniors in 
capstone course (4860) 

interviews-qualitative 
comments of students  
questionnaire 
administered to students  

On-going, review 
following spring 
semester annually  

Dept. meetings; contact 
with individual faculty; 
e-mail  

3. Dedicated faculty 
meeting 

review syllabi; review 
program/course 
requirements suggest 
changes  

Annual faculty meeting  Dept. meetings; contact 
with individual faculty; 
e-mail  

 

Findings 

Finding Remedy Follow-Up Resolved 

Spring 2012 -- Departmental 
evaluation of course content 
DESCRIPTION: The 
required courses for the 
marketing major are making 
improvement in supporting 
this outcome. All required 
marketing courses need to 
add more concepts and 
examples related to global 
marketing. 
TYPE: Problem / Limitation 
 

On-going,  - Monitor 
content of courses to insure 
that more course material 
related to global marketing 
is added 

   

 

No 

 
Spring 2012 -- Faculty 
evaluation of students 
DESCRIPTION: Faculty 
feel that students can show 
more awareness of the impact 
of the global business 

On-going,  - All required 
marketing courses need to 
add more course content 
related to global marketing 

   

 

No 
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environment on marketing. 
TYPE: Problem / Limitation 
 

 
Spring 2012 -- Students' self-
assessment of knowledge of 
global business environment 
DESCRIPTION: Students' 
self-assessment of their 
ability to assess the impact of 
the global business 
environment on marketing is 
relatively low (3.8 on 5-point 
scale with 5=strongly agree). 
TYPE: Problem / Limitation 
NOTES: Need to infuse all 
required marketing courses 
with content and cases related 
to global marketing. Goal is 
to improve students' self-
assessment of knowledge of 
global environment to over 
4.0 by 2013.  

On-going - Need to infuse 
all required marketing 
courses with content and 
cases related to global 
marketing. Goal is to 
improve students' self-
assessment of knowledge of 
global environment to over 
4.0 by 2013. 

   

 

No 

 
 

 Outcome: 4. Learn marketing research procedures - Learn research procedures, focusing on 
planning, gathering. analyzing and interpreting market-related data, to assist in 
making marketing decisions.  

Tracks: Marketing 

  
  
Status: On-Going 
Assessment Plan 
Review Process: Review spring semester annually 

Related Courses: MKTG 2500 - Marketing Principles    
MKTG 3600 - Personal Selling    
MKTG 3710 - Market Research    
MKTG 3730 - Internet Marketing    
MKTG 3740 - Introduction to Advertising & Promotion    
MKTG 3800 – Sport Marketing 
MKTG 4600 - Advanced Selling Strategies    
MKTG 4700 - Business Marketing Strategy    
MKTG 4750 - International Marketing    
MKTG 4770 - Consumer Behavior    
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Assessment Methods 
Method Criterion Schedule Feedback Loop 
1. Assess graduating 
seniors in capstone 
course 

exit interview of 
graduating seniors- 
qualitative comments of 
students, Spring 2012 
comments of faculty 
teaching capstone course 
questionnaire 
administered to seniors 
and graduating seniors  

On-going, review spring 
semester annually  

Dept. meetings; contact 
with individual faculty; 
e-mail  

2. Survey seniors in 
capstone course (4860) 

focus group/interviews- 
qualitative comments of 
students  
Questionnaire 
administered to students  

On-going, review spring 
semester annually  

Dept. meetings; contact 
with individual faculty; 
e-mail  

3. Dedicated faculty 
meeting 

review syllabi; review 
program/course 
requirements; suggest 
changes  

On-going, review spring 
semester annually 

Dept. meetings; contact 
with individual faculty; 
e-mail  
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Findings 

Finding Remedy Follow-Up Resolved 

Spring 2012 -- Departmental 
evaluation of course content 
DESCRIPTION: Content of 
the required courses for 
marketing department support 
this outcome 
TYPE: Distinction / Strength 
 

On-going  - Continue to 
monitor course content 

   

 

No 

 
Spring 2012 -- Faculty 
evaluation of students 
DESCRIPTION: Faculty 
feel that students perform 
satisfactorily in this area 
TYPE: Distinction / Strength 
 

On-going - Continue to 
monitor students' 
performance 

   

 

No 

 
Spring 2012 -- Students' self-
assessment of knowledge of 
marketing research 
procedures 
DESCRIPTION: Students 
self-assessment of their 
ability to demonstrate 
knowledge of marketing 
research procedures has 
improved  
TYPE: Distinction / Strength 
NOTES: Would like to 
maintain or improve student 
ratings.  

On-going - Continue to 
monitor 

   

 

No 
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Outcome: 5. Assess marketing strategies in enhancing competitive advantage - Learn 
research procedures, focusing on planning, gathering. analyzing and interpreting 
market-related data, to assist in making marketing decisions.  

Tracks: Marketing 

  
  
Status: On-going 
Assessment Plan 
Review Process: Review spring semester annually 

Assessment Methods 
Method Criterion Schedule Feedback Loop 
1. Assess graduating 
seniors in capstone 
course 

Qualitative comments of 
graduating students , 
Spring 2012  
comments of faculty 
teaching capstone course  
questionnaire 
administered to seniors 
and graduating seniors  

On-going, review spring 
semester annually  

Dept. meetings; contact 
with individual faculty; 
e-mail  

2. Survey seniors in 
capstone course (4860) 

Interviews- qualitative 
comments of students  
Questionnaire 
administered to students  

On-going, review spring 
semester annually  

Dept. meetings; contact 
with individual faculty; 
e-mail  

3. Dedicated faculty 
meeting 

review syllabi; review 
program/course 
requirements; suggest 
changes  

On-going, review spring 
semester annually  

Dept. meetings; contact 
with individual faculty; 
e-mail  
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Findings 

Finding Remedy Follow-Up Resolved 

Spring 2012 -- Departmental 
evaluation of course content 
DESCRIPTION: Content of 
the required courses for 
marketing department support 
this outcome 
TYPE: Distinction / Strength 
 

On-going - Continue to 
monitor course content 

   

 

No 

 
Spring 2012 -- Faculty 
evaluation of students 
DESCRIPTION: Faculty 
feel that students perform 
satisfactorily in this area 
TYPE: Distinction / Strength 
 

On-going - Continue to 
monitor students' 
performance 

   

 

No 

 
Spring 2012 -- Students' self-
assessment of ability to assess 
marketing strategies 
DESCRIPTION: Students 
self-assessment of their 
ability to demonstrate 
knowledge about customer 
orientation has improved. 
TYPE: Distinction / Strength 
NOTES: Would like to 
maintain or improve student 
ratings  

On-going - Continue to 
monitor 

   

 

No 
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Western Michigan University 
 Assessment Impact Report 

Department:  Marketing  
Major:  Sales & Business Marketing 

 
Complete the following for each outcome included in your department assessment plan.   
 
Outcome: 

1. Students are prepared for entry-level sales positions. 

Track: Sales and Business Marketing 
 
Assessment Plan Review Process: These plans are reviewed by SBM faculty 
annually. 
Assessment Methods for this Outcome: 
 

 
Method Criterion  

Schedule 
 

Feedback 
Loop 

Student work will be evaluated through 
class work consisting of role playing 
exercises, team building exercises, case 
studies, presentations, written reports, data 
research and quantitative date decision-
making. 
 

Grading by 
SBM 
instructors 

Periodic 
assessment 
throughout the 
semester. 

Course 
instructors 
and SBM 
faculty. 

When established, members of the SBM 
Advisory Board will review course syllabi 
and program objectives to determine if the 
program meets the needs of industry.  The 
board is scheduled to be established by 
2013. 

Satisfactory 
evaluation Annually 

SBM Faculty 
will review 
results 

Periodically, alumni will be contacted via an 
in-depth telephone survey and will be 
asked to evaluate the program and its 
impact on their careers. 

Satisfactory 
evaluation Bi-Annually 

SBM Faculty 
will review 
input 

All SBM seniors will be contacted during 
their last 2 weeks before graduation to 
determine their job placement.  Records 
over time will be evaluated to determine job 
placement rates prior to graduation. 

Targeting 
acceptable 
placement 
rate. 

By semester 
SBM Faculty 
will review 
results 

Students in MKTG 4700 will evaluate the 
sales and business marketing program via 
a written survey. 

Satisfactory 
evaluation Annually 

SBM Faculty 
will review 
input 

SBM faculty will review syllabi of courses,  
overall program requirements & objectives 
& recommend changes as necessary. 

Satisfactory 
evaluation Annually 

SBM Faculty 
will review 
input 
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Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
For each finding, indicate whether the finding is a strength or limitation.  Provide 
information about any remedies implemented to address limitations and any follow-up to 
the remedy. 
 

Finding (date) Remedy (date) Follow-Up 
(date) 

Resolved? 

Classroom Assessment – Students 
are meeting the requirements set 
forth in the sales class in order to 
prepare for an entry level sales 
position. 

 
Assessment 
(On-Going) 

 
Spring 2013 

 
Yes 

On-going 

Advisory Board – Establishment 
of board has been delayed to better 
analyze the cost benefits.   

 
Spring 2013 

 
Fall 2013 

 
Pending  

 
Alumni Survey - Found that 95% 
of Alumni reported being “Highly 
Prepared” or “Adequately 
Prepared” for their entry-level sales 
position.   

 
On-going 

Next Survey  
(Bi-Annual) 

Spring/Summer 
2014 

 
Fall 2014 

 
Yes 

On-going  

Senior Survey Regarding Job 
Placement – Previous results 
indicated a majority of SBM majors 
had secured employment before 
graduation.   

 
On-going  

 

 
Spring 2013 

 
Yes 

On-going  
 

Senior Survey on Satisfaction 
with Program – Previous results 
indicated a majority of SBM majors 
were highly satisfied with the 
program.   

 
On-going  

 
Spring  
2013 

 
Yes 

On-going 

SBM Faculty will review syllabi 
of courses, review overall 
program requirements and 
objectives, and recommend 
changes as necessary – Possible 
changes to the required courses for 
the SBM major will be discussed 
and reviewed.  
  

 
On-going 

 
Review in 
Fall 2014 

 
Yes 

On–going 
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Western Michigan University 
Assessment Impact Report 
Department:  Marketing  

Major:  Sales & Business Marketing 
 

Complete the following for each outcome included in your department assessment plan.   
 
Outcome: 

2. Students understand and demonstrate appropriate sales techniques. 

Track: Sales and Business Marketing 
 
Assessment Plan Review Process: These plans are reviewed by SBM faculty 
annually. 
 
Assessment Methods for this Outcome: 
 

 
Method Criterion  

Schedule 
 

Feedback 
Loop 

Student work will be evaluated through 
class work consisting of role playing 
exercises, team building exercises, case 
studies, presentations, written reports, data 
research and quantitative date decision-
making. 
 

Grading by 
SBM 
instructors 

Periodic 
assessment 
throughout the 
semester. 

Course 
instructors 
and SBM 
faculty. 

Periodically, alumni will be contacted via an 
in-depth telephone survey and will be asked 
to evaluate the program and its impact on 
their careers. 

Satisfactory 
evaluation Bi-Annually 

SBM Faculty 
will review 
input 

Students in MKTG 4700 will evaluate the 
sales and business marketing program via a 
written survey. 

Satisfactory 
evaluation Annually 

SBM Faculty 
will review 
input 

SBM faculty will review syllabi of courses, 
review overall program requirements and 
objectives, and recommend changes as 
necessary. 

Satisfactory 
evaluation Annually 

SBM Faculty 
will review 
input 
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Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
For each finding, indicate whether the finding is a strength or limitation.  Provide 
information about any remedies implemented to address limitations and any follow-up to 
the remedy. 
 

Finding (date) Remedy 
(date) 

Follow-Up 
(date) 

Resolved? 

Classroom Assessment – 
Students are meeting the 
requirements set forth in order 
to demonstrate appropriate 
sales techniques. 

 
Assessment 
(On-Going) 

 
Spring 2013 

 
Yes 

On-going 

Alumni Survey   
On-going 

Next Survey 
(Bi-Annually) 

Spring 
/Summer 

2014 

 
Fall 2014 

 
Yes 

On-going  

Senior Survey on 
Satisfaction with Program - 
Previous results indicated a 
majority of SBM majors were 
highly satisfied with the 
program and with the personal 
selling component, 
specifically.   

 
On-going  

 
Spring 2013 

 
Yes 

On-going 

SBM Faculty will review 
syllabi of courses, review 
overall program 
requirements and 
objectives, and recommend 
changes as necessary – 
Possible changes to the 
required courses for the SBM 
major will be discussed and 
reviewed.  

 
 

On-going  
 

 
 

Review in 
 Fall 2013 

 
 

Yes 
On-going 
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Western Michigan University 
Assessment Impact Report 
Department:  Marketing  

Major:  Sales & Business Marketing 
 
 

Complete the following for each outcome included in your department assessment plan.   
 
Outcome: 

3. Students understand the role of purchasing as it relates to the selling 
function. 

Track: Sales and Business Marketing 
 
Assessment Plan Review Process: These plans are reviewed by SBM faculty 
annually. 
 
Assessment Methods for this Outcome: 
 

 
Method Criterion  

Schedule 
 

Feedback 
Loop 

Student work will be evaluated through 
class work consisting of role playing 
exercises, team building exercises, case 
studies, presentations, written reports, data 
research and quantitative date decision-
making. 
 

Grading by 
SBM 
instructors 

Periodic 
assessment 
throughout the 
semester. 

Course 
instructors 
and SBM 
faculty. 

Periodically, alumni will be contacted via an 
in-depth telephone survey and will be asked 
to evaluate the program and its impact on 
their careers. 

Satisfactory 
evaluation Bi-Annually 

SBM Faculty 
will review 
input 

Students in MKTG 4700 will evaluate the 
sales and business marketing program via a 
written survey. 

Satisfactory 
evaluation Annually 

SBM Faculty 
will review 
input 

SBM faculty will review syllabi of courses, 
review overall program requirements and 
objectives, and recommend changes as 
necessary. 

Satisfactory 
evaluation Annually 

SBM Faculty 
will review 
input 

 



52 
 

Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
For each finding, indicate whether the finding is a strength or limitation.  Provide 
information about any remedies implemented to address limitations and any follow-
up to the remedy. 
 

Finding (date) Remedy (date) Follow-
Up (date) 

Resolved? 

Classroom Assessment – 
Students are meeting the 
requirements set forth in the 
sales class in order to 
understand the role of 
purchasing. 

 
Assessment 
(On-Going) 

 
Spring 
2013 

 
Yes 

On-going 

The alumni survey and 
student verbal feedback  

On-going 
Next Survey 

(Bi-Annually) 
Spring 2014 

 
Fall 2014 

 
Yes 

On-going 

SBM Faculty will review 
syllabi of courses, review 
overall program 
requirements and 
objectives, and recommend 
changes as necessary - 
Possible changes to the 
required courses for the SBM 
major will be discussed and 
reviewed.  
 

 
 

On-going 

 
 

Review in 
 Fall 2013 

 
 

Yes 
On-going 

Senior Survey Regarding 
Satisfaction with Program  

 
On-going 

Fall 
 2013 

 
Yes 

On-going 
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Western Michigan University 
Assessment Impact Report 

Department: Marketing  
Major:  Sales & Business Marketing 

 
 

Complete the following for each outcome included in your department assessment plan.   
 
Outcome: 

4. Students understand how to manage a sales force. 

Track: Sales and Business Marketing 
 
Assessment Plan Review Process: These plans are reviewed by SBM faculty 
annually. 
 
Assessment Methods for this Outcome: 
 

 
Method Criterion  

Schedule 
 

Feedback 
Loop 

Student work will be evaluated through 
class work consisting of role playing 
exercises, team building exercises, case 
studies, presentations, written reports, data 
research and quantitative date decision-
making. 
 

Grading by 
SBM 
instructors 

Periodic 
assessment 
throughout the 
semester. 

Course 
instructors 
and SBM 
faculty. 

Periodically, alumni will be contacted via an 
in-depth telephone survey and will be asked 
to evaluate the program and its impact on 
their careers. 

Satisfactory 
evaluation Annually 

SBM Faculty 
will review 
input 

Students in MKTG 4700 will evaluate the 
sales and business marketing program via a 
written survey. 

Satisfactory 
evaluation Annually 

SBM Faculty 
will review 
input 

SBM faculty will review syllabi of courses, 
review overall program requirements and 
objectives, and recommend changes as 
necessary. 

Satisfactory 
evaluation Annually 

SBM Faculty 
will review 
input 
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Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
For each finding, indicate whether the finding is a strength or limitation.  Provide 
information about any remedies implemented to address limitations and any follow-up to 
the remedy. 
 
Finding (date) Remedy 

(date) 
Follow-Up (date) Resolved? 

Classroom Assessment – 
Students are meeting the 
requirement of understanding 
how to manage a sales force.   

 
Assessment 
(On-Going) 

 
Spring 2013 

 
Yes 

On-going 

 
Alumni Survey  

 
On-going 

Next Survey 
(Bi-Annual) 
Spring 2014 

 
Fall 2014 

 
Yes 

On-going  

Senior Survey Regarding 
Satisfaction with Program 
(and with the sales 
management component, 
specifically)  

 
On-going  

 
Spring 2013 

 
Yes 

On-going 

SBM Faculty will review 
syllabi of courses, review 
overall program 
requirements and 
objectives, and recommend 
changes as necessary – 
Possible changes to the 
required courses for the SBM 
major will be discussed and 
reviewed.  
 

 
On-going 

 
Review in Fall 

2013 

 
Yes 

On–Going 
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Western Michigan University 
Assessment Impact Report 

Department: Marketing  
Major:  Sales & Business Marketing 

 
 

Complete the following for each outcome included in your department assessment plan.   
 
Outcome: 

5. Students understand and can apply analytical techniques and 
communication skills in marketing and sales. 

 
Track: Sales and Business Marketing 
 
Assessment Plan Review Process: These plans are reviewed by SBM faculty 
annually. 
 
Assessment Methods for this Outcome: 
 

 
Method Criterion  

Schedule 
 

Feedback 
Loop 

Student work will be evaluated through 
class work consisting of role playing 
exercises, team building exercises, case 
studies, presentations, written reports, data 
research and quantitative date decision-
making. 
 

Grading by 
SBM 
instructors 

Periodic 
assessment 
throughout the 
semester. 

Course 
instructors 
and SBM 
faculty. 

Periodically, alumni will be contacted via an 
in-depth telephone survey and will be asked 
to evaluate the program and its impact on 
their careers. 

Satisfactory 
evaluation Bi-Annually 

SBM Faculty 
will review 
input 

Students in MKTG 4700 will evaluate the 
sales and business marketing program via a 
written survey. 

Satisfactory 
evaluation Annually 

SBM Faculty 
will review 
input 

SBM faculty will review syllabi of courses, 
review overall program requirements and 
objectives, and recommend changes as 
necessary. 

Satisfactory 
evaluation Annually 

SBM Faculty 
will review 
input 
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Findings for this Outcome: 
Findings should indicate how assessment data are being used to make decisions about 
program improvements. 
 
For each finding, indicate whether the finding is a strength or limitation.  Provide 
information about any remedies implemented to address limitations and any follow-up to 
the remedy. 
 
Finding (date) Remedy 

(date) 
Follow-Up (date) Resolved? 

Classroom Assessment – 
Students understand and are 
able to apply analytical 
techniques and 
communication skills in 
marketing and sales  

 
Assessment 
(On-Going) 

 
Spring 2013 

 
Yes 

On-going 

Alumni Survey   
Next Survey 
(Bi-Annual) 
Spring 2014 

 
Fall 2014 

 
Yes 

On-going  

Senior Survey Regarding 
Satisfaction with Program –  

 
On-going 

 
Spring 2013 

 
Yes 

On-going 
SBM Faculty will review 
syllabi of courses, review 
overall program 
requirements and 
objectives, and recommend 
changes as necessary – 
Possible changes to the 
required courses for the SBM 
major will be discussed and 
reviewed.  
 

 
On-going 

 
Review in Fall 

2013 

 
Yes 

On–Going 
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